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¢ Vit Eean 279 0 0 279 2 281 0.5%
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B L 22 2 -90.91% 0 0 N/A 0 0 N/A
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Bt /T A H 45 11 -75.56% 0 0 N/A 0 0 N/A
b=t Y4t Eas 238 374 57.14% 0 0 N/A 0 42 N/A
Bl ER 77 84 9.09% 0 0 N/A 0 0 N/A
HF 95 93 2.11% 0 0 N/A 0 0 N/A
JEE 699 939 34.33% 0 0 N/A 0 0 N/A
sl it 62 62 0.00% 0 0 N/A 0 0 N/A
FEZSEERT (M) 6,417 | 6,174 -3.79% 0 1 N/A 71 266 274.65%
THEZRE I RA T 355 278 -21.69% 0 0 N/A 0 0 N/A
= 72 56 -22.22% 3 0 -100.00% 0 0 N/A
e B 160 108 -32.50% 0 0 N/A 3 2 -33.33%
Eiid 3= 139 649 366.91% 0 0 N/A 91 0 -100.00%
TERE 291 204 -29.90% 0 0 N/A 0 1 N/A
R 50 40 -20.00% 0 0 N/A 0 0 N/A
JNgF 9,023 | 9532 5.64% 3 1 -66.67% 165 311 88.48%
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2010 2012 | 20108E2012% | 2010 2012 | 2010820124 | 2010 2012 |2010822012%¢
TR EER HIELER ByERE BYELEL
HEER ) HBAL o FBAL o
7. FHPL
YL /YT 13 5 -61.54% 0 0 N/A 0 0 N/A
SEIEE S 25 35 40.00% 0 0 N/A 0 0 N/A
FEFREER (F5HBEHR) 0 0 N/A 0 0 N/A 0 0 N/A
B RIS R (J5HBEE ) 83 62 25.30% 0 0 N/A 0 0 N/A
FEERET (F5FBEE) 164 0 -100.00% 24 0 -100.00% 0 0 N/A
EHE (59 BLFH) 189 398 110.58% 0 0 N/A 0 40 N/A
B 265 436 64.53% 0 0 N/A 0 8 N/A
By RE $uileii 25 0 -100.00% 0 0 N/A 0 0 N/A
VARSI (JEHBEE ) 138 88 -36.23% 0 0 N/A 0 0 N/A
TR TS EE 0 44 N/A 0 48 N/A 0 0 N/A
TBRE 6 36 500.00% 0 0 N/A 0 0 N/A
e 23 61 165.22% 0 0 N/A 0 0 N/A
/NEt 931 1,165 25.13% 24 48 100.00% 0 48 N/A
F o 44,914 | 46,075 2.58% 1,282 | 2,389 86.35% 1,395 1,947 39.57%
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®=(a)  HEREREARFREE (FITEEHED)

Bt

EEERE s
1. EERFRER
Hass RR (B0 9 0 4 3 2 2 0 6 26
AR - B R EE 15 2 5 0 0 5 0 2 29
FEEERN 9 7 38 36 7 41 0 16 154
eSS 2 0 0 10 0 0 0 0 0 10
i 5 A 0 6 2 8 0 0 0 2 18
FBURE 2 0 5 17 14 10 0 12 60
BRI 0 0 2 0 7 8 0 2 19
/et 35 15 66 64 30 66 0 40 316
BB T (488 - 316) 11.1% 4.7% 20.9% 20.3% 9.5% 20.9% 0.0% 12.7% | 100.0%
2. fbitk ~ EHPEER
Hags RR (B0 2 0 1 0 1 0 0 1 5
AR - bt R 3 0 1 0 2 3 0 0 9
b(Ee i 4 0 13 0 0 17 0 13 47
= R A 0 0 0 4 0 6 0 0 10
BEEA Lt T 0 0 2 0 0 0 0 0 2
B FR 0 0 0 4 0 6 0 0 10
TEES 1 1 0 1 0 6 0 3 12
BEfFR 0 0 1 0 0 3 0 0 4
NEF 10 1 18 9 3 4 0 17 99
BB BREIIE S (§E% : 99) 10.1% 1.0% 18.2% 9.1% 3.0% 41.4% 0.0% 17.2% | 100.0%
3. ERBE/EREPLEIKERL
g | 53 12 20 30 11 9 2 17 154
NEEE, BB 94 47 319 47 34 27 0 39 607
il BT TSR 66 20 16 19 2 54 0 2 179
B TR 10 8 49 37 9 140 1 25 279
et 6 17 262 153 83 679 0 61 1,261
T R A e 2 5 0 10 0 3 0 10 30
R ESRER 46 3 4 55 2 15 2 0 127
A 27 0 599 1,327 449 6,038 406 338 9,184
B B (ER) 0 0 16 17 0 48 0 4 85
(Lt 0 0 0 53 46 155 0 15 269
TR B 9 40 102 126 24 847 40 36 1,224
&R (5 BEF) 0 0 0 10 4 64 0 5 83
FR &AL 0 0 2 43 0 23 0 18 86
B 24 0 3 260 65 289 0 10 651
Bt 0 0 80 199 97 234 0 35 645
EHNBE 0 0 0 53 2 661 60 10 786
G EEE 7 2 0 0 0 32 0 25 66
R 0 0 0 0 0 112 0 0 112
TEfRE 0 44 42 36 106 175 0 37 440
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ol

EE

o ] e — N\ ut =

TR S TR Sy Ei%ﬁﬁ Esvered S PEIE | PRI | PROTHR) 20 | uw
3. EER/BERPLEIKERL (&)
B R 12 20 61 9 241 365 4 76 788
N 24 1 28 4 0 8 0 1 66
/g 380 219 1,603 2,488 1,175 9,978 515 764 | 17,122
R ERER R (58 17,122) 2.2% 1.3% 9.4% 14.5% 6.9% 58.3% 3.0% 45% | 100.0%
4. B2
Loy e 6 11 2 6 6 12 0 4 47
SYERE R e 9 4 2 8 16 28 0 6 73
BRI 0 4 12 6 9 6 0 13 50
Fiflraags 0 0 0 1 0 4 0 0 5
PR e Sl 0 0 33 70 68 422 4 38 635
BERIET 0 0 0 162 246 5,054 1,708 266 7,436
BT E 0 0 0 9 0 212 9 41 271
{EFET (F5HBEF) 0 0 0 1 3 79 30 12 125
2E 7 0 0 0 0 0 36 0 0 36
2 BhEL 0 0 0 0 0 2,521 1,285 149 3,955
TERE 1 0 0 0 81 68 4 8 162
PR 0 0 0 3 17 342 41 32 435
N 16 19 49 266 446 8,784 3,081 569 | 13,230
BB EITE 5 (4% 13,230) 0.1% 0.1% 0.4% 2.0% 3.4% 66.4% 23.3% 43% | 100%
5. {bMERAT - #ERHAD

155 43 9 0 4 25 0 7 243

AL Y Pl | 122 96 7 44 15 2 0 5 291
B 49 1 1 68 2 28 0 38 187
B ST 60 28 185 79 133 244 0 9 738
Sk EE 0 38 2 0 14 4 0 0 58
RefiRER 0 3 0 0 0 0 0 31 34
BEAE 30 40 42 356 309 648 0 0 1,425
TR 0 4 0 24 102 32 0 7 169
e e 0 0 23 0 24 457 24 65 593
TERE 0 9 114 28 182 507 0 0 840
PSR 0 3 0 4 19 4 0 3 33
N 416 265 383 603 804 1,951 24 165 4,611
KRB BT B (48 4,611) 9.0% 5.7% 8.3% 13.1% 17.4% 42.3% 0.5% 3.6% | 100.0%
6. {LMERAT - B
JaRs T 65 3 0 24 0 0 0 8 100
fios Yl e S g L8 17 0 0 8 0 0 0 5 30
SEIER, R 48 13 18 15 40 14 0 6 154
T 128 31 4 3 0 1 0 9 176
b/ AL 6 0 4 0 0 0 0 1 11
B TS FT 209 0 31 0 11 73 50 0 374
Bl SR 33 14 4 14 0 16 0 3 84
=& 26 0 0 25 27 15 0 0 93
EE 38 36 232 255 154 147 0 77 939
RefiRER 0 0 0 0 0 60 0 2 62
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ol

FEE2E
6. {LRELAT - B8 (&)
FERER (8 0 0 53 60 2,212 2,977 120 752 6,174
ESZEFTEAR 0 0 0 19 0 127 0 132 278
ittt 0 0 18 7 21 0 0 10 56
TG R B 4 40 0 2 44 18 0 0 108
HERE A 0 0 0 0 35 431 181 2 649
FERE 1 6 22 6 136 28 0 5 204
PERER 0 1 0 1 27 11 0 0 40
NEF 575 144 386 439 2,707 3,918 351 1,012 | 9,532
BB T4 (488 9,532) 6.0% 1.5% 4.0% 4.6% 28.4% 41.1% 3.7% 10.6% | 100.0%
7. EHEPD
sl se] 4 0 0 0 0 1 0 0 5
SEEE BB 0 0 1 20 0 14 0 0 35
AR AT (FEHRLE) 0 10 0 10 0 42 0 0 62
RN (F5FBEF) 0 0 0 0 0 0 0 0 0
TEHER (F5E BEE) 0 0 0 110 4 262 22 0 398
FH S 0 0 0 0 35 369 0 32 436
TR H 0 0 0 0 0 0 0 0 0
HIFAE RGN (B HLE) 0 0 0 0 20 52 16 0 88
SR e B 0 0 0 0 0 44 0 0 44
TERE 0 0 0 30 0 6 0 0 36
PR 0 0 0 0 10 48 3 0 61
INEF 4 10 1 170 69 838 i 32 1,165
BB T (488 - 1,165) 0.3% 0.9% 0.1% 14.6% 5.9% 71.9% 3.5% 2.7% | 100.0%
SEEF 1,436 673 2,506 4,039 5,234 25,576 4,012 2,599 | 46,075
BB T4 (488 - 46,075) 3.1% 1.5% 5.4% 8.8% 11.4% 55.5% 8.7% 5.6% | 100.0%
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R=(b) - EFERAATHERE (ZTHRERED)

B2+

FEERE
1. BERERER
WEE R (R 9 0 4 3 0 4 0 6 26
AT - RERFEE 17 2 3 0 0 5 0 2 29
FBEE 9 8 32 38 10 41 0 16 154
ES 2] 0 0 10 0 0 0 0 0 10
B SR A 4 2 2 8 0 0 0 2 18
FRUREE 2 0 5 17 14 10 0 12 60
B 0 0 2 0 7 8 0 2 19
IPEF 4 12 58 66 31 68 0 40 316
WEZ B BRI E L (4% - 316) 13.0% 3.8% 18.4% 20.9% 9.8% 21.5% 0.0% 12.7% | 100.0%
2. fbltk - EERER
HeBE R (B 2 0 1 0 1 0 0 1 5
AR - ALl R B 3 0 3 0 0 3 0 0 9
et 4 0 13 0 0 17 0 13 47
LN 0 0 0 4 0 6 0 0 10
BOBRA L AT 0 0 2 0 0 0 0 0 2
BB 3% E 22 0 0 0 4 0 6 0 0 10
FERE 1 1 0 1 0 6 0 3 12
PR 0 0 1 0 0 3 0 0 4
/Neb 10 1 20 9 1 4 0 17 99
EZ B BRI E L (4% - 99) 10.1% 1.0% 20.2% 9.1% 1.0% 41.4% 0.0% 17.2% | 100.0%
3. ERBE /L RKE L
EClcp g i) 37 4 22 39 17 20 2 13 154
TYERNE B A 76 28 90 28 54 292 0 39 607
SRR CESE TG HEEE 66 26 9 10 8 58 0 2 179
BE BT 10 8 71 9 9 146 1 25 279
SRSl 38 2 276 180 12 700 0 53 1,261
fE AR AL B 2 0 5 10 0 3 8 2 30
AR 46 0 0 52 0 27 2 0 127
Bt 62 8 859 1,660 401 5,424 440 330 9,184
B BB (EE) 0 0 6 8 9 58 0 4 85
e 3 0 0 107 48 108 0 3 269
R, o s T 9 40 68 114 7 920 30 36 1,224
EHAET (F5HBEH) 0 0 0 10 0 60 8 5 83
22E e 0 0 0 38 5 25 0 18 86
s 24 0 0 250 56 311 0 10 651
SRR 0 0 80 168 45 317 0 35 645
FEHNBHE 0 0 0 48 14 570 144 10 786
QR ziid it 7 2 0 0 0 32 0 25 66
i 0 0 0 0 0 112 0 0 112
FERE 0 44 46 7 129 177 0 37 440
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B2+

5 HE ~ -

R GERE
3. AR/ BEPLEOKFERL ()
S =] 12 20 61 81 106 428 4 76 788
=S PN= 24 1 28 4 0 8 0 1 66
et 416 183 1,621 2,823 920 9,796 639 724 17,122
EZBEEERIE S H (%% < 17,122) 2.4% 1.1% 9.5% 16.5% 5.4% 57.2% 3.7% 42% | 100.0%
4. B2
Hags 4 6 0 0 6 8 23 0 4 47
SyEER B R 9 1 1 7 4 37 9 5 73
ESiRa 0 0 12 8 11 8 0 11 50
Reflgaaes 0 0 0 1 0 4 0 0 5
AR A 0 32 25 66 36 398 60 18 635
il 0 0 5 59 378 4,223 2,623 148 7,436
BB 0 0 0 9 0 194 31 37 271
{EHFET (55 BEFH) 0 0 0 2 0 106 0 17 125
AT 0 0 0 0 0 36 0 0 36
SERIghEE 0 0 0 4 0 2,388 1,426 137 3,955
TEURE 1 4 48 6 37 62 4 0 162
BEE 0 0 0 0 20 325 74 16 435
INg 16 37 91 168 494 7,804 4,227 393 13,230
1B (458 ¢ 13,230) 0.1% 0.3% 0.7% 1.3% 3.7% 59.0% 32.0% 3.0% |100.0%
5. {bEESRAT - HEBERHAD
yams 111 16 27 0 21 61 0 7 243
Shfn e/ THIBUAR: EEE] 137 79 4 18 31 17 0 5 291
FE /R AR 46 0 57 16 2 28 0 38 187
[== Vgt Etan 36 184 36 59 99 315 0 9 738
Bl S 0 38 2 8 0 10 0 0 58
RefiRER 0 0 0 3 0 0 0 31 34
BEE 150 40 16 231 191 737 60 0 1,425
P A5 0 0 4 3 123 32 0 7 169
HREE 0 0 23 0 96 385 24 65 593
TEURE 0 9 110 13 242 466 0 0 840
B E 0 3 0 4 18 5 0 3 33
gt 480 369 279 355 823 2,056 84 165 4,611
1B (458 © 4,611) 10.4% 8.0% 6.1% 7.7% 17.8% 44.6% 1.8% 36% |100.0%
6. {LRERAT - BE
HaRE AR 64 3 3 24 2 0 0 4 100
fioe YA e 17 0 0 8 0 0 0 5 30
SyEE R, B R 42 15 21 15 3 54 0 4 154
ik r s 148 4 9 3 8 3 0 1 176
e/ R 6 0 4 0 0 0 0 1 11
[=¢ Y4t EX:n 209 0 13 0 8 94 50 0 374
Bl S 33 14 4 14 0 16 0 3 84
=& 26 0 0 0 27 40 0 0 93
EE 38 36 150 112 157 369 0 77 939
e fiEER 0 0 0 0 0 60 0 2 62
SR (REfL) 0 0 30 146 1,380 3,746 120 752 6,174
B R 0 0 0 19 0 127 0 132 278
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B2+

FEERE
6. {LRERAT - BE (HH)
{LHiET 0 0 18 7 21 0 0 10 56
P HE s B E 30 14 0 2 48 14 0 0 108
HERE & 0 0 0 0 35 456 156 2 649
FEURE 1 6 18 0 103 71 0 5 204
et 0 1 0 0 25 14 0 0 40
et 614 93 270 350 1,817 5,064 326 998 9,532
1S BRI TS (458 - 9,532) 6.4% 1.0% 2.8% 3.7% 19.1% 53.1% 3.4% 105% | 100.0%
7. SEHHL
Sl s 4 0 0 0 0 1 0 0 5
SYRIE R EE A 0 0 1 8 0 26 0 0 35
EARTE AT (PR R RERH) 0 10 2 8 0 42 0 0 62
TEERAN (5 L) 0 0 0 0 0 0 0 0 0
EHET (F5HBEE) 0 0 60 54 0 229 55 0 398
AT 0 0 0 5 0 399 0 32 436
T A 0 0 0 0 0 0 0 0 0
AR THAT (R HEE) 0 0 0 20 0 52 16 0 88
TR A EE Al 0 0 0 0 0 4 40 0 44
TBURA 0 0 0 30 1 5 0 0 36
BEE 0 0 0 10 10 41 0 0 61
et 4 10 63 135 1 799 111 32 1,165
12 BRI TS (458 - 1, 165) 0.3% 0.9% 5.4% 11.6% 0.9% 68.6% 9.5% 2.7% | 100.0%
Hst 1,581 705 2,402 3,906 4,097 25,628 5,387 2,369 | 46,075
BRI TS (468 - 46,075) 3.4% 1.5% 5.2% 8.5% 8.9% 55.6% 11.7% 5.2% |100.0%
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*MU(a) - EREREEMBMEE (ITHRENED)

TR LR tomp s | NUENF | SAENF | TRESE | ey | BE | mw
1. BERERER
W RR (B2 R0 16 1 3 0 0 6 26
AT - RERFEE 11 8 8 0 0 2 29
E 7SI 4 35 62 37 0 16 154
ES 2] 0 10 0 0 0 0 10
DRSS A 0 0 14 2 0 2 18
THRE 0 1 9 38 0 12 60
R 0 0 2 12 3 2 19
N 31 55 98 89 3 40 316
(L EEB T4 (48 - 316) 9.8% 17.4% 31.0% 28.2% 0.9% 12.7% | 100.0%
2. Gt - RHEERK
Hams R (21 1 2 1 0 0 1 5
AR - b R R 0 5 3 1 0 0 9
shve il 0 5 26 3 0 13 47
5% B AR 0 0 10 0 0 0 10
BERA L AT 0 0 0 2 0 0 2
AR 55 B AT 0 0 4 2 4 0 10
TBUREE 0 2 3 4 0 3 12
EES6 =1 0 0 1 3 0 0 4
NE 1 14 48 15 4 17 99
1R EEHIE 7L (48 - 99) 1.0% 14.1% 48.5% 15.2% 4.0% 17.2% | 100.0%
3. EBER/BETORKETL
HARG RS 60 27 28 22 0 17 154
EER E S 87 379 90 9 0 42 607
s THGAEEE EE 91 44 17 25 0 2 179
BEHGLE 0 52 124 76 2 25 279
e AN E AT 145 238 683 134 0 61 1,261
AR btk Al 0 2 15 5 0 8 30
ARSI 0 15 81 19 0 12 127
ERFT 133 122 3,602 4,506 469 352 9,184
B A\ BN (ED) 0 0 14 58 9 4 85
Lk 0 0 95 151 9 14 269
T EE T 5 BT TR 8 5 360 549 266 36 1,224
EHER (F5HBLE) 0 0 44 34 0 5 83
FHEE[T 0 0 2 61 5 18 86
e il 0 36 251 186 152 26 651
FEAREM 0 6 252 332 20 35 645
ESANEHEE 0 0 68 397 310 11 786
i B R 0 0 0 36 5 25 66
R R 0 0 0 96 16 0 112
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6F T DIEEL S o temp | TEEFE | SEERE ) SHEEE | epr | BE | aw
3. EER/BETLEKETL (8)
THRE 0 0 93 284 26 37 440
HRFR 0 0 119 414 171 84 788
BHEAR 0 8 16 40 1 1 66
/Nt 524 934 5,954 7,434 1,461 815 17,122
R EEHIE L (%8 © 17,122) 3.1% 5.5% 34.8% 43.4% 8.5% 48% [100.0%
4. 8RR
el ksl 18 17 8 0 0 4 47
yEER E S 5 24 27 11 0 6 73
E2ilbE il 7 8 20 4 0 11 50
Reifo4aks 3 0 2 0 0 0 5
[SEe 2l 12 135 426 26 0 36 635
B2 291 432 3,999 2,455 93 166 7,436
EAALMTE 0 0 88 130 12 41 271
EHER (F5H BLH) 1 0 58 54 0 12 125
FHEERT 0 0 9 27 0 0 36
SERUNE 0 18 27 2,204 1,557 149 3,955
THRE 0 1 4 143 6 8 162
ERFR 0 0 6 252 145 32 435
/NgE 337 635 4,674 5,306 1,813 465 13,230
R EEHIET L (4% ¢ 13,230) 2.5% 4.8% 35.3% 40.1% 13.7% 3.5% |100.0%
5. {LiERAE - #EREAD
Bal oy Gt 51 102 81 2 0 7 243
sk AEEE EE 10 162 114 0 0 5 291
FE&h/ P e 0 17 81 51 0 38 187
s Yt B i 16 65 435 213 0 9 738
e E(E 0 0 52 6 0 0 58
S 0 3 0 0 0 31 34
BEAR 0 167 307 912 39 0 1,425
iR B 0 0 28 134 0 7 169
R R 0 0 0 268 260 65 593
THRE 0 0 210 613 17 0 840
R 0 0 0 28 2 3 33
NgF 77 516 1,308 2,227 318 165 4,611
R EBHIE P (B8 - 4,611) 1.7% 11.2% 28.4% 48.3% 6.9% 3.6% |100.0%
6. {LHESAT - BE
el oy Gl 48 11 29 2 0 10 100
3RS K 10 0 10 0 0 10 30
EER e S 62 26 45 6 0 15 154
T aK 105 30 26 2 0 13 176
FE &R/ PG LR 0 3 2 0 0 6 11
B MHEE 0 75 153 83 51 12 374
e R 0 17 55 3 0 9 84
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NEZEHE

