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http://hkdom.com
http://hk.linkedin.com/in/hkdom/

A New Product !




How will you promote it today?
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Old but still works well!
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Website
Mobile Site

Blog Site

Social Media Channels
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Propel sharing & engagement with paid promotion

(Social Media) (Traditional Media)

<

EARNED PAID
MEDIA MEDIA

§ Leverage owned, earned & paid -
i media for a comprehensive  §
marketing strategy

® ' ®o
SEO & Brand Content OWN Gain more exposure to
Drive Earned Media web properties with SEO
(Sharing) & Traffic M EDIA & PPC

(Branded Media)



Social Media Marketing has
ts problems...

e Facebook dominant Hong Kong Social Media Market - 4.4M/7M, 63%
penetration rate, 3.1M login everyday (Facebook 3Q 2014) - lack of
competitors

e Organic Reach keep on dropping and dropping
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- » Facebook changing their newsfeed policy every month
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THE WALL STREET JOURNAL smontis=sTst nen | Brands Are Wasting Money

B B o Facebook and Twitter,
Forrester Says

Brands Are Wasting Money on
Facebook and Twitter, Forrester
Savys

INTERVIEW: FRIC ANGRLORO, SMARY

Amdle

= ARTICLE FR ‘p.'..';-; 3”0““{8;;»“8‘[5' ACTNOW

http://blogs.wsj.com/cmo/2014/11/17/brands-
are-wasting-money-on-tacebook-and-twitter-
forrester-says/

- “According to Mr. Elliott, top brands’
Facebook and Twitter posts only
reach around 2% of their fans and
followers, and less than 0.1% of fans
and followers actually interact with
each post on average. What’s more,
Facebook announced last week that
another tweak to its news feed

S—— algorithm will soon make it even less

— likely brands’ unpaid posts will

| : actually be seen by users.”


http://blogs.wsj.com/cmo/2014/11/17/brands-are-wasting-money-on-facebook-and-twitter-forrester-says/
http://online.wsj.com/articles/facebook-to-clean-up-news-feeds-1416002403?cb=logged0.9553553981240839

Create a Facebook page then buy some
Facebook ads is NOT working anymore
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Content Marketing Strategy

Transmedia



Mobile

Web




Content Marketing &
Transmedia

* [ransmedia IS Approach,
Content Marketing is Technigue

* Transmedia is Storytelling,
Content is the Story,
Content Marketing is the Story
Telling Strategy



New Product
Launched!

Traditional Way

Creative Articles like |
“How to play Rubik's Cube Content Marketing Way

like a pro”
Create a new website about playing Transmedia
Rubik’s Cube and related toys with 1-3 Content
years marketing plan & Transmedia I\/Iarketing
Approach

Strategy



& Transmedia & Content EHER




What is Content Marketing?

Content marketing is any marketing that involves the FOCUS
creation and sharing of media and publishing content
In order to acquire and retain customers.

“Content Marketing is all the marketing that’s left.”
"Content Marketing = Permission Marketing"
- Seth Godin

"Traditional marketing and advertising is telling the
world you're a rock star. Content Marketing is
showing the world that you are one."

- Robert Rose



utorials
Ideos
Podcast

Infographics

Information or

Solutions helping

customer to
make the right

decisions




Key to
Effective Content Marketing

» Create the content customer reallygwant to read

* Only sending useful contentto your customer
(10-20% Promotional Content Is the [imit)

 Create Reference‘Materials that ALWAYS have value
(e.g. 12 ways making your eftective in office)

* Share other website that the customer may interest
and keep on testing
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https://www.facebook.com/mypeacockbiscuit
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MATT HANELINE
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WHAT’S TRENDING

How to Build an
Unforgettable Personal
Brand

5 Things Successful People
Do That Others Don't

3 Reasons Introverts Make
Excellent Employees

Successful Entrepreneurs’
Secrets to Mastering Work-
Life Balance

Why Putting Customers
First Can Damage Your
Business
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Prepare to tell a long story about your product!
w



Content Marketin

e |t should
digital

Social Media C
not easy)

e Hard to convince
management o
Marketing Camp
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Being a Content Marketer
needs

Content Creation Profession

Multimedia Experience Preferred
» Understand What Consumer want to read, where they want some help
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NMG is moving there?

b

e Just because we are already there
* We create “content”, tell “story” & driving trends for 20 years in HK ‘

.- We have a Social Media Network with board profile to help drive content

marketing and start the buzz 6@ O it 8 MM %ﬁ%
) : _ c

* We have in-house professional creative team including Tech, Social &
Multimedia to make things happen and act fast

AT .




Our Clients
o (1 .

Life Financial
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SocialBakers Trusted Partners in HK



#1 Awarded Case

The Spark Awards for Media Excellence 2014
Best Media Campaign — Social Media
Best Media Campaign —Online Video
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(MARKETING) ”
THE SPARK AWARDS
FOR MEDIA Exc ELLENCE 2014

#2 Awarded Case

The Spark Awards for Media Excellence 2014
Best Media Campaign — Digital
Best Media Campaign —Mobile
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THE SPARK AWARDS
FOR MEDIA Exc ELLENCE 2014
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Make a story with us !






http://youtu.be/1yD7NC2Urdw



http://hk.linkedin.com/in/hkdom