SEENRE

—FERE=E

KE

TSN ZERE +ERUE BT ¥eS ¥es —#T SaER Y4
6. LRESAT - B (8)
j-E2 25 2 65 1 0 0 93
EE 0 282 395 148 0 114 939
AR 0 0 60 0 0 2 62
FEASRER (AEAL) 0 20 1,730 2,356 1,316 752 6,174
DEEZ R 19 0 0 0 127 132 278
Lt 0 0 39 7 0 10 56
iR B 0 0 36 62 10 0 108
R 0 0 4 581 62 2 649
THEE 0 0 110 80 7 7 204
R 0 0 25 13 0 2 40
i 269 466 2,784 3,344 1,573 1,096 | 9,532
R EBHIET D (58 - 9,552) 2.8% 4.9% 29.2% 35.1% 16.5% 11.5% | 100.0%
7. ERHL
HARG AR 0 0 4 1 0 0 5
TEE R e ELH 0 1 23 11 0 0 35
AR AT (F5FHHEH) 0 14 15 33 0 0 62
FEEEAT (F5HBLE) 0 0 0 0 0 0 0
TEHET (F5H /BEEH) 0 0 131 241 26 0 398
FHEET 0 0 128 276 0 32 436
T I S H 0 0 0 0 0 0 0
KIEBAE LT (45 BEE) 0 0 0 24 64 0 88
JE AT 0 0 40 4 0 0 44
THRE 0 0 21 15 0 0 36
HRFR 0 0 2 36 23 0 61
NeF 0 15 364 641 113 32 1,165
L2 EEHIE L (% - 1,165) 0.0% 1.3% 31.2% 55.00% 9.7% 2.7% |100.0%
o 1,239 2,635 15,230 19,056 5,285 2,630 | 46,075
EZERITE L (% © 46,075) 2.7% 5.7% 33.0% 41.4% 11.5% 5.7% |100.0%
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®UU(b) - ERERBEAMMER (RTEEED)

NEETE

SEEAE

—EE=F

KE

ISR LB +ERM L B [YeS ¥e —&EUT s k4
1. EEREEER
gL R (B0 17 3 0 0 0 6 26
A - RARTEE 13 14 0 0 0 2 29
Eteeiiy 22 22 93 1 0 16 154
B2 0 10 0 0 0 0 10
B 5% 25 A 0 0 14 2 0 2 18
TEER 4 1 12 31 0 12 60
R R 2 0 3 10 2 2 19
Net 58 50 122 44 2 40 316
(G LEE I E 4L (4% © 316) 18.4% 15.8% 38.6% 13.9% 0.6% 12.7% 100.0%
2. AbHE - EFER
HaEE R (RO 4 0 0 0 0 1 5
AR - bR ER 8 0 1 0 0 0 9
it 2t 4 17 13 0 0 13 47
FH A 0 3 7 0 0 0 10
BhER Ll AT 0 0 0 2 0 0 2
36 25 F 24T 0 0 0 10 0 0 10
TEER 0 2 3 4 0 3 12
BERR 0 0 1 3 0 0 4
Net 16 22 25 19 0 17 99
B BRI B A (485 - 99) 16.2% 22.2% 25.3% 19.2% 0.0% 17.2% 100.0%
3. EABE/ RO RIKFEL
el s 91 9 24 22 0 8 154
SENE R S EE 325 201 39 0 0 4 607
Gl e 110 40 26 1 0 2 179
B HSEL 3 96 157 13 0 10 279
=Ty E 437 281 475 15 0 53 1,261
AL Al 10 0 17 3 0 0 30
A EER 24 40 35 16 0 12 127
EA5 2,509 1,292 3,255 1,849 2 277 9,184
B N BBIEL (3R 0 4 25 52 0 4 85
R 80 82 33 73 1 0 269
PR By B B AT 80 131 542 434 1 36 1,224
TEFET (F5FHREF) 4 8 58 8 0 5 83
[E2EET) 4 0 2 62 0 18 86
Y BBET 54 47 374 150 0 26 651
FSRER 21 126 230 233 0 35 645
EAATE 68 24 111 272 301 10 786
e R B 0 0 0 36 5 25 66
g =1 0 0 16 95 1 0 112
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fGF < LIERS T tEgpp | NEEFE | SEENE ) TEESE |y 1R o
3. ERB/RERLRAKERL (&)
TEREA 1 26 156 230 0 27 440
P E 0 6 263 414 21 84 788
S YN 8 8 'y} 6 1 1 66
/Nt 3,829 2,421 5,880 3,984 333 675 17,122
G EEB R B (488 0 17,122) 22.4% 14.1% 34.3% 23.3% 1.9% 3.9% 100.0%
4. B
HagE HasgE 26 15 2 0 0 4 47
&G R T 20 41 5 2 0 5 73
ST 11 10 20 0 0 9 50
s 3 0 2 0 0 0 5
AR B R 270 201 128 20 0 16 635
BAIET 4301 1,084 1,511 392 0 148 7,436
BYL & 50 34 117 33 0 37 271
TEHET (5 BEE) 51 11 20 26 0 17 125
FHEART 0 4 21 11 0 0 36
B2 gH I 149 177 682 2,350 460 137 3,955
TBRE 0 42 58 57 1 4 162
R 53 20 46 260 32 24 435
/Nat 4,934 1,639 2,612 3,151 493 401 13,230
I EEREHI B (488 - 13,230) 37.3% 12.4% 19.7% 23.8% 3.7% 3.0% 100.0%
5. {bEERAE - #HBRHEAD
LS 166 48 28 0 0 1 243
sk TIBAERE R 111 156 19 0 0 5 291
EE i/ MG 12 35 63 39 0 38 187
I it EXan 209 137 340 43 0 9 738
Flleh =+ (T 0 6 46 6 0 0 58
i)l 0 0 3 0 0 31 34
AR 240 264 399 522 0 0 1,425
ki 0 0 31 131 0 7 169
R 0 0 102 426 0 65 593
TBURE 12 94 134 600 0 0 840
R 0 0 3 27 3 0 33
/Net 750 740 1,168 1,794 3 156 4,611
IR ERHE 5 EL(FE% - 4,611) 16.3% 16.0% 25.3% 38.9% 0.1% 3.4% 100.0%
6. {LRERAT - B8
HagE HasgE 89 0 3 2 0 6 100
o= Y-t Sl gt 10 0 10 0 0 10 30
SYENE R 8 E T 80 16 2 3 0 13 154
g se 108 37 24 0 2 5 176
PR AEER 0 5 0 0 0 6 11
BE T 2 76 224 10 50 12 374
EllE S Es 23 11 41 0 0 9 84
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R SRS tegpe | NHERE | SRENE | TRESE | —enr | 20 s
6. {LERESRAT - BE (&)
=T 25 2 66 0 0 0 93
EE 198 264 234 129 0 114 939
RepfmEr 0 0 60 0 0 2 62
EREER (HEAL) 0 973 1,225 3,224 0 752 6,174
FABZE TR 19 0 0 127 0 132 278
LA 0 0 39 7 0 10 56
P S B 26 0 15 67 0 0 108
R 100 0 106 441 0 2 649
TEER 0 3 132 62 0 7 204
PfRE R 2 2 33 1 0 2 40
/Net 682 1,389 2,254 4,073 52 1,082 9,532
(G LEB T ET A (4% © 9, 532) 7.2% 14.6% 23.6% 42.7% 0.5% 11.4% 100.0%
7. ERHL
el s 0 0 4 1 0 0 5
&SR e 0 1 23 11 0 0 35
IR (F5HBEH) 4 10 15 33 0 0 62
FE AR (FEHBEH) 0 0 0 0 0 0 0
EHAR (F5HBLE) 0 30 204 164 0 0 398
LR 30 56 165 153 0 32 436
T2 FEE 0 0 0 0 0 0 0
WIFE RN (5 BEH) 0 0 0 24 64 0 88
T 0 0 40 4 0 0 44
THER 0 20 1 15 0 0 36
BRR 0 0 12 39 10 0 61
/gt 34 117 464 444 74 32 1,165
HFERHIE L (R - 1,165) 2.9% 10.0% 39.8% 38.1% 6.4% 2.7% 100.0%
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- BRI 1 1 35 37
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HAtARE S PR E A 24 85 194 303
HA R TR 126 226 1,011 1,363
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4. B
IRk A (RRE%EE) HE 16 13 65 94
TZEF o 5 25 5 5523 e B G RRE I BaE 2 -
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+ ALt 0 0 0 0
« TRTUAREE AR A 0 0 0 0
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HA R L T SR A R 17 69 138 224
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73




st

EERS

RIS/

FEL RETAMRE g | A | emesre | 0%
(@ (b) (©)
5. HFBRHAOELAT
HEWKE (BRE¥E) Ed 1 0 0 1
W SRl 5 5 5 34 B2 | 4 2 B e RAE B o -
« R 12 13 18 43
- fbi 0 1 2 3
- RINREDE HERIRIE S 0 0 0 0
- SERIAT 0 0 0 0
RAERRTTRE /e B R ERE 18 12 2 32
Ht A SRR 0 13 0 13
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- B2 0 0 0 0
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« SRFUARAED R RSHERF A 1 1 0 2
- SEAUE 1 2 5 8
e E R B Eetese 1 2 8 11
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AR TR E R B R 0 0 0 0
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oA BB M SR TR R 9 6 1 16
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HA A B3 R RRRRE B 34 159 992 1,185
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4. B2
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Tk SRl S5 A5 S B | S B R RE B o -
« AN 4 4 4 12
« ALt 0 0 0 0
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- SEAIRATN 12 32 2 86
RIS EREE /B B i RaE S 9 10 274 293
HA A I AR A 11 23 800 834
HAERE M E R R 18 84 301 403
/Nt 64 158 1,525 1,747

75




_ i} ety Ifié&/ . ,&I\%&/ P~
(RE bl BESEBELR E5 TN d Bt 24% R TR @-9
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2012 Manpower Survey Report

Beauty Care, Hairdressing and Cosmetics Industry

Executive Summary
Introduction

1. The Beauty Care and Hairdressing Training Board (“The Training Board”) conducts a
biennial manpower survey for assessing the manpower situation, the manpower demands and

training needs of the industry.

2. Fieldwork of the manpower survey was conducted in the first quarter of 2012, with 31
January 2012 as the reference date for all survey data. By stratified random sampling method,

997 out of a total of 11 271 registered companies were selected for this survey.
3. 997 sampled companies fall into the six sectors of the industry as follows:

1) School (Beauty & Hairdressing/Make-up/Nail) [abbreviated as
“School™];
i)  Beauty Centre/Health Centre & Spa [abbreviated as “Beauty Centre”];
iili)  Hairdressing Salon;
iv)  Cosmetic Product Company —Wholesale, Import & Export
[ abbreviated as “Cosmetic Product Company — WIE™];
v)  Cosmetic Product Company — Retail;

vi)  Nail Salon.

4. The overall effective response rate was 96.2 %, similar to that of 2010.

Obijective

5. The purpose of the manpower survey was to collect the updated manpower statistics

of the industry, to assess and ascertain the manpower demands and training needs, for a
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recommendation of curriculum development strategy and proposal for in-service training.
Limitations

6. Owing to limited resources, companies were drawn by statistical sampling methods
for this survey. Hence, statistical discrepancies were inevitable and might affect the

interpretation of survey findings.

Economic Outlook

7. The re-emergence of the Eurozone sovereign debt crisis has seen the global economy
entering a critical stage, European and American countries have yet to come up with a
stabilising plan for the financial well-being of the Eurozone. Meanwhile in Asia, last year’s
mega quake in Japan has dealt a severe blow to its economy. Hong Kong being an
international financial centre, whose business environment is influenced by external factors,
was not immuned from the crisis. After recording a GDP growth of 7.8% in the first quarter

of 2011, the local economy experienced an obvious slowdown in the second quarter.

8. Clouded by the Euro crisis, the GDP for the second and third quarters of 2012
recorded a growth of 1.2% and 1.3% respectively, indicating a significant setback when
measured against the 5.1% and 4.3% growth for the same period in 2011. In terms of
spending, however, the consumer sentiment has improved as a result of the $6,000 handout
from the government, and the private consumption expenditure during the first to third
quarter of 2012 went up drastically by 4.1% when compared to the same period in 2011; on
the other hand, the government spending increased only by 3.2%. In respect of the labour
market, increased purchasing power of the public has stimulated the demand for manpower,
and the implementation of the Minimum Wage Ordinance has prompted more people to
re-enter the labour market, making the unemployment rate to stay at a low level. (The

unemployment rate for the period from August to October 2012 was 3.4%)

9. Inflation in Hong Kong is another issue that should warrant attention. The inflation
rate climbed notably from 2.4% in 2010 to 5.3% in 2011, and it was expected that the
underlying Composite Consumer Price Index would still record a 4.2% increase in 2012. The
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perpetuation of a high inflation rate would, in the long run, dampen the spending power of the
public, despite the $6,000 cash handout by the government.

10. In addition to facing the income erosion, employers have to bear with the pressure
of mounting operational costs. The scarcity of land in Hong Kong, compounded with the
influx of hot money into the local stock and property markets, has caused spiralling shop
rental costs in the past year, with property prices even surpassing the 1997 peak. It is
anticipated that the rent will continue to escalate next year, imposing burdens to employers
and especially SMEs. Added to this would be the enforcement of the Minimum Wage
Ordinance to protect local employees with more reasonable income since May 2011.
Persistently high inflation rate exacerbated by the imminent rise in the minimum wage level

would definitely put extra burdens on the business operators.

Business Outlook and Manpower Implications

11. The implementation of minimum wage has resulted in junior level workers
receiving “equal pay for different jobs”, which means that all grassroot employees will
receive similar remuneration packages, no matter what industry they are in. This has greatly
improved the mobility of these employees. Since the Beauty Care and Hairdressing industry
requires relatively more investment of time and money for the provision of pre-employment
vocational training, and employees need to familiarise themselves with different service

procedures, recruitment of junior level staff is much more difficult than in the past.

12. To comply with the minimum wage legislation, and enhance the competitiveness
for recruiting junior level staff, the beauty services industry has raised the wages of the these
staff considerably over the past year. While the wage level of new entrants in general was
higher than the statutory requirement, the effects are yet to be seen. Some employers
expressed difficulties they encountered in recruitment and they had to resort to filling the
vacancies with staff who did not have the relevant knowledge and experience. But on the
other hand, as wages of junior level staff increase and come close to those of experienced
staff, some employers are more willing to pay higher to employ experienced staff. This in
turn triggers the increase in overall wages, and not only will it encourage experienced staff to

stay willingly but also attract leavers to come back and work for the beauty services industry.
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13. Medical cosmetic services continued to be a key area of business development for
the beauty care industry. As the consumer spending of medical cosmetics is much more
lavish than that of the conventional beauty services, and the service time involved is
comparatively less, medical cosmetic services fit in well with the business environment of
Hong Kong characterised by its high operation cost, and will project a very positive business

outlook..

14. However, high return investments usually come with higher costs and risks. In
comparison with the conventional beauty services, medical cosmetic services will need to
pass a higher knowledge and technology threshold, and is exposed to more potential risks,
namely customer complaints and accidents. In reality, human resources development of the
medical cosmetic services is lagging far behind market growth. As an interim measure,
practitioners from other trades with the required technical skills were recruited. To alleviate
the manpower shortage in the long run, however, provision of necessary training to the
technical staff will be required, for turning them into qualified operators through training and
assessment. This will increase their real income, and attract new blood to join the industry as
the career prospect and social recognition improve, leading to a win-win situation for both the

industry operators and employees much required for the development of industry.

15. For Cosmetic Product Company — Retail sector, some survey results revealed that
there was a shift in the spending pattern of mainland visitors years after the implementation
of Individual Visit Scheme. From a preference of luxury items, Mainland visitors now turned
to high-end consumer goods including skin care and cosmetic products, contributing to the
continuous growth of the sector, and a steady increase in the demand for the frontline
salespersons. Languages, communication skill and customer services skill are still the key

training areas most preferred by employers.

16. Product and equipment suppliers/brand agents of beauty salons always have a keen
demand for sales representatives and technical advisers. But owing to its job nature of
frequent outdoor work, it has become harder and harder to recruit new staff in recent years. If
the natural staff wastage continues, it will undoubtedly hamper the operation and

development of businesses if operators fail to replenish the manpower.

17. A rapid development in small nail salons in recent years was reported. It is
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common to find small nail salons at shopping arcades in all residential districts. Mostly run
by self-employed young people, these are small capital businesses. Nail Technicians
employed earn their income through skills and by working long hours. Nail salons do not
have high overall monthly revenue and business development will be impacted if shop rents

continue to rise.

18. The Hairdressing industry has a high wastage of staff, a hindrance to its
development. The government policy of extending the free education entitlement has in a
way deferred junior level employees starting to work. Besides, young people have more
options for training alongside the traditional education system. Young people with higher
qualification/education will think twice before joining this industry which has a long
apprentice period and requires relatively hard work. It is therefore advisable to enhance the
value-added training, such as enhancing their art and aesthetics knowledge and related skills,
other than pure occupational skills. It is also important to promote the professional
recognition among trainees/employees of the hairdressing industry, and to elevate the social
status of the industry. Hopefully it will foster the loyalty and sense of belonging of the
employees towards the industry, so that they will treat their occupation not merely as

temporary or transitional.

19. With the government provision of considerable resources in the vocational training
market, a fundamental and structural change in training provision for the Beauty Care
industry took place. Training services primarily provided by private organisations in the past
have been gradually replaced by those of charity groups, non-profit making organisations,
public bodies and academic institution. Many of these private organisations have withdrawn
from the market, leaving only a few still in operation, the latter may need to run other beauty
services to sustain businesses. The demand for beauty training instructors has also fallen.
Nevertheless, these surplus posts and manpower were more or less absorbed by the various

organisations above.

Manpower Situation in 2012

20. In consideration of the experience of the past manpower surveys and the
uniqueness of the industry, the Census and Statistics Department (C&SD) has made further

improvements in the sampling framework to increase the accuracy of the data collected. After
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examining the survey findings, the Training Board was of the view that the data collected
revealed the overall manpower situation of the Beauty Care, Hairdressing and Cosmetics

Industry.

21. A total of 58 774 workers were employed in the six sectors of the industry in
January 2012. Among them, 50 411 (85.8%) were technical employees engaged in principal
jobs (including 46 075 Direct Employees, 2 389 Freelancers and 1 947 Part-time Employees),
and the remaining 8 363 (14.2%) were non-technical employees engaged in non-principal
jobs, similar to the situation in 2010 with percentages of 86.5% and 13.5% respectively.
Compared with the 47 591 technical employees in 2010, the 2012 survey recorded an

increase of 2 820 employees, recording a growth rate of 5.9% within 2 years.

22. Table 1 and Table 2 show the distribution of employees (including Freelancers and

Part-timers), vacancies and forecast manpower growth respectively.

Table 1 : Distribution of Employees by Sector

Direct Part-time
Sector Employees Freelancers Employees
1. School (Beauty & Hairdressing/Make-up & 415 30 157
Nail)
2. Beauty Centre/Health Centre & Spa 17122 462 527
3. Hairdressing Salon 13 230 1812 808
4. Cosmetic Product Company — Retail 9532 1 311
5. Cosmetic Product Company — Wholesale, 4611 36 96
Import & Export
6. Nail Salon 1165 48 48
46 075 2 389 1947
23. Compared with the survey findings in 2010, there has been a slight increase of

Direct Employees by 2.6 % (+1 161), while a sharp increase was reported for Freelancers and
Part-time Employees, by 86.3% (+1 107) and 39.6% (+552) respectively.
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Manpower Projection

24, Employers forecast that by January 2013 there would be 48 824 posts (excluding
posts for Freelancers and Part-time Employees), representing a slight decrease of 137 posts
compared with 2012. By sector, Hairdressing Salon and Beauty Centre/Health Centre & Spa
would cut 105 and 51 posts respectively. On the other hand, there would be 30 and 2 new
posts offered by Nail Salon and School (Beauty & Hairdressing/Make-up & Nail)
respectively. A comparison of the manpower forecast between 2012 and 2013 is summarised

in Table 2.

Table 2: Employers’ Forecast of Manpower by Sector
(by January 2013)
Number of  Number of Total
Employees  Vacancies Number of  Employers’
by January by January Posts in Forecast in  Increase/
2012 2012 January 2012 January 2013 Decrease
Sector @) (b) (atb) (%)
1. School (Beauty & 415 3 418 420 0.5%
Hairdressing/Make-
up & Nail)
2. Beauty Centre/Health 17 122 970 18 092 18 041 -0.3%
Centre & Spa
3. Hairdressing Salon 13230 1206 14 436 14 331 -0.7%
4. Cosmetic Product 4611 205 4 816 4816 0%
Company -
Wholesale, Import &
Export
5. Cosmetic Product 9532 314 9 846 9833 -0.1%
Company - Retail
6. Nail Salon 1165 188 1353 1383 2.2%
46 075 2 886 48 961 48 824 -0.3%
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25. Having considered the various factors, the Training Board adopted the Adaptive
Filtering Method for a projection for the average annual manpower growth from 2012 to
2017, taking into account the forecast manpower demand and staff wastage. Based on these
factors, the average annual training requirement of the Beauty Care, Hairdressing and

Cosmetics Industry is shown as follows:

Average Annual Additional Training Demand
by Sector in 2012-2017

Annual
Wastage ~ Average Additional
Rate Annual Training
Sector in 2012 Growth  Requirement
1. School (Beauty & Hairdressing / Make-up & 8.3% -2.4% 33
Nail)
2. Beauty Centre / Health Centre & Spa 3.0% 1.1% 796
3. Hairdressing Salon 8.7% 4.0% 2375
4. Cosmetic Product Company — Retail 6.0% 3.4% 1037
5. Cosmetic Product Company — Wholesale, -1.2% 0.1% -55
Import & Export
6. Nail Salon 4.6% 12.7% 331
Total: 4517
26. The above projection shows that the additional training requirement comes mainly

from Hair Salon (52.6% of total requirement), followed by Cosmetic Product Company —
Retail (23.0%) and Beauty Centre/Health Centre & Spa (17.6%).

Preferred and Actual Education of Employees

217. Generally, employers preferred their employees to have higher education level than
before. Over half of the employers required their employees to have attained Secondary 4 and
5, followed by the attainment of Secondary 6 and 7. In reality, employees mostly attained
Secondary 4 to 5. Compared with 2010, a more notable change was seen in employees with
Secondary 3 or below education level, a drop from 17.8 % to 11.7 %.
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Preferred and Actual Working Experience of Employees

28. Employees who have had relevant working experience were also on the rise when
compared with the 2010 survey findings. Those who have had working experience of 6 to
below 10 years, and those with 10 years or above have gone up by 3.9% and 4.7%
respectively. This reveals that more experienced practitioners were joining and remaining in

the industry.

Preferred and Actual Vocational Qualification of Employees

29. Most employers would prefer their employees to possess vocational qualifications,
namely certificates of retraining courses and internationally recognised certificates. This is an

indication of the importance employers attached to employee qualifications.

Training Needs

30. A majority of employers considered that their employees should receive various
kinds of management skills, generic skills and language training in the coming 12 months. Of
these three training areas, the highest percentage was recorded for Customer Services,
followed by Sales and Marketing, Putonghua and Oral English.

Recruitment Difficulties

31. A total of 2 678 companies were recruiting. Among these, 2 011 (75.1%)
companies met difficulties, most seriously felt by Hair Salon, followed by Beauty
Centre/Health Centre & Spa. High expectation of working conditions/remuneration package

from recruits, and lack of candidates with relevant experiences were among the main reasons.

Employees Leaving and Wastage Rate

32.  Employers reported 9 633 employees leaving the industry (19.1% of the total number
of posts) over the past 12 months, mostly in Hair Salon (3843, 39.9%), followed by Beauty
Centre/Health Centre & Spa (3 494, 36.3%), and Cosmetic Product Company — Retail (1
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571, 16.3%). A total of 8 799 employees were recruited, of whom 6 921 had relevant

experience in beauty care and hairdressing. In other words, a wastage of 2 712 experienced
employees was recorded, accounting for 5.1 % of the total number of technical employees

(53 297 in total, including vacancies).

Recommendations

33. Generally, the local economy is benefitted by the Mainland policy of “Individual
Visit Scheme”; it is however subject to the uncertainties of external economies, coupled with
the high rental costs and high commodity prices. So the enterprise operators are still taking a

prudent approach in business development.

34. The Training Board has the following recommendations for the industry and

practitioners regarding the direction of growth:

® With development of the Qualifications Framework, and the launch of the
Specifications of Competency Standards for the Hairdressing and Beauty Care
industries, employers should encourage their employees to embark on
continuous learning with reference to their vocational expertise and job
requirements, and to help them to remain competitive, so that they can have
greater contributions to the Beauty Care, Hairdressing and Cosmetics industry;

® It is vital that employees possess good language and sales skills in facing an
increasing number of tourists shopping. These areas of in-service training
should be provided, especially for frontline sales employees: i) customer
service, sales and marketing skills; and ii) language skills (e.g. Putonghua and
Oral English). These will help to upgrade the service standards, customer

satisfaction, and their communication with the customers;

® To retain talents, employers can consider offering management-related training
to those staff who are experienced in the field to help raise their knowledge of
shop management, and this will in turn help their understanding of shop

operation and improve the business viability;
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For raising their professional status and income, practitioners should take
courses in skills upgrading and continuous learning in high-end services. They
can also take part in the vocational assessment offered locally and overseas
leading to a recognised qualification. These will upgrade their personal skills
and secure a better chance for career advancement and incomes, and will help
to elevate the professional image of the industry and boost consumer

confidence;

To recruit young employees, pre-employment trade specific training
programmes should be provided by the institutes, covering the theory and
practical skills, and to enhance their knowledge of the industry (like the
industry trend and personal career development), as well as generic skills
(language competency, interpersonal communication), to better equip them for

employment in terms of service mindsets.

Joint training opportunities can also be offered by the industry with course
providers (like the Beauty Care and Hairdressing Traineeship Scheme). These
programmes should provide theoretical knowledge and in-service training to
help young people better understand the industry, to meet market needs, and to

prevent staff wastage effectively.

The industry can also draw reference from other industries by setting up a
“Continuous Professional Development” Scheme (CPD Scheme) in the credit
accumulation mode. With a registration scheme in place, specifying the credits
requirement, practitioners will be encouraged to take up further study for
longer term development in the industry, and will secure quality assurance of

the service standards.

Industry and business operators can consider restructuring their mode of
operation and explore expansion to the Mainland market. Comparatively
speaking, Hong Kong has a more advanced philosophy of business operations
and a more well-established corporate behavior, while these are lacking in

Mainland. In recent years more large chain stores have started business in
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the Mainland. These well established companies have opened up technology
exchanges with the Mainland through their networking with Mainland
industries. This helps to set their footage in the Mainland market, and also
opens up channels for practitioners to exchange their expertise and have better

understanding of the needs of customers for maintaining a quality service.
In face of the escalating operation costs, the Government may consider

allocating more resources for SMEs to provide training for their employees in

the Beauty Care, Hairdressing and Cosmetics industry.
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Section |

Survey Scope and Methodology

A. Beauty Care and Hairdressing Training Board

The Training Board

1.1 The Beauty Care and Hairdressing Training Board (“the Training Board”, formerly
known as the “Beauty Care Training Board”) of the Vocational Training Council (VTC) was
set up in 2001 to be responsible for determining and assessing the manpower situation and
training needs of the industry and to recommend measures to the VTC, employers and
educational/training institutions for the development of training facilities to meet the
industry’s demand for trained manpower. Refer to Appendices 1 and 2 respectively for terms
of reference and membership list of the Training Board.

Working Party on Manpower Survey

1.2 A Working Party was formed under the Training Board to co-ordinate and oversee
the manpower survey in questionnaire design, sampling, data analysis and reporting, with the
assistance of the Census and Statistics Department (C&SD) of the HKSAR Government. The
membership list of the Working Party is given in Appendix 3.

1.3 The Training Board has conducted four manpower surveys of the Beauty Care,
Hairdressing and Cosmetics Industry since 2003. With the assistance of the C&SD, the fifth
manpower survey was conducted in the first quarter of 2012, aiming to:

i) identify the manpower and training needs of principal jobs of the Beauty
Care, Hairdressing and Cosmetics Industry;
i) forecast the manpower growth of the industry; and

iii) recommend measures to meet the training needs of the industry.
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B. Scope and Methodology

Scope of the Survey

1.4 There have been no significant changes in the manpower structure of the industry
in recent years. In this regard, the classification in the 2010 survey was adopted, covering
principal jobs in six sectors of the industry as follows:

1) School (Beauty & Hairdressing/Make-up &Nail) [abbreviated as
“School™];

i) Beauty Centre/Health Centre & Spa [abbreviated as “Beauty Centre”];
iii) Hairdressing Salon;

iv) Cosmetic Product Company — Wholesale, Import & Export [abbreviated as
“Cosmetic Product Company — WIE”];

V) Cosmetic Product Company — Retail,;

vi) Nail Salon.

15 Survey samples of the above six sectors were randomly selected from the list of
companies registered with the C&SD (data last updated in November, 2009). In C&SD’s
database, however, the following classification was adopted:

i) Branch 1 : Beauty Service

i) Branch 2 : Hairdressing Service

iii) Branch 3 : Cosmetic Products and Perfumes - Wholesale, Import & Export
iv) Branch 4 : Cosmetic Products - Retail

V) Branch 5 : Athletic Institute

Vi) Branch 6 : School

vii) ~ Branch 7 : Bridal Salon

viii)  Branch 8 : Television & Entertainment Company

1.6 By stratified random sampling method, 997 out of the 11 271 companies were
selected for this survey as follows:
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Branch Sampled Companies

1.  Beauty Service 350
2. Hairdressing Service 312
3. Cosmetic Products and Perfumes - Wholesale, Import & 94
Export
4.  Cosmetic Products — Retail 98
5. Athletic Institute 11
6.  School 79
7. Bridal Salon 45
8.  Television & Entertainment Company 8
Total 997
1.7 Private training institutes/schools and non-profit making training institutes were

also included in the School Branch for a better projection of the training manpower in the
industry.

Methodology of the Survey

1.8 The survey aimed at collecting information on manpower and training situation of
the Beauty Care, Hairdressing and Cosmetics Industry. Each of the 997 sampled companies
was required to complete a questionnaire on manpower and training needs. Interviewing
officers of the C&SD then visited the companies to collect the completed questionnaires and
assisted in completing the questionnaires when necessary.

1.9 Employers were requested to classify their employees by their actual duties rather
than the job titles they held in the organisation. A briefing on the nature of the various jobs
was arranged for interviewing officers. Questionnaires collected were checked, coded and if
necessary, verified with the respondents. The survey data obtained were statistically grossed
up to project the overall manpower situation of the industry.

Analysis of the Responses

1.10 Of the 997 sampled companies, only 28 declined to respond. 718 provided the
required information. The remaining 251 companies had either ceased operation, moved,
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were untraceable or no longer engaged in the related trade. The overall effective response rate
was 96.2%.

Limitations

1.11 Owing to resources constraints, companies were drawn by statistical sampling
methods for this survey. Hence, statistical discrepancies were inevitable and might affect the
interpretation of survey findings.
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Section 11

Survey Findings

A. Manpower Situation in 2012

Coverage of the Survey

2.1 The survey covered employees in the six sectors of the Beauty, Hairdressing and
Cosmetics Industry:

i) School (Beauty & Hairdressing/Make-up & Nail) [abbreviated as
“School™];

ii)  Beauty Centre/Health Centre & Spa [abbreviated as “Beauty Centre”];

iii)  Hairdressing Salon;

iv)  Cosmetic Product Company — Wholesale, Import & Export [abbreviated as
“Cosmetic Product Company — WIE™];

v)  Cosmetic Product Company — Retail;

vi)  Nail Salon.

Total Workforce

2.2 A total of 58 774 workers were employed in the six sectors of the industry in
January 2012. Among them, 50 411 (85.8%0) were technical employees engaged in principal
jobs (including 46 075 Direct Employees, 2 389 Freelancers and 1 947 Part-time Employees),
and the remaining 8 363 (14.2%) were non-technical employees engaged in non-principal
jobs, similar to the situation in 2010 with percentages of 86.5% and 13.5% respectively.
Compared with the 47 591 technical employees in 2010, the 2012 survey recorded an
increase of 2 820 employees, recording a growth rate of 5.9% within 2 years.

2.3 Same as the 2010 survey, non-technical employees in general administration,
accounting and other supporting jobs have been excluded from all analyses in this report.
With due consideration to the peculiarities of the industry, Direct Employees, Freelancers and
Part-time Employees were included in this survey so as to fully reflect the manpower
situation of the whole industry.
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Distribution of Employees

2.4 The survey revealed that the majority of employees (18 111, or 35.9% of the total
workforce) were working in Beauty Centre, followed by Hairdressing Salon (15 850, 31.4%),
Cosmetic Product Company - Retail (9 844, 19.5%), Cosmetic Product Company — WWIE (4
743, 9.4%), Nail Salon (1 261, 2.5%) and School* (602, 1.2%). Distribution of employees by
sector is shown in Figure 1. Detailed manpower statistics are shown in Table 1, Section 5.

Figure 1: Distribution of Employees by Sector
(Including Direct Employees, Freelancers and Part-time Employees)
Total : 50 411

Cosmetic Product
Company - Retail
9 844 (19.5%)

Nail Salon
1261 (2.5%)

Cosmetic Product
Company -
Wholesale, Import &

Export

4743 (9.4%
( ) School (Beauty &

Hairdressing/Make-
up & Nail)
602 (1.2%)

Hairdressing Salon Beauty Centre/Health
15 850 (31.4%) DI Centre & Spa
18 111 (35.9%)

2.5 Compared with the survey in 2010, Nail Salon recorded the highest manpower
growth (306, +32%), followed by Cosmetic Product Company - Retail (653, +7.1%), Beauty
Centre (1 157, +6.8%), Hairdressing Salon (765, +5.1%) and Cosmetic Product Company -
WIE(45, +1%). On the other hand, School recorded a decline (106, -15%). Manpower
growth by sector is shown in Figure 2. Detailed comparison of the manpower statistics
between 2010 and 2012 is shown in Table 2, Section 5.

1 School Sector: Private training institutes/schools and non-profit making training institutes were also covered.
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Distribution of Employees in 2010 and 2012 by Sector

Figure 2
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9532
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48
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1165
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6. Nail Salon
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2.7 Compared with the survey in 2010, the number of Freelancers and Part-time
Employees recorded a significant increase of 86.3% (+1 107) and 39.6% (+552) respectively.
As for the number of Direct Employees, only a slight increase (2.6%, +1 161) was recorded.

2.8 By sector, Nail Salon recorded a 25.1 % growth in the number of Direct Employees,
but the growth rate was obviously lower than in 2010, showing a slowdown in the business.
Besides, Cosmetic Product Company - Retail, Beauty Centre and Cosmetic Product
Company — WIE also recorded a slight growth in the number of Direct Employees. However,
School recorded a significant decrease, with a drop of 27.8%.

2.9 The survey also revealed that in 2012, there were 2 389 Freelancers, representing a
marked increase of 1 107 compared with the survey in 2010. By sector, the manpower growth
was most obvious in Hairdressing Salon. Among all sectors, only Cosmetic Product
Company - Retail recorded a decrease in the number of Freelancers.

2.10 In 2012, there were 1 947 Part-time Employees, representing an increase of 552
compared with the survey in 2010. The growth was most obvious in Cosmetic Product
Company - Retail, followed by Hairdressing Salon. Among all sectors, only Cosmetic
Product Company — WIE recorded an obvious drop in the number of Part-time Employees.

2.11 The distribution of principal jobs with most employees is as follows:

Number of Employees®

Job Titles 2010 2012
1.  Senior Beautician and Beautician 10543 (22.2%)" 10957  (21.7%)"
2. Senior Hair Stylist and Hair Stylist 8950 (18.8%)" 9825  (19.5%)"
3. Beauty Adviser (Counter) and Hair 6843 (14.4%)" 6719 (13.3%)"
Care Adviser
4.  Hairdressing Assistant 4844 (10.2%)" 4697  (9.3%)"
5. Sales Representative 1563  (3.2%)" 1528 (3%)*
6. Body Therapist 1186  (2.5%)" 1370  (2.7%)"
33929  (71.3%)" 35096  (69.6%)"
(Total Number of Employees) (47 591)  (100%) (50411)  (100%)

(*: Including Direct Employees, Part-time Employees and Freelancers;
#: Percentage over the total number of employees)
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The percentage of the abovementioned employees in principal jobs over the total
workforce was similar to that of 2010, with varying degree of growth/decline. The highest
growth (up 184, +15.5%) was recorded in Body Therapist, followed by Senior Hair Stylist

2.12

and Hair Stylist (up 875, +9.8%). On the other hand, the greatest decrease was recorded in the

post of Hairdressing Assistant (down 147, -3%)

-2.2%).

followed by Sales Representative (down 35,

Indeed, Hairdressing Assistant was among the most difficult to fill, according to the

majority of Hairdressing Salon owners.

Existing Number of VVacancies

At the time of the survey, employers reported 2 886 vacancies, representing 5.9%

of the existing 48 961 posts (including posts for Direct Employees and vacancies). Compared

with 2010, there were 1 024 more vacancies. By sector,

2.13

Hairdressing Salon had the most

vacancies (1 206), followed by Beauty Centre (970 vacancies). Comparison of the number of

vacancies by sector between 2010 and 2012 is shown in Figure 3.
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2.14 Vacancies of principal jobs are summarised below:

Percentage over

Job Titles Number of Vacancies  Total Vacancies
1. Hairdressing Assistant 856 29.7%
2. Beautician 654 22.7%
3. Hair Stylist 272 9.4%
4. Beauty Adviser (Counter) 232 8.0%
Manicurist/Pedicurist 126 4.4%
6. Beauty Assistant 89 3.1%
Sub-total 2229 77.2%
Total Number of VVacancies (2 886) (100%0)

Number of Existing Trainees

2.15 A total of 91 trainees were employed in the six sectors. Hairdressing Salon had the
largest number of trainees (42), followed by Nail Salon (30). Compared with 2010, the
number of trainees increased by 35.

B. Forecast of Manpower Demand

Employers’ Forecast of Manpower Demand by January 2013

2.16 Employers forecast that by January 2013 there would be 48 824 posts (excluding
posts for Freelancers and Part-time Employees), representing a slight decrease of 137 posts
compared with 2012. By sector, Hairdressing Salon and Beauty Centre would cut 105 and 51
posts respectively. On the other hand, there would be 30 and 2 new posts offered by Nail
Salon and School. A comparison of the manpower forecast between 2012 and 2013is
summarised in Table 2.
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Table 2: Employers’ Forecast of Manpower by Sector
(by January 2013)

Number of  Number of Total
Employees  Vacancies Number of

inJanuary inJanuary  Postsin Jan Employers”  Increase/

Sector Forecastin  Decrease

113

2012 2012 2012
@) (b) (a+ D) January 2013 (%)
1. School (Beauty & 415 3 418 420 0.5%
Hairdressing/Make-
up & Nail)
2. Beauty Centre/Health 17 122 970 18 092 18 041 -0.3%
Centre & Spa
3. Hairdressing Salon 13 230 1206 14 436 14 331 -0.7%
4. Cosmetic Product 4611 205 4 816 4 816 0%
Company -
Wholesale, Import &
Export
5. Cosmetic Product 9532 314 9 846 9833 -0.1%
Company - Retail
6. Nail Salon 1165 188 1353 1383 2.2%
46 075 2 886 48 961 48 824 -0.3%
2.17 In terms of number of posts, significant change is recorded in the following
principal jobs:
Increase/Decrease
Job Titles in Number of Posts
Senior Beautician -34
Beautician -25
Hairdressing Assistant -73
Nail Artist +30



C. Recruitment Requirement

Preferred Level of Education

2.18 The survey revealed that employers preferred 55.5% of Direct Employees to have
attained education level at Secondary 4-5, 8.7% at Secondary 3 or below, and 11.4% at
Secondary 6-7. Distribution of preferred level of education of employees is shown in Figure
4(a). Detailed statistics are shown in Table 3(a), Section 5.

2.19 Compared with the 2010 survey, employers had higher expectations on employees’
education level. In 2010, employers preferred 45.3% of their Direct Employees to have
attained education level at Secondary 4-5, and would accept 20.6% of employees to be at
Secondary 3 or below. However, in 2012, they would expect a higher percentage of
employees (55.5%) with education level at Secondary 4-5 and a lower percentage of
employees (8.7%) at Secondary 3 or below.

Figure 4(a): Preferred Education of Employees in 2012
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Actual Level of Education

2.20 Similar to the situation in 2010, the majority of employees (55.6%) have attained
education level at Secondary 4-5, followed by Secondary 3 or below (11.7%). An obvious
change was found in the “Secondary 3 or below” category, which dropped from 17.8% to
11.7%. On the other hand, the total number of employees with Certificate/Advanced
Certificate or equivalent rose from 4.3% to 8.5%. Detailed statistics are given in Table 3(b),
Section 5.

Figure 4(b) : Actual Education of Employees in 2012
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Preferred Working Experience

2.21

The survey found that 41.3% of Direct Employees in various sectors were required

to possess 1 to 3 years of relevant working experience, and 33.1% to possess 3 to 6 years of
experience. Compared with the percentages of 43.2% and 25% in 2010, employers preferred
more of their employees (rose by 8.1%) to possess 3 to 6 years of relevant working
experience. Detailed statistics are given in Table 4(a), Section 5.
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Figure 6: Preferred Years of Working Experience of Employees in 2010 and 2012

22,000
21,000
20,000
19,000
18,000
17,000
16,000
15,000
14,000
13,000
12,000
11,000
10,000
9,000
8,000
7,000
6,000
5,000
4,000
3,000
2,000
1,000
0

Number of Employees

Actual Working Experience

2.22

Years of Experience
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years years

Employers only required 29.3% of their Direct Employees in various sectors to

possess 1 to 3 years of relevant working experience, which was very close to the result of
28.2% obtained in the 2010 survey. The number of experienced employees was on the rise.
Those who possessed 6 to less than 10 years, and 10 years or more relevant working
experience increased by 3.9% and 4.7% respectively, which indicated that more experienced
employees joined and stayed in relevant trades. Detailed statistics are given in Table 4(b),

Section 5.
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Figure 7: Working Experience of Employees in 2010 and 2012
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Preferred VVocational Qualifications

2.23

Years of Experience

The survey found that the majority of employers preferred their Direct Employees

to possess certificates of Skills Upgrading Scheme/Employees Retraining Board (35.2%),
followed by certificates of international professional/recognised training courses (20.4%).
Types of preferred vocational qualifications of employees are shown in Figure 8. Detailed
statistics are given in Table 5(a), Section 5.
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Figure 8 : Preferred Vocational Qualifications of Employees
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Actual Vocational Qualifications

2.24 The survey showed that 39.2% of the Direct Employees currently possessed certificates
of international professional/recognised training courses, followed by certificates of local
professional/recognised training courses (33.2%). 72.9%  employees  at
Tradesman/Semi-skilled level already possessed these certificates, which indicated the
importance of such qualifications to these employees. Actual vocational qualifications of
employees are shown in Figure 9.

Figure 9: Actual Vocational Qualifications of Employees
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D. Manpower Training and Development

Training Needs

2.25 On top of the above vocational qualifications, the majority of employers considered
that employees should receive various types of training, including Management Skills,
Generic Skills and Language Skills in the next 12 months. Among these three training areas,
Customer Services Skill was in greatest demand, followed by Sales & Marketing Skill,
Putonghua and Spoken English. In terms of job level, Tradesman, Semi-skilled workers and
Technicians were considered the target groups for training. Detailed statistics are given in
Table 6, Section 5.

Recruitment Difficulties

2.26 Out of the 2 678 companies conducting recruitment exercise during the survey
period, 2 011 (75.1%) reported that they encountered recruitment difficulties. The situation
was most acute in the Hairdressing Salon, followed by Beauty Centre. The main reasons were
“High expectation on working conditions/remuneration package from recruits”, “Long
working hours” and “Lack of candidates with relevant experiences”. Detailed statistics are
given in Table 7(a) and (b), Section 5.

Staff Turnover

2.27 Employers reported that 9 633 employees had left in the past 12 months,
representing 19.1% of the total number of posts. In terms of job level, the highest turnover
was reported in Tradesman/Semi-skilled workers (8 273 or 85.9%). In terms of sector, the
highest turnover was recorded in Hairdressing Salon (3 843 or 39.9%), followed by Beauty
Centre (3 494 or 36.3%) and Cosmetic Product Company - Retail (1571 or 16.3%).

Wastage of Employees

2.28 Over the past 12 months, 9 633 employees left their posts, and 8 799 were recruited,
of whom 6 921 were with related experience. In other words, 2 712 experienced employees
had left the industry, representing 5.1% of the total technical employees (53 297, vacancies
included) in 2012. Detailed statistics are given in Table 8(a), Section 5.

2.29 The survey also invited employers to provide information about the number of
employees leaving their posts and new recruits with relevant experiences in the past 12
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months. Information provided and the annual wastage rate are given in Table 3. “Wastage

Rate” is defined as employees leaving their current jobs and taking up positions in a different

industry, or establishing a different type of business, or leaving by reason of emigration,

repatriation or retirement.

Table 3: Wastage in the Past 12 Months by Sector

Number of New

Number Recruits with Total Wastage
of Leaving Relevant Number of | Number of Rate*
Employees Experiences Wastage | Employees® (%)
Sector €)] (b) (c=a-b) (d) (c/d)
1. School (Beauty & 65 15 50 605 8.3*
Hairdressing/Make-up &
Nail)
2. Beauty Centre/Health 3494 2923 571 19 081 3*
Centre & Spa
3. Hairdressing Salon 3843 2 362 1481 17 056 8.7*
4. Cosmetic Product 1571 961 610 10 158 6*
Company - Retail
5. Cosmetic Product 433 493 -60 4948 -1.2*
Company - Wholesale,
Import & Export
6. Nail Salon 200 134 66 1449 4.6*
Total * 9633 6 921 2712 53 297 5.1%

@ Include the number of Direct Employees, Freelancers, Part-time Employees and Vacancies
* percentage over the total number of employees in the sector

#

percentage over the total number of employees in the industry

+ Include Bridal Salon and Television & Entertainment Company related to the beauty care industry
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Income Distribution

2.30

“Total monthly income” includes basic salary, overtime pay, other allowances,

commission and bonus. Figure 10 shows the income distribution of the whole industry.
Compared with the 2010 survey, employees’ salaries continued to rise with the introduction
of the Statutory Minimum Wage. The majority of employees earned an average monthly
income of $10 001 to $13 000, which was close to the income median published by the
C&SD. Since this is a survey on manpower needs of the industry rather than a salary survey,

the information obtained is for reference purpose only.
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Section 111

Conclusion

(1) Economic Outlook

3.1 The re-emergence of the Eurozone sovereign debt crisis has seen the global
economy entering a critical stage European and American countries have yet to come up with
a stabilising plan for the financial well-being of the Eurozone. Meanwhile in Asia, last year’s
mega quake in Japan has dealt a severe blow to its economy. Hong Kong being an
international financial centre, whose business environment is influenced by external factors,
was not immuned from the crisis. After recording a GDP growth of 7.8% in the first quarter

of 2011, the local economy experienced an obvious slowdown in the second quarter.

3.2 Clouded by the Euro crisis, the GDP for the second and third quarters of 2012
recorded a growth of 1.2% and 1.3% respectively, indicating a significant setback when
measured against the 5.1% and 4.3% growth for the same period in 2011. In terms of
spending, however, the consumer sentiment has improved as a result of the $6,000 handout
from the government, and the private consumption expenditure during the first to third
quarter of 2012 went up drastically by 4.1% when compared to the same period in 2011; on
the other hand, the government spending increased only by 3.2%. In respect of the labour
market, increased purchasing power of the public has stimulated the demand for manpower,
and the implementation of the Minimum Wage Ordinance has prompted more people to
re-enter the labour market, making the unemployment rate to stay at a low level. (The
unemployment rate for the period from August to October 2012 was 3.4%)

3.3 Inflation in Hong Kong is another issue that should warrant attention. The inflation
rate climbed notably from 2.4% in 2010 to 5.3% in 2011, and it was expected that the
underlying Composite Consumer Price Index would still record a 4.2% increase in 2012. The
perpetuation of a high inflation rate would, in the long run, dampen the spending power of the

public, despite the $6,000 cash handout by the government.
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34 In addition to facing the income erosion, employers have to bear with the pressure
of mounting operational costs. The scarcity of land in Hong Kong, compounded with the
influx of hot money into the local stock and property markets, has caused spiralling shop
rental costs in the past year, with property prices even surpassing the 1997 peak. It is
anticipated that the rent will continue to escalate next year, imposing burdens to employers
and especially SMEs. Added to this would be the enforcement of the Minimum Wage
Ordinance to protect local employees with more reasonable income since May 2011.
Persistently high inflation rate exacerbated by the imminent rise in the minimum wage level

would definitely put extra burdens on the business operators.

(2) Business Outlook and Manpower Implications

3.5 The implementation of minimum wage has resulted in junior level workers
receiving “equal pay for different jobs”, which means that all grassroot employees will
receive similar remuneration packages, no matter what industry they are in. This has greatly
improved the mobility of these employees. Since the Beauty Care and Hairdressing industry
requires relatively more investment of time and money for the provision of pre-employment
vocational training, and employees need to familiarise themselves with different service

procedures, recruitment of junior level staff is much more difficult than in the past.

3.6 To comply with the minimum wage legislation, and enhance the competitiveness
for recruiting junior level staff, the beauty services industry has raised the wages of the these
staff considerably over the past year. While the wage level of new entrants in general was
higher than the statutory requirement, the effects are yet to be seen. Some employers
expressed difficulties they encountered in recruitment and they had to resort to filling the
vacancies with staff who did not have the relevant knowledge and experience. But on the
other hand, as wages of junior level staff increase and come close to those of experienced
staff, some employers are more willing to pay higher to employ experienced staff. This in
turn triggers the increase in overall wages, and not only will it encourage experienced staff to

stay willingly but also attract leavers to come back and work for the beauty services industry.
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3.7 Medical cosmetic services continued to be a key area of business development for
the beauty care industry. As the consumer spending of medical cosmetics is much more
lavish than that of the conventional beauty services, and the service time involved is
comparatively less, medical cosmetic services fit in well with the business environment of
Hong Kong characterised by its high operation cost, and will project a very positive business
outlook.

3.8 However, high return investments usually come with higher costs and risks. In
comparison with the conventional beauty services, medical cosmetic services will need to
pass a higher knowledge and technology threshold, and is exposed to more potential risks,
namely customer complaints and accidents. In reality, human resources development of the
medical cosmetic services is lagging far behind market growth. As an interim measure,
practitioners from other trades with the required technical skills were recruited. To alleviate
the manpower shortage in the long run, however, provision of necessary training to the
technical staff will be required, for turning them into qualified operators through training and
assessment. This will increase their real income, and attract new blood to join the industry as
the career prospect and social recongition improve, leading to a win-win situation for both the
industry operators and employees much required for the development of industry.

3.9 For Cosmetic Product Company — Retail sector, some survey results revealed that
there was a shift in the spending pattern of mainland visitors years after the implementation
of Individual Visit Scheme. From a preference of luxury items, Mainland visitors now turned
to high-end consumer goods including skin care and cosmetic products, contributing to the
continuous growth of the sector, and a steady increase in the demand for the frontline
salespersons. Languages, communication skill and customer services skill are still the key

training areas most preferred by employers.

3.10 Product and equipment suppliers/brand agents of beauty salons always have a keen
demand for sales representatives and technical advisers. But owing to its job nature of
frequent outdoor work, it has become harder and harder to recruit new staff in recent years. If
the natural staff wastage continues, it will undoubtedly hamper the operation and

development of businesses if operators fail to replenish the manpower.
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3.11 A rapid development in small nail salons in recent years was reported. It is
common to find small nail salons at shopping arcades in all residential districts. Mostly run
by self-employed young people, these are small capital businesses. Nail Technicians
employed earn their income through skills and by working long hours. Nail salons do not
have high overall monthly revenue and business development will be impacted if shop rents

continue to rise.

3.12 The Hairdressing industry has a high wastage of staff, a hindrance to its
development. The government policy of extending the free education entitlement has in a
way deferred junior level employees starting to work. Besides, young people have more
options for training alongside the traditional education system. Young people with higher
qualification/education will think twice before joining this industry which has a long
apprentice period and requires relatively hard work. It is therefore advisable to enhance the
value-added training, such as enhancing their art and aesthetics knowledge and related skills.
It is also important to promote the professional recognition among trainees/employees of the
hairdressing industry, and to elevate the social status of the industry. Hopefully it will foster
the loyalty and sense of belonging of the employees towards the industry, so that they will
treat their occupation not merely as temporary or transitional.

3.13 With the government provision of considerable resources in the vocational training
market, a fundamental and structural change in training provision for the Beauty Care
industry took place. Training services primarily provided by private organisations in the past
have been gradually replaced by those of charity groups, non-profit making organisations,
public bodies and academic institution. Many of these private organisations have withdrawn
from the market, leaving only a few still in operation, the latter may need to run other beauty
services to sustain businesses. The demand for beauty training instructors has also fallen.
Nevertheless, these surplus posts and manpower were more or less absorbed by the various

organisations above.

(3) Survey Findings

3.14 C&SD basically adopted the sampling framework of the 2010 survey and
improved it with reference to the list of companies registered, collating data for a more
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accurate analysis of the long term manpower statistics of the industry, After reviewing the
survey findings, the Training Board was of the view that the data on the whole reflected the

overall manpower situation of the industry during the survey period.

Manpower Structure and Growth

3.15 The survey revealed that a total of 50 411 technical employees (including Direct
Employees, Freelancers and Part-time Employees) were engaged in the industry as at January
2012. Among the six sectors, Beauty Centre/Health Centre & Spa had the greatest number of
employees, followed by Hairdressing Salon.

3.16 When compared with 2010, the number of Freelancers and Part-time Employees
has increased by 1 107 (+86.3%) and 522 (+39.6%) respectively.

3.17 A picture of the manpower structure of the industry is given in Figure 11, which

shows the distribution of Direct Employees by company and employment size.

Figure 11: Distribution of Direct Employees
by Company and Employment Size
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3.18 The survey revealed that the majority of operators in the industry were small
companies with fewer than 10 employees. In fact, 90.8% of the operators employed 1-9
workers. While 38.2% of the employees worked in these small companies, companies with an
employment size of 100 or more took up 31.7% of the employees within the trade, broadly
the same as the employment situation in the 2010 survey. Beauty Centre and Cosmetic
Product Company — Retail were the two main sectors with large employment size. .

3.19 A vacancy rate of about 5.9% was recorded for the technical manpower of the
industry, higher than the 4% in 2010. Manpower shortage was most acute in Hairdressing
Salon with 856 vacancies of Hairdressing Assistants, followed by 654 vacancies of
Beauticians in Beauty Centre. As a result of the economic growth and the implementation of
the minimum wage policy, there is a rising trend of employees switching to jobs in other
industries. The launch of numerous education initiatives by the government and the offer of a
diversity of training programmes in the market have to some extent lured young people and

new entrants away from joining the industry.

Employers’ Forecast of Manpower Demand by January 2013

3.20 Employers forecast that the industry would have a total of 48 824 posts (excluding
Freelancers and Part-time Employees) in January 2013, a decrease of roughly 0.3% over
2012. Persistence of high shop rents, operating costs and manpower shortages were the main
reasons for the whole industry to be prudent in hiring employees. Jobs with significant
change in demand are as follows:

Change in
Number of Posts
(i) Hairdressing Assistants -73
(if) Senior Beauticians -34
(iii) Nail Artists +30
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Manpower Projections for 2012-2017 by Adaptive Filtering Method

3.21 Considering the various factors, the Training Board adopted the “Adaptive
Filtering Method” to project the average annual growth in manpower between 2012 and 2017.
Past survey data were weighted through computer analysis and heavier weighting was given
to the more recent data. By adjusting the weighting factor (A = 0 to 1), appropriate values
were selected to generate the projections. The Training Board also duly considered factors
that might affect the manpower demand of the industry, e.g. market trends, technological
developments and the economic situation. The projections by sector for the next 5 years by
Adaptive Filtering are illustrated in Table 4.

3.22 Besides manpower demands, the Training Board had to take into account the staff
wastage rate. As noted in the preceding section, the wastage rate for each sector was
calculated based on the difference in the number of leavers and experienced new recruits.
Accordingly, the Beauty Care, Hairdressing and Cosmetics industry would need to train

annually an average of additional workers as follows:

Table 4: Average Annual Additional Training Demand
by Sector in 2012-2017

Annual
Wastage Average  Additional
Rate Annual Training
Sector in 2012 Growth  Requirement
1. School (Beauty & Hairdressing / Make-up & 8.3% -2.4% 33
Nail)
2. Beauty Centre / Health Centre & Spa 3.0% 1.1% 796
3. Hairdressing Salon 8.7% 4.0% 2 375
4. Cosmetic Product Company — Retail 6.0% 3.4% 1037
5. Cosmetic Product Company — Wholesale, -1.2% 0.1% -55
Import & Export
6. Nail Salon 4.6% 12.7% 331
Total: 4517
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3.23 As shown in Table 4, the additional workers to be trained in the next 5 years
would be mostly for Hairdressing Salon (52.6% of the total). As young people today
generally perceive a career in hairdressing as more demanding than others, they may prefer a
job in other fields, resulting in a persistent shortages in new recruits. Added to this is the
relatively high staff wastage. The longstanding problem of manpower shortage may not be
fully resolved even with an increase in training resources. To address the issue, a
well-defined training system and career pathway should be in place so that young people

would be willing to join the industry and have their career development here.

3.24 Additional training would also be required in Cosmetic Product Company — Retail
(23.0%) and Beauty Centre (17.6%), etc. These projections are also in line with the current

development of the industry.

3.25 While training resources should be allocated, industry would also need to take into
account the changes in education policies. The implementation of the “3+3+4 academic
system”, for example, would not only push back the age at which young people join the
industry but may also have bearing on their career choices, further weakening the industry’s
appeal for young recruits.

Preferred and Actual Education of Employees

3.26 As the industry as a whole saw a sharp increase in manpower demand, employers
tended to have a higher expectation of the education level of Direct Employees. By education
levels, in 2012 employers preferred 55.5% of Direct Employees to have attained Secondary 4
to 5, an increase from 45.3% in 2010; their preference for employees with Secondary 3 or
below education lowered from 20.6% to 8.7%. In the Secondary 6 or above stratum,
preference for employees having Associate Degree, Higher Diploma or even University
Degree dropped from 5.4% to 4.6%; however, preference for employees having completed
Secondary 6 to 7, Diploma, Advanced Certificate and Certificate went up from 19.1% to
25.6%.

3.27 Regarding their actual education, the percentages of Direct Employees with

University Degree, Associate Degree, Diploma or equivalent qualifications, and Direct
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Employees having completed Secondary 6 to 7 were comparable to the figures in 2010.
However, the proportion of those having completed Secondary 3 or below declined from
17.8% to 11.7%, those with Secondary 4 to 5 levels of education rose from 48.5% to 55.6%,
whereas those with Certificate/Higher Certificate or equivalent qualifications rose drastically
from 4.3% to 8.5%.

3.28 The above situation was attributable to the rapid development of the Beauty Care
industry over the past 2 years, where more candidates with Secondary 5 or above education
joined the industry as Beauticians, Hairdressing Assistants and Beauty Advisers (Counter),

thus leading to changes in employees distribution by education attainments.

Preferred and Actual Working Experience of Employees

3.29 On top of education, employees’ length of service is also one of the substantial
considerations by employers. More employers reckoned that employees should have 1 to 3
years of experience, followed by 3 to 6 years, which was in accord with findings from the
survey of employees’ actual working experience. But it is worth noting that the number of
new entrants with experience less than 1 year greatly reduced from 2 659 in 2010 to 957
(-64%). On the other hand, the number of employees with 10 years or more experience
increased from 7 929 to 10 303 (+29.9%). This indicates that the remuneration of each sector
has increased accordingly, after the implementation of the minimum wage, and attracted
young people and persons with little experience to invest themselves in other industries. As
for experienced staff, the increase in the remuneration has prompted them to stay in the

industry for further development.

Preferred and Actual Vocational Qualifications of Employees

3.30 Regarding vocational qualifications, most employers preferred employees to
possess retraining courses certificates or internationally recognised certificates, and more
than half of the employees possessed such qualifications and other local certificates. It is
obvious that these qualifications were getting widely recognised in the industry and became

increasingly important for employees at Tradesman/Semi-skill levels.
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Training Needs

3.31 As in 2010, with more mainland and oversea visitors came shopping in Hong
Kong, most employers considered it important to provide frontline staff (including those at
Technician and Tradesman levels) with training in Customer Services, Sales and Marketing,
as well as Language Skills to continuously upgrade the overall service standard of the
industry.

Recruitment Difficulties

3.32 As noted in the previous section, 2 678 companies were conducting recruitment
exercise during the survey period. Among them, 2 011 (75.1%) met difficulties in filling their
vacancies. As in 2010, it was most difficult to recruit for vacancies at
Tradesman/Semi-skilled levels, i.e. frontline or entry-level posts.

3.33 Recruitment difficulty was most acute in the Hairdressing Salon, with 29.1% of the
salons affected. Long working hours, high expectation of working conditions/remuneration
package from recruits, lack of candidates with relevant experiences were among the main
reasons, similar to the 2010 survey findings. This reveals that local young people perceive a
career in the hairdressing field as demanding, and do not want to take it for their long term
career development. Moreover, a variety of training courses in the market for the youths also
made them less willing to go into employment. The implementation of minimum wage has
retained experienced staff to stay, it has however lured more young people away from the
hairdressing field. All these have led to the chronic shortage of new entrants faced by the

industry.

3.34 Beauty Centre / Health Centre & Spa was faced with the similar situation. 18% of
the companies in this sector had recruitment difficulties, namely, high expectation of working
conditions / remuneration package from recruits, and lack of candidates with relevant

experiences.
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Staff Wastage Rate

3.35 According to the findings in the preceding section, a total of 9 633 workers left the
industry during the survey period, and there were 6 921 new recruits with relevant experience.
A breakdown of the figures by sectors shows the highest staff wastage in Hairdressing Salon
(8.7%), followed by School (8.3%), Cosmetic Product Company — Retail (6%) and Nail
Salon (4.6%). Apparently, it is difficult for Hairdressing Salon to have new recruits with

relevant experience.
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Section 4

Recommendations

(1) Training Requirements

4.1 In estimating the additional training requirements, we have forecast the manpower
growth along with the factor of staff wastage. We recommend the Beauty Care, Hairdressing and

Cosmetics Industry should train up additional manpower for the next 5 years as follows:

Total Average Annual
Manpower Manpower Wastage in Additional
Required Growth Per Year 2012 Training
for 2012 (%) (%) Requirement
1.  School (Beauty & 605 -2.4% 8.3% 33
Hairdressing/Make-up &
Nail)
2.  Beauty Centre/Health 19 081 1.1% 3% 796
Centre & Spa
3. Hairdressing Salon 17 056 4% 8.7% 2375
4.  Cosmetic Product 4948 3.4% 6% 1037
Company -- Retail
5. Cosmetic Product 10 158 0.1% -1.2% -55
Company — Wholesale,
Import & Export
6.  Nail Salon 1449 12.7% 4.6% 331
Total: 53297 4 517

* Including direct employees, freelancers, part-time employees and vacancies

4.2 The majority of the 4 517 additional staff by estimate will be from Hairdressing
Salon, followed by Cosmetic Product Company-Retail, and Beauty Centre/Health Centre &
Spa. In the long term, the industry needs to provide more training programmes for attracting
new recruits and retaining talents. The additional training requirement is for reference only.

The industry should take into consideration the actual manpower situation while allocating
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their training resources.

4.3 Generally, the local economy is benefitted by the Mainland policy of “Individual
Visit Scheme”; it is however subject to the uncertainties of external economies, coupled with
the high rental costs and high commaodity prices. So the enterprise operators are still taking a
prudent approach in business development.

4.4 We have the following recommendations for the industry and practitioners

regarding the direction of growth:

® With development of the Qualifications Framework, and the launch of the
Specifications of Competency Standards for the Hairdressing and Beauty Care
industries, employers should encourage their employees to embark on
continuous learning with reference to their vocational expertise and job
requirements, and to help them to remain competitive, so that they can have

greater contributions to the Beauty Care, Hairdressing and Cosmetics industry;

® It is vital that employees possess good language and sales skills in facing an
increasing number of tourists shopping. These areas of in-service training
should be provided, especially for frontline sales employees: i) customer
service, sales and marketing skills; and ii) language skills (e.g. Putonghua and
Oral English). These will help to upgrade the service standards, customer

satisfaction, and their communication with the customers;

® To retain talents, employers can consider offering management-related training
to those staff who are experienced in the field to help raise their knowledge of
shop management, and this will in turn help their understanding of shop

operation and improve the business viability;

® For raising their professional status and income, practitioners should take
courses in skills upgrading and continuous learning in high-end services. They
can also take part in the vocational assessment offered locally and overseas
leading to a recognised qualification. These will upgrade their personal skills

and secure a better chance for career advancement and incomes, and will help

136



to elevate the professional image of the industry and boost consumer
confidence;

To recruit young employees, pre-employment trade specific training
programmes should be provided by the institutes, covering the theory and
practical skills, and to enhance their knowledge of the industry (like the
industry trend and personal career development), as well as generic skills
(language competency, interpersonal communication), to better equip them for

employment in terms of service mindsets.

Joint training opportunities can also be offered by the industry with course
providers (like the Beauty Care and Hairdressing Traineeship Scheme). These
programmes should provide theoretical knowledge and in-service training to
help young people better understand the industry, to meet market needs, and to

prevent staff wastage effectively.

The industry can also draw reference from other industries by setting up a
“Continuous Professional Development” Scheme (CPD Scheme) in the credit
accumulation mode. With a registration scheme in place, specifying the credits
requirement, practitioners will be encouraged to take up further study for
longer term development in the industry, and will secure quality assurance of

the service standards.

Industry and business operators can consider restructuring their mode of
operation and explore expansion to the Mainland market. Comparatively
speaking, Hong Kong has a more advanced philosophy of business operations
and a more well-established corporate behavior, while these are lacking in
Mainland. In recent years more large chain stores have started business in
the Mainland. These well established companies have opened up technology
exchanges with the Mainland through their networking with Mainland
industries. This helps to set their footage in the Mainland market, and also
opens up channels for practitioners to exchange their expertise and have better

understanding of the needs of customers for maintaining a quality service.
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® In face of the escalating operation costs, the Government may consider
allocating more resources for SMEs to provide training for their employees in

the Beauty Care, Hairdressing and Cosmetics industry.

(11) Future Surveys
4.5 The Training Board recommends that biennial manpower surveys should continue

to be conducted to collect manpower information of the industry for projecting future

development and formulating of relevant policies.
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Table 1(a): Direct Employees, Freelancers, Part-time Employees, Vacancies and Total Manpower Demand by Sector

Direct Part-time ; Total
Principal Jobs in the Industry Employees Freelancers Employees Total |[Vacancies| Manpower | Percentage
@ (b) © (a-c) (d) Demand (%)
(a-d)
1. Beauty & Hairdressing School
Director / Principal (School) 26 0 0 26 0 26 0.0%
Senior Tutor / Senior Instructor - Beauty Care and Hairdressing 29 0 1 30 0 30 0.1%
Tutor / Instructor - Beauty Care 154 19 72 245 1 246 0.5%
Tutor / Instructor - Hairdressing 10 2 39 51 0 51 0.1%
Assistant Tutor / Instructor - Beauty Care 18 0 0 18 0 18 0.0%
Administrative Staff 60 0 0 60 1 61 0.1%
Receptionist 19 0 0 19 0 19 0.0%
Sub-total 316 21 112 449 2 451 0.8%
2. Make-up & Nail School
Director / Principal (School) 5 0 0 5 0 5 0.0%
Senior Tutor / Senior Instructor - Make-up and Nail 9 5 5 19 0 19 0.0%
Tutor / Instructor - Make-up 47 3 28 78 0 78 0.1%
Tutor / Instructor - Nail 10 1 12 23 0 23 0.0%
Assistant Tutor / Instructor - Make-up 2 0 0 2 0 2 0.0%
Assistant Tutor / Instructor - Nail 10 0 0 10 0 10 0.0%
Administrative Staff 12 0 0 12 1 13 0.0%
Receptionist 4 0 0 4 0 4 0.0%
Sub-total 99 9 45 153 1 154 0.3%
3. Beauty Centre / Health Centre & Spa
Director / General Manager 154 0 0 154 0 154 0.3%
Chief Shop Manager / Operation Manager 607 0 0 607 16 623 1.2%
Brand / Sales / Marketing Director / Manager 179 0 0 179 0 179 0.3%
Sales / Marketing Officer 279 0 0 279 2 281 0.5%
Senior Beautician 1,261 0 0 1,261 6 1,267 2.4%
Senior Make-up Artist 30 4 0 34 1 35 0.1%
Slimming Consultant 127 0 0 127 1 128 0.2%
Beautician 9,184 186 326 9,696 654 10,350 19.4%
Assistant to Medical Practitioner (Beauty Care) 85 0 4 89 0 89 0.2%
Make-up Artist 269 174 20 463 2 465 0.9%
Body Therapist 1,224 76 70 1,370 60 1,430 2.7%
Manicurist / Pedicurist 83 0 1 84 2 86 0.2%
Nail Artist 86 6 0 92 3 95 0.2%
Slimming Therapist 651 0 2 653 43 696 1.3%
Beauty Consultant 645 2 0 647 44 691 1.3%
Beauty Assistant 786 0 66 852 89 941 1.8%
Marketing Assistant 66 0 0 66 1 67 0.1%
Promoter 112 0 30 142 0 142 0.3%
Administrative Staff 440 0 0 440 3 443 0.8%
Receptionist 788 1 8 797 42 839 1.6%
Medical Personnel 66 13 0 79 1 80 0.2%
Sub-total 17,122 462 527 18,111 970 19,081 35.8%

140




Total

i . Direct Freelancers Part-time Total |Vacancies| Manpower Percentage
Principal Jobs in the Industry Emrz;c;yees ®) Emrz(l:c;yees @-c) « Demand (%)
(a-d)
4. Hairdressing Salon
Director / General Manager 47 0 0 47 2 49 0.1%
Chief Shop Manager / Operation Manager 73 0 0 73 0 73 0.1%
Art Director 50 6 0 56 2 58 0.1%
Technical Director 5 4 0 9 2 11 0.0%
Senior Hair Stylist 635 28 16 679 26 705 1.3%
Hair Stylist 7,436 1,564 146 9,146 272 9,418 17.7%
Technician (perm and color) 271 11 26 308 10 318 0.6%
Manicurist / Pedicurist 125 21 2 148 2 150 0.3%
Nail Artist 36 0 0 36 4 40 0.1%
Hairdressing Assistant 3,955 177 565 4,697 856 5,553 10.4%
Administrative Staff 162 1 12 175 0 175 0.3%
Receptionist 435 0 41 476 30 506 0.9%
Sub-total 13,230 1,812 808 15,850 1,206 17,056 32.0%
5. Cosmetic Product Company - Wholesale, Import & Export
Director / General Manager 243 0 0 243 0 243 0.5%
Brand / Sales / Marketing Director / Manager 291 0 0 291 0 291 0.5%
Product / Technical Manager 187 0 0 187 0 187 0.4%
Sales / Marketing Officer 738 0 8 746 32 778 1.5%
Trainer 58 0 0 58 0 58 0.1%
Technical Adviser 34 0 0 34 0 34 0.1%
Sales Representative 1,425 36 67 1,528 78 1,606 3.0%
Marketing Assistant 169 0 6 175 0 175 0.3%
Promoter 593 0 3 596 53 649 1.2%
Administrative Staff 840 0 3 843 42 885 1.7%
Receptionist 33 0 9 42 0 42 0.1%
Sub-total 4,611 36 96 4,743 205 4,948 9.3%
6. Cosmetic Product Company - Retail
Director / General Manager 100 0 0 100 0 100 0.2%
Corporate & Brand Image Sales Director / Manager 30 0 0 30 0 30 0.1%
Chief Shop Manager / Operation Manager 154 0 0 154 0 154 0.3%
Marketing Manager 176 0 0 176 1 177 0.3%
Product / Technical Manager 11 0 0 11 0 11 0.0%
Sales / Marketing Officer 374 0 42 416 16 432 0.8%
Trainer 84 0 84 2 86 0.2%
Buying Officer 93 0 0 93 2 95 0.2%
Shop Manager / Supervisor 939 0 0 939 4 943 1.8%
Technical Adviser 62 0 0 62 0 62 0.1%
Beauty Adviser (Counter) 6,174 1 266 6,441 232 6,673 12.5%
Hair Care Adviser 278 0 0 278 8 286 0.5%
Make-up Artist 56 0 0 56 0 56 0.1%
Marketing Assistant 108 0 2 110 1 111 0.2%
Promoter 649 0 0 649 48 697 1.3%
Administrative Staff 204 0 1 205 0 205 0.4%
Receptionist 40 0 0 40 0 40 0.1%
Sub-total 9,532 1 311 9,844 314 10,158 19.1%
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Direct Part-time . Total
Principal Jobs in the Industry Employees Freelancers Employees Total |Vacancies| Manpower Percentage
@) (b) © (a-c) (d) Demand (%)
(a-d)
7. Nail Salon
Director / General Manager 5 0 0 5 0 5 0.0%
Chief Shop Manager / Operation Manager 35 0 0 35 0 35 0.1%
Senior Nail Technician (Fingernail / Toenail) 62 0 62 0 62 0.1%
Manicurist / Pedicurist 398 0 40 438 126 564 1.1%
Nail Artist 436 0 8 444 36 480 0.9%
Junior Nail Technician (Fingernail / Toenail) 88 0 0 88 18 106 0.2%
Foot Reflexologist 44 48 0 92 8 100 0.2%
Administrative Staff 36 0 0 36 0 36 0.1%
Receptionist 61 0 0 61 0 61 0.1%
Sub-total 1,165 48 48 1,261 188 1,449 2.7%
Total 46,075 2,389 1,947 50,411 2,886 53,297 100.0%
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Table 1(b): Direct Employees, Vacancies, Trainees and Employers' Forecast for 2013 by Sector

Direct Vacancies M;c;)t:\:ver Trainees FECI?EJZZtefrcSJ;' Comparison of Comparison of
Principal Jobs in the Industry Em;zlac;yees ®) Demand © 2013 2013 and 2012 2013 ?l;(g 2012
(a-b) (d)
1. Beauty & Hairdressing School
Director / Principal (School) 26 0 26 0 26 0 0.0%
Senior Tutor / Senior Instructor - Beauty Care and Hairdressing 29 0 29 0 29 0 0.0%
Tutor / Instructor - Beauty Care 154 1 155 2 157 2 1.3%
Tutor / Instructor - Hairdressing 10 0 10 0 10 0 0.0%
Assistant Tutor / Instructor - Beauty Care 18 0 18 0 18 0 0.0%
Administrative Staff 60 1 61 0 61 0 0.0%
Receptionist 19 0 19 0 19 0 0.0%
Sub-total 316 2 318 2 320 2 0.6%
2. Make-up & Nail School
Director / Principal (School) 5 0 5 0 5 0 0.0%
Senior Tutor / Senior Instructor - Make-up and Nail 9 0 9 0 9 0 0.0%
Tutor / Instructor - Make-up 47 0 47 0 47 0 0.0%
Tutor / Instructor - Nail 10 0 10 0 10 0 0.0%
Assistant Tutor / Instructor - Make-up 2 0 2 0 2 0 0.0%
Assistant Tutor / Instructor - Nail 10 0 10 0 10 0 0.0%
Administrative Staff 12 1 13 0 13 0 0.0%
Receptionist 4 0 4 0 4 0 0.0%
Sub-total 99 1 100 0 100 0 0.0%
3. Beauty Centre / Health Centre & Spa
Director / General Manager 154 0 154 0 154 0 0.0%
Chief Shop Manager / Operation Manager 607 16 623 0 623 0 0.0%
Brand / Sales / Marketing Director / Manager 179 0 179 0 179 0 0.0%
Sales / Marketing Officer 279 2 281 0 281 0 0.0%
Senior Beautician 1,261 6 1,267 0 1,233 -34 -2.7%
Senior Make-up Artist 30 1 31 0 31 0 0.0%
Slimming Consultant 127 1 128 0 128 0 0.0%
Beautician 9,184 654 9,838 9 9,813 -25 -0.3%
Assistant to Medical Practitioner (Beauty Care) 85 0 85 0 85 0 0.0%
Make-up Artist 269 2 271 0 271 0 0.0%
Body Therapist 1,224 60 1,284 2 1,286 2 0.2%
Manicurist / Pedicurist 83 2 85 0 85 0 0.0%
Nail Artist 86 3 89 0 89 0 0.0%
Slimming Therapist 651 43 694 0 694 0 0.0%
Beauty Consultant 645 44 689 0 689 0 0.0%
Beauty Assistant 786 89 875 6 881 6 0.7%
Marketing Assistant 66 1 67 0 67 0 0.0%
Promoter 112 0 112 0 112 0 0.0%
Administrative Staff 440 3 443 0 443 0 0.0%
Receptionist 788 42 830 0 830 0 0.0%
Medical Personnel 66 1 67 0 67 0 0.0%
Sub-total 17,122 970 18,092 17 18,041 -51 -0.3%
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Direct Vacancies M;(:)t:\:ver Trainees FE::EcIZZte:"; Comparison of Comparison of
Principal Jobs in the Industry Emp(lar;yees ®) Demand © 2013 2013 and 2012 2013 ?(;g 2012
(a-b) (d)
4. Hairdressing Salon
Director / General Manager 47 2 49 0 49 0 0.0%
Chief Shop Manager / Operation Manager 73 0 73 0 72 -1 -1.4%
Art Director 50 2 52 0 52 0 0.0%
Technical Director 5 2 7 0 5 -2 -28.6%
Senior Hair Stylist 635 26 661 0 656 -5 -0.8%
Hair Stylist 7,436 272 7,708 1 7,693 -15 -0.2%
Technician (perm and color) 271 10 281 5 278 -3 -1.1%
Manicurist / Pedicurist 125 2 127 0 127 0 0.0%
Nail Artist 36 4 40 0 40 0 0.0%
Hairdressing Assistant 3,955 856 4,811 36 4,738 -73 -1.5%
Administrative Staff 162 0 162 0 162 0 0.0%
Receptionist 435 30 465 0 459 -6 -1.3%
Sub-total 13,230 1,206 14,436 42 14,331 -105 -0.7%
5. Cosmetic Product Company - Wholesale, Import & Export
Director / General Manager 243 0 243 0 243 0 0.0%
Brand / Sales / Marketing Director / Manager 291 0 291 0 291 0 0.0%
Product / Technical Manager 187 0 187 0 187 0 0.0%
Sales / Marketing Officer 738 32 770 0 770 0 0.0%
Trainer 58 0 58 0 58 0 0.0%
Technical Adviser 34 0 34 0 34 0 0.0%
Sales Representative 1,425 78 1,503 0 1,503 0 0.0%
Marketing Assistant 169 0 169 0 169 0 0.0%
Promoter 593 53 646 0 646 0 0.0%
Administrative Staff 840 42 882 0 882 0 0.0%
Receptionist 33 0 33 0 33 0 0.0%
Sub-total 4,611 205 4,816 0 4,816 0 0.0%
6. Cosmetic Product Company - Retail
Director / General Manager 100 0 100 0 100 0 0.0%
Corporate & Brand Image Sales Director / Manager 30 0 30 0 30 0 0.0%
Chief Shop Manager / Operation Manager 154 0 154 0 154 0 0.0%
Marketing Manager 176 1 177 0 177 0 0.0%
Product / Technical Manager 11 0 11 0 11 0 0.0%
Sales / Marketing Officer 374 16 390 0 390 0 0.0%
Trainer 84 2 86 0 86 0 0.0%
Buying Officer 93 2 95 0 95 0 0.0%
Shop Manager / Supervisor 939 4 943 0 943 0 0.0%
Technical Adviser 62 0 62 0 62 0 0.0%
Beauty Adviser (Counter) 6,174 232 6,406 0 6,401 -5 -0.1%
Hair Care Adviser 278 8 286 0 278 -8 -2.8%
Make-up Artist 56 0 56 0 56 0 0.0%
Marketing Assistant 108 1 109 0 109 0 0.0%
Promoter 649 48 697 0 697 0 0.0%
Administrative Staff 204 0 204 0 204 0 0.0%
Receptionist 40 0 40 0 40 0 0.0%
Sub-total 9,532 314 9,846 0 9,833 -13 -0.1%
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Direct Vacancies M;(:)t:\:ver Trainees FE::EcIZZte:"; Comparison of Comparison of
Principal Jobs in the Industry Emp(lar;yees ®) Demand © 2013 2013 and 2012 2013 ?(;g 2012
(a-b) (d)
7. Nail Salon
Director / General Manager 5 0 5 0 5 0 0.0%
Chief Shop Manager / Operation Manager 35 0 35 0 35 0 0.0%
Senior Nail Technician (Fingernail / Toenail) 62 0 62 0 62 0 0.0%
Manicurist / Pedicurist 398 126 524 0 524 0 0.0%
Nail Artist 436 36 472 30 502 30 6.4%
Junior Nail Technician (Fingernail / Toenail) 88 18 106 106 0.0%
Foot Reflexologist 44 8 52 0 52 0 0.0%
Administrative Staff 36 0 36 0 36 0 0.0%
Receptionist 61 0 61 0 61 0 0.0%
Sub-total 1,165 188 1,353 30 1,383 30 2.2%
Total 46,075 2,886 48,961 91 48,824 -137 -0.3%
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Table 2: Comparison of Direct Employees, Freelancers and Part-time Employees in 2010 and 2012 by Sector

2010 2012 Comparison of 2010 2012 Comparison of 2010 2012 Comparison of
Principal Jobs in the Industry 2010 and 2012 2010 and 2012 2010 and 2012

Direct Employees ) Freelancers ) Part-time Employees )
1. Beauty & Hairdressing School
Director / Principal (School) 12 26 116.67% 0 0 N/A 0 0 N/A
Senior Tutor / Senior Instructor - Beauty Care and Hairdressing 45 29 -35.56% 0 0 N/A 10 1 -90.00%
Tutor / Instructor - Beauty Care 146 154 5.48% 12 19 58.33% 70 72 2.86%
Tutor / Instructor - Hairdressing 19 10 -47.37% 1 2 100.00% 9 39 333.33%
Assistant Tutor / Instructor - Beauty Care 38 18 -52.63% 0 0 N/A 0 0 N/A
Assistant Tutor / Instructor - Hairdressing 0 0 N/A 0 0 N/A 0 0 N/A
Administrative Staff 65 60 -7.69% 0 0 N/A 1 0 -100.00%
Receptionist 27 19 -29.63% 0 0 N/A 1 0 -100.00%
Sub-total 352 316 -10.23% 13 21 61.54% 91 112 23.08%
2. Make-up & Nail School
Director / Principal (School) 14 5 -64.29% 0 0 N/A 0 0 N/A
Senior Tutor / Senior Instructor - Make-up and Nail 30 9 -70.00% 0 5 N/A 0 5 N/A
Tutor / Instructor - Make-up 72 47 -34.72% 5 3 -40.00% 16 28 75.00%
Tutor / Instructor - Nail 13 10 -23.08% 1 1 0.00% 7 12 71.43%
Assistant Tutor / Instructor - Make-up 22 2 -90.91% 0 0 N/A 0 0 N/A
Assistant Tutor / Instructor - Nail 4 10 150.00% 0 0 N/A 0 0 N/A
Administrative Staff 57 12 -78.95% 0 0 N/A 0 0 N/A
Receptionist 11 4 -63.64% 0 0 N/A 0 0 N/A
Sub-total 223 99 -55.61% 6 9 50.00% 23 45 95.65%
3. Beauty Centre / Health Centre & Spa
Director / General Manager 119 154 29.41% 0 0 N/A 0 0 N/A
Chief Shop Manager / Operation Manager 423 607 43.50% 0 0 N/A 0 0 N/A
Brand / Sales / Marketing Director / Manager 64 179 179.69% 0 0 N/A 0 0 N/A
Sales / Marketing Officer 258 279 8.14% 0 0 N/A 0 0 N/A
Senior Beautician 1,085 1,261 16.22% 32 0 -100.00% 0 0 N/A
Senior Make-up Artist 23 30 30.43% 1 4 300.00% 0 0 N/A
Slimming Consultant 161 127 -21.12% 0 0 N/A 0 0 N/A
Beautician 9,003 9,184 2.01% 183 186 1.64% 240 326 35.83%
Assistant to Medical Practitioner (Beauty Care) 53 85 60.38% 0 0 N/A 2 4 100.00%
Make-up Artist 197 269 36.55% 121 174 43.80% 35 20 -42.86%
Body Therapist 1,144 1,224 6.99% 25 76 204.00% 17 70 311.76%
Manicurist / Pedicurist 97 83 -14.43% 1 0 -100.00% 4 1 -75.00%
Nail Artist 88 86 -2.27% 0 6 N/A 0 0 N/A
Slimming Therapist 631 651 3.17% 0 0 N/A 1 2 100.00%
Beauty Consultant 586 645 10.07% 0 2 N/A 0 0 N/A
Beauty Assistant 775 786 1.42% 0 0 N/A 25 66 164.00%
Marketing Assistant 112 66 -41.07% 0 0 N/A 0 0 N/A
Promoter 117 112 -4.27% 0 0 N/A 0 30 N/A
Administrative Staff 355 440 23.94% 0 0 N/A 25 0 -100.00%
Receptionist 857 788 -8.05% 0 1 N/A 14 8 -42.86%
Medical Personnel 75 66 -12.00% 3 13 333.33% 2 0 -100.00%
Sub-total 16,223 | 17,122 5.54% 366 462 26.23% 365 527 44.38%
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2010 2012 Comparison of 2010 2012 Comparison of 2010 2012 Comparison of
Principal Jobs in the Industry 2010 and 2012 2010 and 2012 2010 and 2012

Direct Employees ) Freelancers ) Part-time Employees )
4. Hairdressing Salon
Director / General Manager 32 47 46.88% 0 0 N/A 0 0 N/A
Chief Shop Manager / Operation Manager 66 73 10.61% 0 0 N/A 0 0 N/A
Art Director 54 50 -1.41% 0 6 N/A 0 0 N/A
Technical Director 12 5 -58.33% 0 4 N/A 0 0 N/A
Senior Hair Stylist 653 635 -2.76% 148 28 -81.08% 2 16 700.00%
Hair Stylist 7,325 7,436 1.52% 585 1,564 167.35% 237 146 -38.40%
Technician (perm and color) 312 271 -13.14% 15 11 -26.67% 0 26 N/A
Manicurist / Pedicurist 162 125 -22.84% 24 21 -12.50% 4 2 -50.00%
Nail Artist 26 36 38.46% 0 0 N/A 25 0 -100.00%
Hairdressing Assistant 4,543 3,955 -12.94% 98 177 80.61% 203 565 178.33%
Administrative Staff 153 162 5.88% 0 1 N/A 0 12 N/A
Receptionist 375 435 16.00% 0 0 N/A 31 41 32.26%
Sub-total 13,713 | 13,230 -3.52% 870 1,812 108.28% 502 808 60.96%
5. Cosmetic Product Company - Wholesale, Import & Export
Director / General Manager 173 243 40.46% 0 0 N/A 0 0 N/A
Brand / Sales / Marketing Director / Manager 221 291 31.67% 0 0 N/A 0 0 N/A
Product / Technical Manager 194 187 -3.61% 0 0 N/A 0 0 N/A
Sales / Marketing Officer 709 738 4.09% 0 0 N/A 33 8 -75.76%
Trainer 45 58 28.89% 0 0 N/A 0 0 N/A
Technical Adviser 60 34 -43.33% 0 0 N/A 0 0 N/A
Sales Representative 1,547 1,425 -7.89% 0 36 N/A 16 67 318.75%
Marketing Assistant 240 169 -29.58% 0 0 N/A 0 6 N/A
Promoter 332 593 78.61% 0 0 N/A 200 3 -98.50%
Administrative Staff 856 840 -1.87% 0 0 N/A 0 3 N/A
Receptionist 72 33 -54.17% 0 0 N/A 0 9 N/A
Sub-total 4,449 4,611 3.64% 0 36 N/A 249 96 -61.45%
6. Cosmetic Product Company - Retail
Director / General Manager 54 100 85.19% 0 0 N/A 0 0 N/A
Corporate & Brand Image Sales Director / Manager 70 30 -57.14% 0 0 N/A 0 0 N/A
Chief Shop Manager / Operation Manager 109 154 41.28% 0 0 N/A 0 0 N/A
Marketing Manager 90 176 95.56% 0 0 N/A 0 0 N/A
Product / Technical Manager 45 11 -75.56% 0 0 N/A 0 0 N/A
Sales / Marketing Officer 238 374 57.14% 0 0 N/A 0 42 N/A
Trainer 77 84 9.09% 0 0 N/A 0 0 N/A
Buying Officer 95 93 -2.11% 0 0 N/A 0 0 N/A
Shop Manager / Supervisor 699 939 34.33% 0 0 N/A 0 0 N/A
Technical Adviser 62 62 0.00% 0 0 N/A 0 0 N/A
Beauty Adviser (Counter) 6,417 6,174 -3.79% 0 1 N/A 71 266 274.65%
Hair Care Adviser 355 278 -21.69% 0 0 N/A 0 0 N/A
Make-up Artist 72 56 -22.22% 3 0 -100.00% 0 0 N/A
Marketing Assistant 160 108 -32.50% 0 0 N/A 3 2 -33.33%
Promoter 139 649 366.91% 0 0 N/A 91 0 -100.00%
Administrative Staff 291 204 -29.90% 0 0 N/A 0 1 N/A
Receptionist 50 40 -20.00% 0 0 N/A 0 0 N/A
Sub-total 9,023 9,532 5.64% 3 1 -66.67% 165 311 88.48%
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2010 2012 Comparison of 2010 2012 Comparison of 2010 2012 Comparison of
Principal Jobs in the Industry 2010 and 2012 2010 and 2012 2010 and 2012

Direct Employees ) Freelancers ) Part-time Employees )
7. Nail Salon
Director / General Manager 13 5 -61.54% 0 0 N/A 0 0 N/A
Chief Shop Manager / Operation Manager 25 35 40.00% 0 0 N/A 0 0 N/A
Nail Consultant (Fingernail / Toenail) 0 0 N/A 0 0 N/A 0 0 N/A
Senior Nail Technician (Fingernail / Toenail) 83 62 -25.30% 0 0 N/A 0 0 N/A
Nail Technician (Fingernail / Toenail) 164 0 -100.00% 24 0 -100.00% 0 0 N/A
Manicurist / Pedicurist 189 398 110.58% 0 0 N/A 0 40 N/A
Nail Artist 265 436 64.53% 0 0 N/A 0 8 N/A
Hand and Foot Care Therapist 25 0 -100.00% 0 0 N/A 0 0 N/A
Junior Nail Technician (Fingernail / Toenail) 138 88 -36.23% 0 0 N/A 0 0 N/A
Foot Reflexologist 0 44 N/A 0 48 N/A 0 0 N/A
Administrative Staff 6 36 500.00% 0 0 N/A 0 0 N/A
Receptionist 23 61 165.22% 0 0 N/A 0 0 N/A
Sub-total 931 1,165 25.13% 24 48 100.00% 0 48 N/A
Total 44,914 | 46,075 2.58% 1,282 | 2,389 86.35% 1,395 1,947 39.57%
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Table 3(a): Preferred Education of Direct Employees by Sector

University Deg;‘ise()cliiaitgeher Diploma or (ig\t/i;ir:fetg’ Secondary | Secondary | Secondary
Principal Jobs in the Industry Deagk;;::eor Diplt;ma or |equivalent|Certificate or 6-7 4-5 3 or below Unspecified | Total
equivalent equivalent

1. Beauty & Hairdressing School
Director / Principal (School) 9 0 4 3 2 2 0 6 26
Senior Tutor / Senior Instructor - Beauty Care and Hairdressing 15 2 5 0 0 5 0 2 29
Tutor / Instructor - Beauty Care 9 7 38 36 7 41 0 16 154
Tutor / Instructor - Hairdressing 0 0 10 0 0 0 0 0 10
Assistant Tutor / Instructor - Beauty Care 0 6 2 8 0 0 0 2 18
Administrative Staff 2 0 5 17 14 10 0 12 60
Receptionist 0 0 2 0 7 8 0 2 19
Sub-total 35 15 66 64 30 66 0 40 316
Percentage by Educational Level (Total: 316) 11.1% 4.7% 20.9% 20.3% 9.5% 20.9% 0.0% 12.7% 100.0%
2. Make-up & Nail School
Director / Principal (School) 2 0 1 0 1 0 0 1 5
Senior Tutor / Senior Instructor - Make-up and Nail 3 0 1 0 2 3 0 0 9
Tutor / Instructor - Make-up 4 0 13 0 0 17 0 13 47
Tutor / Instructor - Nail 0 0 0 4 0 6 0 0 10
Assistant Tutor / Instructor - Make-up 0 0 2 0 0 0 0 0 2
Assistant Tutor / Instructor - Nail 0 0 0 4 0 6 0 0 10
Administrative Staff 1 1 0 1 0 6 0 3 12
Receptionist 0 0 1 0 0 3 0 0 4
Sub-total 10 1 18 9 3 41 0 17 99
Percentage by Educational Level (Total: 99) 10.1% 1.0% 18.2% 9.1% 3.0% 41.4% 0.0% 17.2% 100.0%
3. Beauty Centre / Health Centre & Spa
Director / General Manager 53 12 20 30 11 9 2 17 154
Chief Shop Manager / Operation Manager 94 47 319 47 34 27 0 39 607
Brand / Sales / Marketing Director / Manager 66 20 16 19 2 54 0 2 179
Sales / Marketing Officer 10 8 49 37 9 140 1 25 279
Senior Beautician 6 17 262 153 83 679 0 61 1,261
Senior Make-up Artist 2 5 0 10 0 3 0 10 30
Slimming Consultant 46 3 4 55 2 15 2 0 127
Beautician 27 0 599 1,327 449 6,038 406 338 9,184
Assistant to Medical Practitioner (Beauty Care) 0 0 16 17 0 48 0 4 85
Make-up Avrtist 0 0 0 53 46 155 0 15 269
Body Therapist 9 40 102 126 24 847 40 36 1,224
Manicurist / Pedicurist 0 0 0 10 4 64 0 5 83
Nail Artist 0 0 2 43 0 23 0 18 86
Slimming Therapist 24 0 3 260 65 289 0 10 651
Beauty Consultant 0 0 80 199 97 234 0 35 645
Beauty Assistant 0 0 0 53 2 661 60 10 786
Marketing Assistant 7 2 0 0 0 32 0 25 66
Promoter 0 0 0 0 0 112 0 0 112
Administrative Staff 0 44 42 36 106 175 0 37 440
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University Degﬁise()cliiitgeher Diploma or (:g\t/:ir:::ets’ Secondary | Secondary | Secondary
Principal Jobs in the Industry Dea%r:\?eor Diplt;ma or |equivalent|Certificate or 6-7 4-5 3 or below Unspecified | Total
equivalent equivalent

3. Beauty Centre, Health Centre & Spa (Cont’)
Receptionist 12 20 61 9 241 365 4 76 788
Medical Personnel 24 1 28 4 0 8 0 1 66
Sub-total 380 219 1,603 2,488 1,175 9,978 515 764 17,122
Percentage by Educational Level (Total: 17,122) 2.2% 1.3% 9.4% 14.5% 6.9% 58.3% 3.0% 4.5% 100.0%
4. Hairdressing Salon
Director / General Manager 6 11 2 6 6 12 0 4 47
Chief Shop Manager / Operation Manager 9 4 2 8 16 28 0 6 73
Art Director 0 4 12 6 9 6 0 13 50
Technical Director 0 0 0 1 0 4 0 0 5
Senior Hair Stylist 0 0 33 70 68 422 4 38 635
Hair Stylist 0 0 0 162 246 5,054 1,708 266 7,436
Technician (perm and color) 0 0 0 9 0 212 9 41 271
Manicurist / Pedicurist 0 0 0 1 3 79 30 12 125
Nail Artist 0 0 0 0 0 36 0 0 36
Hairdressing Assistant 0 0 0 0 0 2,521 1,285 149 3,955
Administrative Staff 1 0 0 0 81 68 4 8 162
Receptionist 0 0 0 3 17 342 41 32 435
Sub-total 16 19 49 266 446 8,784 3,081 569 13,230
Percentage by Educational Level (Total: 13,230) 0.1% 0.1% 0.4% 2.0% 3.4% 66.4% 23.3% 4.3% 100%
5. Cosmetic Product Company - Wholesale, Import & Export
Director / General Manager 155 43 9 0 4 25 0 7 243
Brand / Sales / Marketing Director / Manager 122 96 7 44 15 2 0 5 291
Product / Technical Manager 49 1 1 68 2 28 0 38 187
Sales / Marketing Officer 60 28 185 79 133 244 0 9 738
Trainer 0 38 2 0 14 4 0 0 58
Technical Adviser 0 3 0 0 0 0 0 31 34
Sales Representative 30 40 42 356 309 648 0 0 1,425
Marketing Assistant 0 4 0 24 102 32 0 7 169
Promoter 0 0 23 0 24 457 24 65 593
Administrative Staff 0 9 114 28 182 507 0 0 840
Receptionist 0 3 0 4 19 4 0 3 33
Sub-total 416 265 383 603 804 1,951 24 165 4,611
Percentage by Educational Level (Total: 4,611) 9.0% 5.7% 8.3% 13.1% 17.4% 42.3% 0.5% 3.6% 100.0%
6. Cosmetic Product Company - Retail
Director / General Manager 65 3 0 24 0 0 0 8 100
Corporate & Brand Image Sales Director / Manager 17 0 0 8 0 0 0 5 30
Chief Shop Manager / Operation Manager 48 13 18 15 40 14 0 6 154
Marketing Manager 128 31 4 3 0 1 0 9 176
Product / Technical Manager 6 0 4 0 0 0 0 1 11
Sales / Marketing Officer 209 0 31 0 11 73 50 0 374
Trainer 33 14 4 14 0 16 0 3 84
Buying Officer 26 0 0 25 27 15 0 0 93
Shop Manager / Supervisor 38 36 232 255 154 147 0 77 939
Technical Adviser 0 0 0 0 0 60 0 2 62
Beauty Adviser (Counter) 0 0 53 60 2,212 2,977 120 752 6,174
Hair Care Adviser 0 0 0 19 0 127 0 132 278
Make-up Avrtist 0 0 18 7 21 0 0 10 56
Marketing Assistant 4 40 0 2 44 18 0 0 108
Promoter 0 0 0 0 35 431 181 2 649
Administrative Staff 1 6 22 6 136 28 0 5 204
Receptionist 0 1 0 1 27 11 0 0 40
Sub-total 575 144 386 439 2,707 3,918 351 1,012 9,532
Percentage by Educational Level (Total: 9,532) 6.0% 1.5% 4.0% 4.6% 28.4% 41.1% 3.7% 10.6% 100.0%
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University Deg;‘ise()cliiaitgeher Diploma or (ig\t/i;ir:fetg’ Secondary | Secondary | Secondary
Principal Jobs in the Industry Deagk;;::eor Diplt;ma or |equivalent|Certificate or 6-7 4-5 3 or below Unspecified | Total
equivalent equivalent

7. Nail Salon
Director / General Manager 4 0 0 0 0 1 0 0 5
Chief Shop Manager / Operation Manager 0 0 1 20 0 14 0 0 35
Senior Nail Technician (Fingernail / Toenail) 0 10 0 10 0 42 0 0 62
Nail Technician (Fingernail / Toenail) 0 0 0 0 0 0 0 0 0
Manicurist / Pedicurist 0 0 0 110 4 262 22 0 398
Nail Artist 0 0 0 0 35 369 0 32 436
Hand and Foot Care Therapist 0 0 0 0 0 0 0 0 0
Junior Nail Technician (Fingernail / Toenail) 0 0 0 0 20 52 16 0 88
Foot Reflexologist 0 0 0 0 0 44 0 0 44
Administrative Staff 0 0 0 30 0 6 0 0 36
Receptionist 0 0 0 0 10 48 3 0 61
ALL 4 10 1 170 69 838 41 32 1,165
Percentage by Educational Level (Total: 1,165) 0.3% 0.9% 0.1% 14.6% 5.9% 71.9% 3.5% 2.7% 100.0%
Total 1,436 673 2,506 4,039 5,234 25,576 4,012 2,599 46,075
Percentage by Educational Level (Total: 46,075) 3.1% 1.5% 5.4% 8.8% 11.4% 55.5% 8.7% 5.6% 100.0%
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Table 3(b): Actual Education of Direct Employees by Sector

University Degﬁ'seseocliie:;eher Diploma or ie(;\t/iaflirfcaetg Secondary | Secondary [Secondary
Principal Jobs in the Industry Deag:)r:\?eor Diplc;ma or equivalent | Certificate or 6.7 45 3 or below Unspecified| Total
equivalent equivalent

1. Beauty & Hairdressing School
Director / Principal (School) 9 0 4 3 0 4 0 6 26
azri\:g:;;tr?; / Senior Instructor - Beauty Care and 17 2 3 0 0 5 0 2 29
Tutor / Instructor - Beauty Care 9 8 32 38 10 41 0 16 154
Tutor / Instructor - Hairdressing 0 0 10 0 0 0 0 0 10
Assistant Tutor / Instructor - Beauty Care 4 2 2 8 0 0 0 2 18
Administrative Staff 2 0 5 17 14 10 0 12 60
Receptionist 0 0 2 0 7 8 0 2 19
Sub-total 41 12 58 66 &l 68 0 40 316
Percentage by Educational Level (Total: 316) 13.0% 3.8% 18.4% 20.9% 9.8% 21.5% 0.0% 12.7% 100.0%
2. Make-up & Nail School
Director / Principal (School) 2 0 1 0 1 0 0 1 5
Senior Tutor / Senior Instructor - Make-up and Nail 3 0 3 0 0 3 0 0 9
Tutor / Instructor - Make-up 4 0 13 0 0 17 0 13 47
Tutor / Instructor - Nail 0 0 0 4 0 6 0 0 10
Assistant Tutor / Instructor - Make-up 0 0 2 0 0 0 0 0 2
Assistant Tutor / Instructor - Nail 0 0 0 4 0 6 0 0 10
Administrative Staff 1 1 0 1 0 6 0 3 12
Receptionist 0 0 1 0 0 3 0 0 4
Sub-total 10 1 20 9 1 41 0 17 99
Percentage by Educational Level (Total: 99) 10.1% 1.0% 20.2% 9.1% 1.0% 41.4% 0.0% 17.2% 100.0%
3. Beauty Centre / Health Centre & Spa
Director / General Manager 37 4 22 39 17 20 2 13 154
Chief Shop Manager / Operation Manager 76 28 90 28 54 292 0 39 607
Brand / Sales / Marketing Director / Manager 66 26 9 10 8 58 0 2 179
Sales / Marketing Officer 10 8 71 9 9 146 1 25 279
Senior Beautician 38 2 276 180 12 700 0 53 1,261
Senior Make-up Artist 2 0 5 10 0 3 8 2 30
Slimming Consultant 46 0 0 52 0 27 2 0 127
Beautician 62 8 859 1,660 401 5,424 440 330 9,184
Assistant to Medical Practitioner (Beauty Care) 0 0 6 8 9 58 0 4 85
Make-up Artist 3 0 0 107 48 108 0 3 269
Body Therapist 9 40 68 114 7 920 30 36 1,224
Manicurist / Pedicurist 0 0 0 10 0 60 8 5 83
Nail Artist 0 0 0 38 5 25 0 18 86
Slimming Therapist 24 0 0 250 56 311 0 10 651
Beauty Consultant 0 0 80 168 45 317 0 35 645
Beauty Assistant 0 0 0 48 14 570 144 10 786
Marketing Assistant 7 2 0 0 0 32 0 25 66
Promoter 0 0 0 0 0 112 0 0 112
Administrative Staff 0 44 46 7 129 177 0 37 440
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University Degﬁ'seseocliie:;eher Diploma or ie(;\t/iaflirfcaet(? Secondary | Secondary [Secondary
Principal Jobs in the Industry Deag:)r:\?eor Diplc;ma or equivalent | Certificate or 6.7 45 3 or below Unspecified| Total
equivalent equivalent

3. Beauty Centre, Health Centre & Spa (Cont’)
Receptionist 12 20 61 81 106 428 4 76 788
Medical Personnel 24 1 28 4 0 8 0 1 66
Sub-total 416 183 1,621 2,823 920 9,796 639 724 17,122
Percentage by Educational Level (Total: 17,122) 2.4% 1.1% 9.5% 16.5% 5.4% 57.2% 3.7% 4.2% 100.0%
4. Hairdressing Salon
Director / General Manager 6 0 0 6 8 23 0 4 47
Chief Shop Manager / Operation Manager 9 1 1 7 4 37 9 5 73
Art Director 0 0 12 8 11 8 0 11 50
Technical Director 0 0 0 1 0 4 0 0 5
Senior Hair Stylist 0 32 25 66 36 398 60 18 635
Hair Stylist 0 0 5 59 378 4,223 2,623 148 7,436
Technician (perm and color) 0 0 0 9 0 194 31 37 271
Manicurist / Pedicurist 0 0 0 2 0 106 0 17 125
Nail Artist 0 0 0 0 0 36 0 0 36
Hairdressing Assistant 0 0 0 4 0 2,388 1,426 137 3,955
Administrative Staff 1 4 48 6 37 62 4 0 162
Receptionist 0 0 0 0 20 325 74 16 435
Sub-total 16 37 91 168 494 7,804 4,227 393 13,230
Percentage by Educational Level (Total: 13,230)  0.1% 0.3% 0.7% 1.3% 3.7% 59.0% 32.0% 3.0% 100.0%
5. Cosmetic Product Company - Wholesale,
Import & Export
Director / General Manager 111 16 27 0 21 61 0 7 243
Brand / Sales / Marketing Director / Manager 137 79 4 18 31 17 0 5 291
Product / Technical Manager 46 0 57 16 2 28 0 38 187
Sales / Marketing Officer 36 184 36 59 99 315 0 9 738
Trainer 0 38 2 8 0 10 0 0 58
Technical Adviser 0 0 0 3 0 0 0 31 34
Sales Representative 150 40 16 231 191 737 60 0 1,425
Marketing Assistant 0 0 4 3 123 32 0 7 169
Promoter 0 0 23 0 96 385 24 65 593
Administrative Staff 0 9 110 13 242 466 0 0 840
Receptionist 0 3 0 4 18 5 0 3 33
Sub-total 480 369 279 355 823 2,056 84 165 4,611
Percentage by Educational Level (Total: 4,611) 10.4% 8.0% 6.1% 7.7% 17.8% 44.6% 1.8% 3.6% 100.0%
6. Cosmetic Product Company - Retail
Director / General Manager 64 3 3 24 2 0 0 4 100
Corporate & Brand Image Sales Director / Manager 17 0 0 8 0 0 0 5 30
Chief Shop Manager / Operation Manager 42 15 21 15 3 54 0 4 154
Marketing Manager 148 4 9 3 8 3 0 1 176
Product / Technical Manager 6 0 4 0 0 0 0 1 11
Sales / Marketing Officer 209 0 13 0 8 94 50 0 374
Trainer 33 14 4 14 0 16 0 3 84
Buying Officer 26 0 0 0 27 40 0 0 93
Shop Manager / Supervisor 38 36 150 112 157 369 0 77 939
Technical Adviser 0 0 0 0 0 60 0 2 62
Beauty Adviser (Counter) 0 0 30 146 1,380 3,746 120 752 6,174
Hair Care Adviser 0 0 0 19 0 127 0 132 278
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University Degﬁ'seseocliie:;eher Diploma or ie(;\t/iaflirfcaetg Secondary | Secondary [Secondary
Principal Jobs in the Industry Deag:)r:\?eor Diplc;ma or equivalent | Certificate or 6.7 45 3 or below Unspecified| Total
equivalent equivalent

6. Cosmetic Product Company - Retail (Cont")
Make-up Artist 0 0 18 7 21 0 0 10 56
Marketing Assistant 30 14 0 2 48 14 0 0 108
Promoter 0 0 0 0 35 456 156 2 649
Administrative Staff 1 6 18 0 103 71 0 5 204
Receptionist 0 1 0 0 25 14 0 0 40
Sub-total 614 93 270 350 1,817 5,064 326 998 9,632
Percentage by Educational Level (Total: 9,532) 6.4% 1.0% 2.8% 3.7% 19.1% 53.1% 3.4% 10.5% 100.0%
7. Nail Salon
Director / General Manager 4 0 0 0 0 1 0 0 5
Chief Shop Manager / Operation Manager 0 0 1 8 0 26 0 0 35
Senior Nail Technician (Fingernail / Toenail) 0 10 2 8 0 42 0 0 62
Nail Technician (Fingernail / Toenail) 0 0 0 0 0 0 0 0 0
Manicurist / Pedicurist 0 0 60 54 0 229 55 0 398
Nail Artist 0 0 0 5 0 399 0 32 436
Hand and Foot Care Therapist 0 0 0 0 0 0 0 0 0
Junior Nail Technician (Fingernail / Toenail) 0 0 0 20 0 52 16 0 88
Foot Reflexologist 0 0 0 0 0 4 40 0 44
Administrative Staff 0 0 0 30 1 5 0 0 36
Receptionist 0 0 0 10 10 41 0 0 61
Sub-total 4 10 63 135 11 799 111 32 1,165
Percentage by Educational Level (Total: 1,165) 0.3% 0.9% 5.4% 11.6% 0.9% 68.6% 9.5% 2.7% 100.0%
Total 1,581 705 2,402 3,906 4,097 25,628 5,387 2,369 46,075
Percentage by Educational Level (Total: 46,075 3.4% 1.5% 5.2% 8.5% 8.9% 55.6% 11.7% 5.2% 100.0%
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Table 4(a): Preferred Relevant Years of Experience of Direct Employees by Sector

Principal Jobs in the Industry ;S ggz\i ?h?:;sot;?e::: ?)tr)::\irg ;‘;;ersss 3::;;;5: Lisiet:ran Unspecified | Total
1. Beauty & Hairdressing School
Director / Principal (School) 16 1 3 0 0 6 26
Senior Tutor / Senior Instructor - Beauty Care and Hairdressing 11 8 8 0 0 2 29
Tutor / Instructor - Beauty Care 4 35 62 37 0 16 154
Tutor / Instructor - Hairdressing 0 10 0 0 0 0 10
Assistant Tutor / Instructor - Beauty Care 0 0 14 2 0 2 18
Administrative Staff 0 1 9 38 0 12 60
Receptionist 0 0 2 12 3 2 19
Sub-total 31 55 98 89 3 40 316
Percentage by Relevant Years of Experience (Total: 316) 9.8% 17.4% 31.0% 28.2% 0.9% 12.7% 100.0%
2. Make-up & Nail School
Director / Principal (School) 1 2 1 0 0 1 5
Senior Tutor / Senior Instructor - Make-up and Nail 0 5 3 1 0 0 9
Tutor / Instructor - Make-up 0 5 26 3 0 13 47
Tutor / Instructor - Nail 0 0 10 0 0 0 10
Assistant Tutor / Instructor - Make-up 0 0 0 2 0 0 2
Assistant Tutor / Instructor - Nail 0 0 4 2 4 0 10
Administrative Staff 0 2 3 4 0 3 12
Receptionist 0 0 1 3 0 0 4
Sub-total 1 14 48 15 4 17 99
Percentage by Relevant Years of Experience (Total: 99) 1.0% 14.1% 48.5% 15.2% 4.0% 17.2% 100.0%
3. Beauty Centre / Health Centre & Spa
Director / General Manager 60 27 28 22 0 17 154
Chief Shop Manager / Operation Manager 87 379 90 9 0 42 607
Brand / Sales / Marketing Director / Manager 91 44 17 25 0 2 179
Sales / Marketing Officer 0 52 124 76 2 25 279
Senior Beautician 145 238 683 134 0 61 1,261
Senior Make-up Atrtist 0 2 15 5 0 8 30
Slimming Consultant 0 15 81 19 0 12 127
Beautician 133 122 3,602 4,506 469 352 9,184
Assistant to Medical Practitioner (Beauty Care) 0 0 14 58 9 4 85
Make-up Artist 0 0 95 151 9 14 269
Body Therapist 8 5 360 549 266 36 1,224
Manicurist / Pedicurist 0 0 44 34 0 5 83
Nail Artist 0 0 2 61 5 18 86
Slimming Therapist 0 36 251 186 152 26 651
Beauty Consultant 0 6 252 332 20 35 645
Beauty Assistant 0 0 68 397 310 11 786
Marketing Assistant 0 0 0 36 5 25 66
Promoter 0 0 0 96 16 0 112

155




Principal Jobs in the Industry ;S ggz\i ?h?:;sot;?e::: ?)tr)::\?Z ;‘;;ersss 3::;?6{:: Lisiet:ran Unspecified | Total
3. Beauty Centre, Health Centre & Spa (Cont’)
Administrative Staff 0 0 93 284 26 37 440
Receptionist 0 0 119 414 171 84 788
Medical Personnel 0 8 16 40 1 1 66
Sub-total 524 934 5,954 7,434 1,461 815 17,122
Percentage by Relevant Years of Experience (Total: 17,122) 3.1% 5.5% 34.8% 43.4% 8.5% 4.8% 100.0%
4. Hairdressing Salon
Director / General Manager 18 17 8 0 0 4 47
Chief Shop Manager / Operation Manager 5 24 27 11 0 6 73
Art Director 7 8 20 4 0 11 50
Technical Director 3 0 2 0 0 0 5
Senior Hair Stylist 12 135 426 26 0 36 635
Hair Stylist 291 432 3,999 2,455 93 166 7,436
Technician (perm and color) 0 0 88 130 12 41 271
Manicurist / Pedicurist 1 0 58 54 0 12 125
Nail Artist 0 0 9 27 0 0 36
Hairdressing Assistant 0 18 27 2,204 1,557 149 3,955
Administrative Staff 0 1 4 143 6 8 162
Receptionist 0 0 6 252 145 32 435
Sub-total 337 635 4,674 5,306 1,813 465 13,230
Percentage by Relevant Years of Experience (Total: 13,230) 2.5% 4.8% 35.3% 40.1% 13.7% 3.5% 100.0%
5. Cosmetic Product Company - Wholesale, Import & Export
Director / General Manager 51 102 81 2 0 7 243
Brand / Sales / Marketing Director / Manager 10 162 114 0 0 5 291
Product / Technical Manager 0 17 81 51 0 38 187
Sales / Marketing Officer 16 65 435 213 0 9 738
Trainer 0 0 52 6 0 0 58
Technical Adviser 0 3 0 0 0 31 34
Sales Representative 0 167 307 912 39 0 1,425
Marketing Assistant 0 0 28 134 0 7 169
Promoter 0 0 0 268 260 65 593
Administrative Staff 0 0 210 613 17 0 840
Receptionist 0 0 0 28 2 3 33
Sub-total 77 516 1,308 2,227 318 165 4,611
Percentage by Relevant Years of Experience (Total: 4,611) 1.7% 11.2% 28.4% 48.3% 6.9% 3.6% 100.0%
6. Cosmetic Product Company - Retail
Director / General Manager 48 11 29 2 0 10 100
Corporate & Brand Image Sales Director / Manager 10 0 10 0 0 10 30
Chief Shop Manager / Operation Manager 62 26 45 6 0 15 154
Marketing Manager 105 30 26 2 0 13 176
Product / Technical Manager 0 3 2 0 0 6 11
Sales / Marketing Officer 0 75 153 83 51 12 374
Trainer 0 17 55 3 0 9 84
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Principal Jobs in the Industry ;S ggz\i ?h?:;sot;?e::: ?)tr)::\irg ;‘;;ersss 3::;;;5: Lisiet:ran Unspecified | Total
6. Cosmetic Product Company - Retail (Cont")
Buying Officer 25 2 65 1 0 0 93
Shop Manager / Supervisor 0 282 395 148 0 114 939
Technical Adviser 0 0 60 0 0 2 62
Beauty Adviser (Counter) 0 20 1,730 2,356 1,316 752 6,174
Hair Care Adviser 19 0 0 0 127 132 278
Make-up Artist 0 0 39 7 0 10 56
Marketing Assistant 0 0 36 62 10 0 108
Promoter 0 0 4 581 62 2 649
Administrative Staff 0 0 110 80 7 7 204
Receptionist 0 0 25 13 0 2 40
Sub-total 269 466 2,784 3,344 1,573 1,096 9,532
Percentage by Relevant Years of Experience (Total: 9,532) 2.8% 4.9% 29.2% 35.1% 16.5% 11.5% 100.0%
7. Nail Salon
Director / General Manager 0 0 4 1 0 0 5
Chief Shop Manager / Operation Manager 0 1 23 11 0 0 35
Senior Nail Technician (Fingernail / Toenail) 0 14 15 33 0 0 62
Nail Technician (Fingernail / Toenail) 0 0 0 0 0 0 0
Manicurist / Pedicurist 0 0 131 241 26 0 398
Nail Artist 0 0 128 276 0 32 436
Hand and Foot Care Therapist 0 0 0 0 0 0 0
Junior Nail Technician (Fingernail / Toenail) 0 0 0 24 64 0 88
Foot Reflexologist 0 0 40 4 0 0 44
Administrative Staff 0 0 21 15 0 0 36
Receptionist 0 0 2 36 23 0 61
Sub-total 0 15 364 641 113 32 1,165
Percentage by Relevant Years of Experience (Total: 1,165) 0.0% 1.3% 31.2% 55.0% 9.7% 2.7% 100.0%
Total 1,239 2,635 15,230 19,056 5,285 2,630 46,075
Percentage by Relevant Years of Experience (Total: 46,075) 2.7% 5.7% 33.0% 41.4% 11.5% 5.7% 100.0%
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Table 4(b): Actual Relevant Years of Expeience of Direct Employees by Sector

Principal Jobs in the Industry cl: ;’sﬁ\rlz fh)::zt;el:rs: ?’tz:zrg ;Oe;izs 3::;;;5: Lisilzgin Unspecified | Total
1. Beauty & Hairdressing School
Director / Principal (School) 17 3 0 0 0 6 26
Senior Tutor / Senior Instructor - Beauty Care and Hairdressing 13 14 0 0 0 2 29
Tutor / Instructor - Beauty Care 22 22 93 1 0 16 154
Tutor / Instructor - Hairdressing 0 10 0 0 0 0 10
Assistant Tutor / Instructor - Beauty Care 0 0 14 2 0 2 18
Administrative Staff 4 1 12 31 0 12 60
Receptionist 2 0 3 10 2 2 19
Sub-total 58 50 122 44 2 40 316
Percentage by Relevant Years of Experience (Total: 316) 18.4% 15.8% 38.6% 13.9% 0.6% 12.7% 100.0%
2. Make-up & Nail School
Director / Principal (School) 4 0 0 0 0 1 5
Senior Tutor / Senior Instructor - Make-up and Nail 8 0 1 0 0 0 9
Tutor / Instructor - Make-up 4 17 13 0 0 13 47
Tutor / Instructor - Nail 0 3 7 0 0 0 10
Assistant Tutor / Instructor - Make-up 0 0 0 2 0 0 2
Assistant Tutor / Instructor - Nail 0 0 0 10 0 0 10
Administrative Staff 0 2 3 4 0 3 12
Receptionist 0 0 1 3 0 0 4
Sub-total 16 22 25 19 0 17 99
Percentage by Relevant Years of Experience (Total: 99) 16.2% 22.2% 25.3% 19.2% 0.0% 17.2% 100.0%
3. Beauty Centre / Health Centre & Spa
Director / General Manager 91 9 24 22 0 8 154
Chief Shop Manager / Operation Manager 325 201 39 0 0 42 607
Brand / Sales / Marketing Director / Manager 110 40 26 1 0 2 179
Sales / Marketing Officer 3 96 157 13 0 10 279
Senior Beautician 437 281 475 15 0 53 1,261
Senior Make-up Artist 10 0 17 3 0 0 30
Slimming Consultant 24 40 35 16 0 12 127
Beautician 2,509 1,292 3,255 1,849 2 277 9,184
Assistant to Medical Practitioner (Beauty Care) 0 4 25 52 0 4 85
Make-up Artist 80 82 33 73 1 0 269
Body Therapist 80 131 542 434 1 36 1,224
Manicurist / Pedicurist 4 8 58 8 0 5 83
Nail Artist 4 0 2 62 0 18 86
Slimming Therapist 54 47 374 150 0 26 651
Beauty Consultant 21 126 230 233 0 35 645
Beauty Assistant 68 24 111 272 301 10 786
Marketing Assistant 0 0 0 36 5 25 66
Promoter 0 0 16 95 1 0 112
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3. Beauty Centre, Health Centre & Spa (Cont’)
Administrative Staff 1 26 156 230 0 27 440
Receptionist 0 6 263 414 21 84 788
Medical Personnel 8 8 42 6 1 1 66
Sub-total 3,829 2,421 5,880 3,984 333 675 17,122
Percentage by Relevant Years of Experience (Total: 17,122) 22.4% 14.1% 34.3% 23.3% 1.9% 3.9% 100.0%
4. Hairdressing Salon
Director / General Manager 26 15 2 0 0 4 47
Chief Shop Manager / Operation Manager 20 41 5 2 0 5 73
Art Director 11 10 20 0 0 9 50
Technical Director 3 0 2 0 0 0 5
Senior Hair Stylist 270 201 128 20 0 16 635
Hair Stylist 4,301 1,084 1,511 392 0 148 7,436
Technician (perm and color) 50 34 117 33 0 37 271
Manicurist / Pedicurist 51 11 20 26 0 17 125
Nail Artist 0 4 21 11 0 0 36
Hairdressing Assistant 149 177 682 2,350 460 137 3,955
Administrative Staff 0 42 58 57 1 4 162
Receptionist 53 20 46 260 32 24 435
Sub-total 4,934 1,639 2,612 3,151 493 401 13,230
Percentage by Relevant Years of Experience (Total: 13,230) 37.3% 12.4% 19.7% 23.8% 3.7% 3.0% 100.0%
5. Cosmetic Product Company - Wholesale, Import & Export
Director / General Manager 166 48 28 0 0 1 243
Brand / Sales / Marketing Director / Manager 111 156 19 0 0 5 291
Product / Technical Manager 12 35 63 39 0 38 187
Sales / Marketing Officer 209 137 340 43 0 9 738
Trainer 0 6 46 6 0 0 58
Technical Adviser 0 0 3 0 0 31 34
Sales Representative 240 264 399 522 0 0 1,425
Marketing Assistant 0 0 31 131 0 7 169
Promoter 0 0 102 426 0 65 593
Administrative Staff 12 94 134 600 0 0 840
Receptionist 0 0 3 27 3 0 33
Sub-total 750 740 1,168 1,794 3 156 4,611
Percentage by Relevant Years of Experience (Total: 4,611) 16.3% 16.0% 25.3% 38.9% 0.1% 3.4% 100.0%
6. Cosmetic Product Company - Retail
Director / General Manager 89 0 3 2 0 6 100
Corporate & Brand Image Sales Director / Manager 10 0 10 0 0 10 30
Chief Shop Manager / Operation Manager 80 16 42 3 0 13 154
Marketing Manager 108 37 24 0 2 5 176
Product / Technical Manager 0 5 0 0 0 6 11
Sales / Marketing Officer 2 76 224 10 50 12 374
Trainer 23 11 41 0 0 9 84
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Principal Jobs in the Industry ;? ;’si\rlz ftih)::rlsot;elqusss i?}’:irg ;Z;?ZS 3::;@;5: Lef;;g?" Unspecified | Total
6. Cosmetic Product Company - Retail (Cont")
Buying Officer 25 2 66 0 0 0 93
Shop Manager / Supervisor 198 264 234 129 0 114 939
Technical Adviser 0 0 60 0 0 2 62
Beauty Adviser (Counter) 0 973 1,225 3,224 0 752 6,174
Hair Care Adviser 19 0 0 127 0 132 278
Make-up Artist 0 0 39 7 0 10 56
Marketing Assistant 26 0 15 67 0 0 108
Promoter 100 0 106 441 0 2 649
Administrative Staff 0 3 132 62 0 7 204
Receptionist 2 2 33 1 0 2 40
Sub-total 682 1,389 2,254 4,073 52 1,082 9,532
Percentage by Relevant Years of Experience (Total: 9,532) 7.2% 14.6% 23.6% 42.7% 0.5% 11.4% 100.0%
7. Nail Salon
Director / General Manager 0 0 4 1 0 0 5
Chief Shop Manager / Operation Manager 0 1 23 11 0 0 35
Senior Nail Technician (Fingernail / Toenail) 4 10 15 33 0 0 62
Nail Technician (Fingernail / Toenail) 0 0 0 0 0 0 0
Manicurist / Pedicurist 0 30 204 164 0 0 398
Nail Artist 30 56 165 153 0 32 436
Hand and Foot Care Therapist 0 0 0 0 0 0 0
Junior Nail Technician (Fingernail / Toenail) 0 0 0 24 64 0 88
Foot Reflexologist 0 0 40 4 0 0 44
Administrative Staff 0 20 1 15 0 0 36
Receptionist 0 0 12 39 10 0 61
Sub-total 34 117 464 444 74 32 1,165
Percentage by Relevant Years of Experience (Total: 1,165) 2.9% 10.0% 39.8% 38.1% 6.4% 2.7% 100.0%
Total 10,303 6,378 12,525 13,509 957 2,403 46,075
Percentage by Relevant Years of Experience (Total: 46,075) 22.4% 13.8% 27.2% 29.3% 2.1% 5.2% 100.0%
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Table 5(a): Preferred Vocational Qualification of Direct Employees by Sector

_ o Manageriz_:ll / Offic.er_/ Tradgsrr_lan / Total
Sector Preferred Vocational Qualification of Employees Technologist | Technician Semi-skilled @-0)
(@ (b) ©
1. Beauty & Hairdressing School
Certificates of National Occupation Qualifications of the Mainland 3 12 1 16
Certificates of trade tests issued by the Beauty Care and Hairdressing Training
Board, VTC:
« Beautician 4 14 0 18
* Make-up Artist 3 13 0 16
« Intense Pulsed Light (IPL) Equipment Operator 1 0 0 1
* Hairdresser 2 1 0 3
Certificates of Skills Upgrading Scheme / Employees Retraining Board 1 10 0 11
Certificates of local professional / recognized training courses / qualifications 1 1 0 2
Certificates of international professional / recognized training courses 11 19 1 31
Sub-total 26 70 2 98
2. Make-up & Nail School
Certificates of National Occupation Qualifications of the Mainland 1 2 0 3
Certificates of trade tests issued by the Beauty Care and Hairdressing Training
Board, VTC:
* Beautician 1 1 1 3
* Make-up Artist 3 2 0 5
« Intense Pulsed Light (IPL) Equipment Operator 0 0 0 0
* Hairdresser 0 0 0 0
Certificates of Skills Upgrading Scheme / Employees Retraining Board 1 0 0 1
Certificates of local professional / recognized training courses / qualifications 1 1 1 3
Certificates of international professional / recognized training courses 8 5 1 14
Sub-total 15 11 3 29
3. Beauty Centre, Health Centre & Spa
Certificates of National Occupation Qualifications of the Mainland 16 7 103 126
Certificates of trade tests issued by the Beauty Care and Hairdressing Training
Board, VTC:
* Beautician 72 251 1,152 1,475
* Make-up Artist 2 8 244 254
« Intense Pulsed Light (IPL) Equipment Operator 5 44 59 108
« Hairdresser 1 1 35 37
Certificates of Skills Upgrading Scheme / Employees Retraining Board 33 133 1,354 1,520
Certificates of local professional / recognized training courses / qualifications 24 85 194 303
Certificates of international professional / recognized training courses 126 226 1,011 1,363
Sub-total 279 755 4,152 5,186
4. Hairdressing Salon
Certificates of National Occupation Qualifications of the Mainland 16 13 65 94
Certificates of trade tests issued by the Beauty Care and Hairdressing Training
Board, VTC:
« Beautician 0 0 25 25
* Make-up Artist 0 0 0 0
« Intense Pulsed Light (IPL) Equipment Operator 0 0 0 0
« Hairdresser 26 126 815 967
Certificates of Skills Upgrading Scheme / Employees Retraining Board 27 83 1,238 1,348
Certificates of local professional / recognized training courses / qualifications 9 3 113 125
Certificates of international professional / recognized training courses 17 69 138 224
Sub-total 95 294 2,394 2,783
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_ o Manageriz_:ll / Offic.er_/ Tradgsrr_lan / Total
Sector Preferred Vocational Qualification of Employees Technologist | Technician Semi-skilled @-0)
(@ (b) ©
5. Product Company - Wholesale, Import & Export
Certificates of National Occupation Qualifications of the Mainland 1 0 0 1
Certificates of trade tests issued by the Beauty Care and Hairdressing Training
Board, VTC:
« Beautician 12 13 18 43
* Make-up Artist 0 1 2 3
« Intense Pulsed Light (IPL) Equipment Operator 0 0 0 0
* Hairdresser 0 0 0 0
Certificates of Skills Upgrading Scheme / Employees Retraining Board 18 12 2 32
Certificates of local professional / recognized training courses / qualifications 0 13 0 13
Certificates of international professional / recognized training courses 2 3 18 23
Sub-total 33 42 40 115
6. Product Company - Retail
Certificates of National Occupation Qualifications of the Mainland 6 5 5 16
Certificates of trade tests issued by the Beauty Care and Hairdressing Training
Board, VTC:
« Beautician 15 24 25 64
* Make-up Artist 6 14 4 24
« Intense Pulsed Light (IPL) Equipment Operator 0 0 0 0
* Hairdresser 0 0 0 0
Certificates of Skills Upgrading Scheme / Employees Retraining Board 6 43 23 72
Certificates of local professional / recognized training courses / qualifications 0 1 4 5
Certificates of international professional / recognized training courses 2 8 32 42
Sub-total 85 95 93 223
7. Nail Salon
Certificates of National Occupation Qualifications of the Mainland 0 0 10 10
Certificates of trade tests issued by the Beauty Care and Hairdressing Training
Board, VTC:
 Beautician 0 0 0 0
* Make-up Artist 0 0 0 0
« Intense Pulsed Light (IPL) Equipment Operator 0 0 0 0
 Hairdresser 0 0 0 0
Certificates of Skills Upgrading Scheme / Employees Retraining Board 5 1 55 61
Certificates of local professional / recognized training courses / qualifications 4 5 48 57
Certificates of international professional / recognized training courses 1 11 56 68
Sub-total 10 17 169 196
8. Others (Including Bridal Salon and Television & Entertainment Company)
Certificates of National Occupation Qualifications of the Mainland 2 1 0 3
Certificates of trade tests issued by the Beauty Care and Hairdressing Training
Board, VTC:
* Beautician 1 1 2 4
* Make-up Artist 1 2 9 12
« Intense Pulsed Light (IPL) Equipment Operator 1 1 0 2
 Hairdresser 1 2 5 8
Certificates of Skills Upgrading Scheme / Employees Retraining Board 1 2 8 11
Certificates of local professional / recognized training courses / qualifications 2 2 2 6
Certificates of international professional / recognized training courses 3 3 5 11
Sub-total 12 14 31 57
Total 505 1,298 6,884 8,687
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Table 5(b): Present Vocational Qualification Employees Have Acquired by Sector

_ o Manageria_ll/ Offic_e_r/ Trad_esrr_nan / Total
Sector Present Vocational Qualification of Employees Technologist | Technician Semi-skilled @-0)
@) (b) ©
1. Beauty & Hairdressing School
Certificates of National Occupation Qualifications of the Mainland 3 2 0 5
Certificates of trade tests issued by the Beauty Care and Hairdressing Training
Board, VTC:
« Beautician 4 2 0 6
* Make-up Artist 3 1 0 4
« Intense Pulsed Light (IPL) Equipment Operator 1 0 0 1
* Hairdresser 2 0 0 2
Certificates of Skills Upgrading Scheme / Employees Retraining Board 1 0 0 1
Certificates of local professional / recognized training courses / qualifications 2 1 0 3
Certificates of international professional / recognized training courses 12 21 2 35
Sub-total 28 27 2 57
2. Make-up & Nail School
Certificates of National Occupation Qualifications of the Mainland 3 2 0 5
Certificates of trade tests issued by the Beauty Care and Hairdressing Training
Board, VTC:
« Beautician 0 0 0 0
* Make-up Artist 0 0 0 0
« Intense Pulsed Light (IPL) Equipment Operator 0 0 0 0
 Hairdresser 0 0 0 0
Certificates of Skills Upgrading Scheme / Employees Retraining Board 0 0 0 0
Certificates of local professional / recognized training courses / qualifications 1 1 1 3
Certificates of international professional / recognized training courses 9 6 1 16
Sub-total 13 9 2 24
3. Beauty Centre, Health Centre & Spa
Certificates of National Occupation Qualifications of the Mainland 16 11 125 152
Certificates of trade tests issued by the Beauty Care and Hairdressing Training
Board, VTC:
 Beautician 23 53 422 498
* Make-up Artist 1 6 6 13
« Intense Pulsed Light (IPL) Equipment Operator 1 7 19 27
 Hairdresser 0 0 0 0
Certificates of Skills Upgrading Scheme / Employees Retraining Board 4 17 341 362
Certificates of local professional / recognized training courses / qualifications 34 159 992 1,185
Certificates of international professional / recognized training courses 138 291 1,473 1,902
Sub-total 217 544 3,378 4,139
4. Hairdressing Salon
Certificates of National Occupation Qualifications of the Mainland 10 5 104 119
Certificates of trade tests issued by the Beauty Care and Hairdressing Training
Board, VTC:
« Beautician 4 4 4 12
* Make-up Artist 0 0 0 0
« Intense Pulsed Light (IPL) Equipment Operator 0 0 0 0
« Hairdresser 12 32 42 86
Certificates of Skills Upgrading Scheme / Employees Retraining Board 9 10 274 293
Certificates of local professional / recognized training courses / qualifications 11 23 800 834
Certificates of international professional / recognized training courses 18 84 301 403
Sub-total 64 158 1,525 1,747

163




_ o Manageria_ll/ Offic_e_r/ Trad_esrr_nan / Total
Sector Present Vocational Qualification of Employees Technologist | Technician Semi-skilled @-0)
@) (b) ©
5. Product Company - Wholesale, Import & Export
Certificates of National Occupation Qualifications of the Mainland 0 0 0 0
Certificates of trade tests issued by the Beauty Care and Hairdressing Training
Board, VTC:
« Beautician 12 12 0 24
* Make-up Artist 0 0 0 0
« Intense Pulsed Light (IPL) Equipment Operator 0 0 0 0
* Hairdresser 0 0 0 0
Certificates of Skills Upgrading Scheme / Employees Retraining Board 0 6 2 8
Certificates of local professional / recognized training courses / qualifications 0 13 0 13
Certificates of international professional / recognized training courses 2 1 18 21
Sub-total 14 32 20 66
6. Product Company - Retail
Certificates of National Occupation Qualifications of the Mainland 6 5 5 16
Certificates of trade tests issued by the Beauty Care and Hairdressing Training
Board, VTC:
« Beautician 8 18 10 36
* Make-up Artist 2 14 4 20
« Intense Pulsed Light (IPL) Equipment Operator 0 0 0 0
* Hairdresser 0 0 0 0
Certificates of Skills Upgrading Scheme / Employees Retraining Board 1 16 17 34
Certificates of local professional / recognized training courses / qualifications 0 3 5 8
Certificates of international professional / recognized training courses 1 10 34 45
Sub-total 18 66 75 159
7. Nail Salon
Certificates of National Occupation Qualifications of the Mainland 0 0 0 0
Certificates of trade tests issued by the Beauty Care and Hairdressing Training
Board, VTC:
« Beautician 0 0 0 0
* Make-up Artist 0 0 0 0
« Intense Pulsed Light (IPL) Equipment Operator 0 0 0 0
 Hairdresser 0 0 0 0
Certificates of Skills Upgrading Scheme / Employees Retraining Board 4 0 20 24
Certificates of local professional / recognized training courses / qualifications 4 5 58 67
Certificates of international professional / recognized training courses 1 11 66 78
Sub-total 9 16 144 169
8. Others (Including Bridal Salon and Television & Entertainment Company)
Certificates of National Occupation Qualifications of the Mainland 1 1 0 2
Certificates of trade tests issued by the Beauty Care and Hairdressing Training
Board, VTC:
« Beautician 1 1 0 2
* Make-up Artist 1 1 2 4
« Intense Pulsed Light (IPL) Equipment Operator 0 1 0 1
 Hairdresser 0 1 2 3
Certificates of Skills Upgrading Scheme / Employees Retraining Board 1 1 3 5
Certificates of local professional / recognized training courses / qualifications 2 2 11 15
Certificates of international professional / recognized training courses 2 2 7 11
Sub-total 8 10 25 43
Total 371 862 5,171 6,404
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Table 6: Types of Training Needs for Employees in the Next 12 Months by Sector

Sector Areas of Training Managerial | Technologist | Officer | Technician | Tradesman | Semi-skilled | Total
1. Beauty & Hairdressing School
General Management Skills
Prin_ci_ple of Management (e_.g. Prenlem Solving, 5 3 0 1 0 0 9
Decision Making, Leadership, Crisis Management)
Human Resource Management 5 0 0 0 0 0 5
Marketing Management 5 2 0 1 0 0 8
Quality Management 4 4 0 3 0 0 11
Others 0 0 0 0 0 0 0
Sub-total (a) 19 9 0 5 0 0 33
Generic Skills
Customer Services 5 2 0 6 1 0 14
Complaints Handling 3 3 0 3 0 0 9
Sales & Marketing 5 1 0 6 2 0 14
Stores Operations 5 2 0 3 0 0 10
Others 0 1 0 1 0 0 2
Sub-total (b) 18 9 0 19 3 0 49
Language Skills
Putonghua 4 4 0 4 0 0 12
Written Chinese 2 0 0 1 0 0 3
Written English 2 0 0 1 0 0 3
Spoken English 4 2 0 2 0 0 8
Others 0 0 0 0 0 0 0
Sub-total (c) 12 6 0 8 0 0 26
Total (a - c) 49 24 0 32 3 0 108
2. Make-up & Nail School
General Management Skills
Prineiple of Management (e_.g. Pr(_)lalem Solving, 1 2 0 0 0 0 3
Decision Making, Leadership, Crisis Management)
Human Resource Management 1 1 0 0 0 0 2
Marketing Management 1 2 0 0 0 0 3
Quality Management 1 3 0 0 0 0 4
Others 0 1 0 0 0 0 1
Sub-total (a) 4 9 0 0 0 0 13
Generic Skills
Customer Services 3 3 0 4 2 0 12
Complaints Handling 1 2 0 1 1 0 5
Sales & Marketing 2 1 1 1 0 0 5
Stores Operations 1 1 0 0 0 0 2
Others 0 0 0 1 1 0 2
Sub-total (b) 7 7 1 7 4 0 26
Language Skills
Putonghua 2 3 1 4 2 0 12
Written Chinese 1 1 0 1 0 0 3
Written English 1 0 0 1 0 0 2
Spoken English 2 2 0 3 1 0 8
Others 0 0 0 0 0 0 0
Sub-total (c) 6 6 1 9 3 0 25
Total (a - c) 17 22 2 16 7 0 64
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Sector Areas of Training Managerial | Technologist | Officer | Technician | Tradesman | Semi-skilled | Total

3. Beauty Centre, Health Centre & Spa
General Management Skills
Decison Mldng, Leadershi, Criss Mingemend) 0 0 ? 5 49 0 122
Human Resource Management 45 0 10 7 38 0 100
Marketing Management 63 0 10 42 152 0 267
Quality Management 61 0 11 18 191 0 281
Others 0 0 0 0 0 0 0
Sub-total (a) 239 0 39 72 430 0 780
Generic Skills
Customer Services 94 5 25 147 1270 184 1,725
Complaints Handling 58 0 26 34 204 42 364
Sales & Marketing 94 5 27 111 958 108 1,303
Stores Operations 81 5 13 80 560 3 742
Others 6 0 2 10 43 6 67
Sub-total (b) 333 15 93 382 3,035 343 4,201
Language Skills
Putonghua 93 5 11 133 813 124 1,179
Written Chinese 8 0 5 17 52 2 84
Written English 18 0 7 51 59 35 170
Spoken English 60 4 10 84 682 85 925
Others 0 0 0 0 0 0 0
Sub-total (c) 179 9 88 285 1,606 246 2,358
Total (a - c) 751 24 165 739 5,071 589 7,339

4. Hairdressing Salon
General Management Skills
e el N B R IR IR R E
Human Resource Management 20 0 0 8 0 0 28
Marketing Management 14 2 0 2 0 0 18
Quality Management 21 3 0 11 59 0 94
Others 0 0 0 0 0 0 0
Sub-total (a) 87 14 0 55 92 0 248
Generic Skills
Customer Services 18 6 0 43 1065 400 1,532
Complaints Handling 20 1 0 20 171 3 215
Sales & Marketing 23 4 0 59 697 260 1,043
Stores Operations 24 2 0 25 365 43 459
Others 0 0 0 0 171 108 279
Sub-total (b) 85 13 0 147 2,469 814 3,528
Language Skills
Putonghua 22 5 0 15 743 182 967
Written Chinese 10 2 0 2 39 7 60
Written English 6 2 0 2 60 2 72
Spoken English 22 9 0 25 745 201 1,002
Others 0 0 0 0 4 4 8
Sub-total (c) 60 18 0 44 1,591 396 2,109
Total (a - c) 232 45 0 246 4,152 1,210 5,885
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Sector Areas of Training Managerial | Technologist | Officer | Technician | Tradesman | Semi-skilled | Total

5. Product Company - Wholesale, Import & Export
General Management Skills
Decison Mldng, Leadershi, Criss Mingemend) 4 0 v o 0 0 o
Human Resource Management 40 0 21 0 0 0 61
Marketing Management 41 0 18 0 0 0 59
Quality Management 29 0 17 0 0 0 46
Others 0 0 0 0 0 0 0
Sub-total (a) 157 0 73 0 0 0 230
Generic Skills
Customer Services 26 0 22 183 8 0 239
Complaints Handling 22 0 13 8 0 0 43
Sales & Marketing 39 0 48 201 2 0 290
Stores Operations 30 0 14 44 0 0 88
Others 12 0 1 4 0 0 17
Sub-total (b) 129 0 98 440 10 0 677
Language Skills
Putonghua 26 0 50 124 38 34 272
Written Chinese 0 0 43 4 0 0 47
Written English 24 0 44 0 0 0 68
Spoken English 24 0 48 122 38 34 266
Others 1 0 1 0 0 0 2
Sub-total (c) 75 0 186 250 76 68 655
Total (a - c) 361 0 357 690 86 68 1,562

6. Product Company - Retail
General Management Skills
e el B N I I IR R
Human Resource Management 18 0 50 0 0 0 68
Marketing Management 24 0 67 0 0 0 91
Quality Management 22 0 66 0 10 0 98
Others 0 0 0 0 0 0 0
Sub-total (a) 86 0 243 0 10 0 339
Generic Skills
Customer Services 15 0 134 0 179 0 328
Complaints Handling 11 0 79 0 14 0 104
Sales & Marketing 33 0 136 1 167 0 337
Stores Operations 30 0 63 0 82 0 175
Others 2 0 26 0 26 0 54
Sub-total (b) 91 0 438 1 468 0 998
Language Skills
Putonghua 16 0 81 0 39 0 136
Written Chinese 4 0 29 0 1 0 34
Written English 10 0 33 0 2 0 45
Spoken English 9 0 57 0 31 0 97
Others 0 0 0 0 0 0 0
Sub-total (c) 39 0 200 0 73 0 312
Total (a - c) 216 0 881 1 551 0 1,649
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Sector Areas of Training Managerial | Technologist | Officer | Technician | Tradesman | Semi-skilled | Total

7. Nail Salon
General Management Skills
Decison Mldng, Leadershi, Criss Mingemend) ° 0 0 s 15 0 %
Human Resource Management 0 0 0 0 0 0 0
Marketing Management 1 0 0 0 0 0 1
Quality Management 0 0 0 10 0 0 10
Others 0 0 0 0 0 0 0
Sub-total (a) 7 0 0 14 15 0 36
Generic Skills
Customer Services 2 0 0 11 52 0 65
Complaints Handling 0 0 0 0 1 0 1
Sales & Marketing 5 0 0 5 116 0 126
Stores Operations 5 0 0 0 21 0 26
Others 0 0 0 0 1 0 1
Sub-total (b) 12 0 0 16 191 0 219
Language Skills
Putonghua 0 0 0 33 53 0 86
Written Chinese 0 0 0 0 0 0 0
Written English 0 0 0 0 0 0 0
Spoken English 0 0 0 43 63 0 106
Others 0 0 0 0 0 0 0
Sub-total (c) 0 0 0 76 116 0 192
Total (a - c) 19 0 0 106 322 0 447

8. Others (Including Bridal Salon and Television & Entertainment Company)
General Management Skills
Prinf:i_ple of Management (e_.g. Prgt?lem Solving, 0 1 0 0 0 0 1
Decision Making, Leadership, Crisis Management)
Human Resource Management 0 0 0 1 0 0 1
Marketing Management 0 1 0 1 0 0 2
Quality Management 1 1 0 1 2 0 5
Others 0 0 0 0 0 0 0
Sub-total (a) 1 3 0 3 2 0 9
Generic Skills
Customer Services 0 1 0 3 11 0 15
Complaints Handling 0 1 0 2 4 0 7
Sales & Marketing 0 1 1 2 5 0 9
Stores Operations 0 1 0 1 0 0 2
Others 1 0 0 1 2 0 4
Sub-total (b) 1 4 1 9 22 0 37
Language Skills
Putonghua 0 2 0 1 2 0 5
Written Chinese 0 2 0 2 1 0 5
Written English 0 1 0 1 0 0 2
Spoken English 0 1 0 1 2 0 4
Others 0 0 0 0 0 0 0
Sub-total (c) 0 6 0 & 5 0 16
Total (a - c) 2 13 1 17 29 0 62
Total 1,647 128 1,406 1,847 10,221 1,867 17,116
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Table 7(a): Reasons of Recruitment Difficulties in the Past 12 Months by Sector

Managerial / Officer / Tradesman / Total
Sector Reasons Technologist Technician Semi-skilled @-0)
(@) (b) (©
1. Beauty & Hairdressing School
Insufficient Trained / Qualified Manpower in Related
S 0 2 0 2
Disciplines
Lack of Candidates with Relevant Experiences 2 4 0 6
High Expectation on Working Conditions / Remuneration
. 0 2 0 2
Package from Recruits
Long Working Hours 0 0 0 0
Low Status 0 0 0 0
Others 0 0 0 0
Sub-total 2 8 0 10
2. Make-up & Nail School
Insufficient Trained / Qualified Manpower in Related
S 0 0 1 1
Disciplines
Lack of Candidates with Relevant Experiences 0 1 1 2
High Expectation on Working Conditions / Remuneration
] 0 1 0 1
Package from Recruits
Long Working Hours 0 0 0 0
Low Status 0 0 0 0
Others 0 0 0 0
Sub-total 0 2 2 4
3. Beauty Centre, Health Centre & Spa
In'sufflc'lent Trained / Qualified Manpower in Related 5 1 291 237
Disciplines
Lack of Candidates with Relevant Experiences 6 23 277 306
High Expectation on_Worklng Conditions / Remuneration 10 43 414 167
Package from Recruits
Long Working Hours 3 20 267 290
Low Status 0 36 4 40
Others 1 12 90 103
Sub-total 25 145 1,273 1,443
4. Hairdressing Salon
In'suf.flc'lent Trained / Qualified Manpower in Related 0 10 144 154
Disciplines
Lack of Candidates with Relevant Experiences 0 12 327 339
High Expectation on.Worklng Conditions / Remuneration 0 320 491 521
Package from Recruits
Long Working Hours 0 17 385 402
Low Status 8 8 126 142
Others 0 0 252 252
Sub-total 8 7 1,725 1,810
5. Product Company - Wholesale, Import & Export
In§uff|g|ent Trained / Qualified Manpower in Related 0 0 0 0
Disciplines
Lack of Candidates with Relevant Experiences 0 48 2 50
High Expectation on Working Conditions / Remuneration
. 0 a4 2 46
Package from Recruits
Long Working Hours 0 0 0 0
Low Status 0 0 0 0
Others 0 0 2 2
Sub-total 0 132 6 138
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Managerial / Officer / Tradesman / Total
Sector Reasons Technologist Technician Semi-skilled @-0o
@ (b) ©
6. Product Company - Retail
In_suf_'flc_lent Trained / Qualified Manpower in Related 0 6 36 2
Disciplines
Lack of Candidates with Relevant Experiences 0 9 27 36
High Expectation on'Workmg Conditions / Remuneration 0 23 35 58
Package from Recruits
Long Working Hours 0 15 16 31
Low Status 0 0 3 3
Others 0 3 32 35
Sub-total 0 56 149 205
7. Nail Salon
In_suf_'flc_lent Trained / Qualified Manpower in Related 0 4 19 23
Disciplines
Lack of Candidates with Relevant Experiences 0 4 39 43
High Expectation on Working Conditions / Remuneration
- 0 0 44 44
Package from Recruits
Long Working Hours 0 0 20 20
Low Status 0 0 0 0
Others 0 0 53 53
Sub-total 0 8 175 183
8. Others (Including Bridal Salon and Television & Entertainment Company)
Insufficient Trained / Qualified Manpower in Related
S 0 1 2 3
Disciplines
Lack of Candidates with Relevant Experiences 0 1 1 2
High Expectation on Working Conditions / Remuneration
. 0 1 4 5
Package from Recruits
Long Working Hours 0 0 0 0
Low Status 0 1 4 5
Others 0 0 1 1
Sub-total 0 4 12 16
Total 35 432 3,342 3,809
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Table 7(b): Difficulties encountered in recruitment in the Past 12 Months by Sector

No Recruitment Nor

Unspecified/

Sector Yes No Tried to Recruit Refusal Total
1. Beauty & Hairdressing School 6 3 20 5 34
2. Make-up & Nail School 2 1 8 1 12
3. Beauty Centre, Health Centre & Spa 686 | 178 2,885 67 3,816
4. Hairdressing Salon 1,031 | 293 2,151 67 3,542
5. Product Company - Wholesale, Import & Export 56 64 861 3 984
6. Product Company - Retail 109 | 113 199 2 423
7. Nail Salon 113 12 191 5 321
8. Octgsqr;;rl]gsluding Bridal Salon and Television & Entertainment 8 3 52 1 64
Total 2,011 | 667 6,367 151 9,196
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Table 8(a): Number of Employees left in the Past 12 Months (31.1.2011 - 31.1.2012)

Number of Employees left in the Past 12 Months

Sector Managerial /| Officer/ | Tradesman/ Total
Technologist | Technician | Semi-skilled @-0)
@) (b) ©
1. Beauty & Hairdressing School 2 56 1 59
2. Make-up & Nail School 0 3 3 6
3. Beauty Centre, Health Centre & Spa 56 584 2,854 3,494
4. Hairdressing Salon 4 127 3,712 3,843
5. Product Company - Wholesale, Import & Export 0 425 8 433
6. Product Company - Retail 3 94 1,474 1,571
7. Nail Salon 0 0 200 200
8. Others (Including Bridal Salon and Television & Entertainment
1 5 21 27
Company)
Total 66 1,294 8,273 9,633

172




Table 8(b): Number of Recruits In the Past 12 Months (31.1.2011 - 31.1.2012)

Total number of recruits

Total number of recruits have performed
services related duties in their last jobs

Sector Manager/ | Officer/ |Tradesman/ Manager/ Officer/ | Tradesman/
Technologist | Technician | Semi-skilled | Subtotal | Technologist | Technician | Semi-skilled | Subtotal
(@) (b) (c) (a-c) (d) (e) () (d-f)

1. Beauty & Hairdressing School 2 8 1 11 2 8 1 11
2. Make-up & Nail School 0 3 1 4 0 3 1 4
3. Beauty Centre, Health Centre & Spa 75 635 2,788 3,498 69 598 2,256 2,923
4. Hairdressing Salon 2 100 2,997 3,099 2 100 2,260 2,362
5. Product Company - Wholesale, Import & 0 497 12 509 0 485 8 493

Export
6. Product Company - Retail 3 107 1,364 1,474 3 105 853 961
7. Nail Salon 0 0 170 170 0 0 134 134
8. Others (Including Bridal Salon and

Television & Entertainment Company) ! 20 13 34 ! 20 12 3
Total 83 1,370 7,346 8,799 77 1,319 5,525 6,921
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Table 9: Number of Companies in the Industry by Employment Size

Sector

Number of Employees

Number of Companies

1. Beauty & Hairdressing School

1--4 2
5--9 19
10-- 19 7
20 --49 5
50 -- 99 1
100 -- 199 0
200 or above 0
Sub-total 34
2. Make-up & Nail School
1--4 3
5--9 7
10--19 1
20 --49 1
50 -- 99 0
100 -- 199 0
200 or above 0
Sub-total 12
3. Beauty Centre, Health Centre & Spa
1-4 3,218
5--9 301
10-- 19 133
20 --49 112
50 -- 99 27
100 -- 199 16
200 or above 9
Sub-total 3,816
4. Hairdressing Salon
1--4 2,422
5--9 902
10--19 148
20 -- 49 51
50 -- 99 17
100 -- 199 2
200 or above 0
Sub-total 3,542
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Sector

Number of Employees

Number of Companies

5. Product Company - Wholesale, Import & Export

1--4 661
5--9 207
10--19 62
20 --49 28
50 -- 99 15
100 -- 199 5
200 or above 6
Sub-total 984
6. Product Company - Retail
1--4 212
5--9 71
10-- 19 62
20 --49 36
50 -- 99 21
100 -- 199 9
200 or above 12
Sub-total 423
7. Nail Salon
1--4 234
5--9 60
10--19 17
20 --49 9
50 -- 99 1
100 -- 199 0
200 or above 0
Sub-total 321
8. Others (Including Bridal Salon and Television & Entertainment Company)
1--4 17
5--9 12
10-- 19 17
20--49 2
50 -- 99 2
100 -- 199 1
200 or above 13
Sub-total 64
Total 9,196
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Table 10: Number of Technical and Non-technical Employees by Company Size by Sector

Sector Number of Employees Non-technical Manpower Technical Manpower Total
(a) (b) (a) + (b)
1. Beauty & Hairdressing School
1--4 0 4 4
5--9 2 86 88
10--19 3 71 74
20 -- 49 4 102 106
50 -- 99 25 28 53
100 -- 199 0 0 0
200 or above 0 0 0
Sub-total 34 291 325
2. Make-up & Nail School
1--4 0 6 6
5--9 3 47 50
10--19 0 14 14
20-- 49 5 26 31
50 -- 99 0 0 0
100 -- 199 0 0 0
200 or above 0 0 0
Sub-total 8 93 101
3. Beauty Centre, Health Centre & Spa
1--4 69 4,889 4,958
5--9 112 1,599 1,711
10--19 195 1,485 1,680
20-- 49 229 2,864 3,093
50 -- 99 50 1,626 1,676
100 -- 199 371 1,585 1,956
200 or above 586 2,718 3,304
Sub-total 1,612 16,766 18,378
4. Hairdressing Salon
1--4 50 4,827 4,877
5--9 17 4,698 4,715
10--19 24 1,504 1,528
20-- 49 51 1,210 1,261
50 -- 99 35 946 981
100 -- 199 20 202 222
200 or above 0 0 0
Sub-total 197 13,387 13,584
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Sector Number of Employees Non-technical Manpower Technical Manpower Total
(@) (b) (@) +(b)
5. Product Company - Wholesale, Import & Export
1--4 211 1,011 1,222
5--9 186 1,287 1,473
10--19 304 533 837
20 -- 49 195 462 657
50 -- 99 438 517 955
100 -- 199 126 659 785
200 or above 442 1,022 1,464
Sub-total 1,902 5,491 7,393
6. Product Company - Retail
1--4 0 424 424
5--9 0 513 513
10--19 2 665 667
20 -- 49 103 881 984
50 -- 99 128 1,250 1,378
100 -- 199 379 892 1,271
200 or above 3,996 4,093 8,089
Sub-total 4,608 8,718 13,326
7. Nail Salon
1--4 0 409 409
5--9 0 300 300
10--19 0 160 160
20 -- 49 0 130 130
50 -- 99 0 56 56
100 -- 199 0 0 0
200 or above 0 0 0
Sub-total 0 1,055 1,055
8. Others (Including Bridal Salon and
Television & Entertainment Company)
1--4 0 6 6
5--9 0 12 12
10--19 2 92 94
20 -- 49 0 6 6
50 -- 99 0 11 11
100 -- 199 0 9 9
200 or above 0 138 138
Sub-total 2 274 276
Total 8,363 46,075 54,438
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Table 11: Response Analysis of the 2012 Manpower Survey

1 2. 3. 4. 5. 6. 7. 8.
All Branch* | Hairdressing | Beauty Shop | Wholesales and | Retail of | Athletic [ School Wedding Television &
Salon Import / Export of [Cosmetics| Institute Photographic | Entertainment Total
Cosmetics and stores Service Company
Result perfumes

Closed 12 2 2 0 0 3 0 0 19
Duplication 0 0 0 0 0 4 0 0 4
Merged 1 3 0 3 1 0 0 0 8
Moved, address cannot be 13 10 2 5 1 1 3 0 35
located/untraceable
Non-contact 17 35 4 9 1 2 0 1 69
Not engaged in specific trade 0 6 3 13 0 6 0 0 28
No Technical Manpower 0 2 3 2 0 4 22 1 34
Not yet start operation 0 1 3 0 0 0 0 0 4
Partial Response 7 16 2 5 0 3 0 0 33
Refusal 7 6 4 6 1 2 1 1 28
Registered office/Corresponding 0 8 3 0 0 0 1 1 13
address
Response 245 240 63 50 7 51 17 4 677
Temporary Ceased 10 21 5 4 0 3 1 0 44
Vacant 0 0 0 1 0 0 0 0 1
Total 312 350 94 98 11 79 45 8 997

*Branch: Random sampling of registered companies from the database of the Census and Statistics Department.
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11.

12.

13.

14.

Appendix 1

Beauty Care and Hairdressing Training Board
Terms of Reference

To determine the manpower demand of the industry, including the collection and
analysis of relevant manpower and student/trainee statistics and information on
socio-economic, technological and labour market developments.

To assess and review whether the manpower supply for the industry matches with the
manpower demand.

To recommend to the Vocational Training Council the development of vocational
education and training facilities to meet the assessed manpower demand.

To advise the Hong Kong Institute of Vocational Education (IVE) and training &
development centres on the direction and strategic development of their programmes
in the relevant disciplines.

To advise on the course planning curriculum development and quality assurance
systems of the IVE and training & development centres.

To prescribe job specifications for the principal jobs in the industry defining the skills,
knowledge and training required.

To advise on training programmes for the principal jobs in the industry specifying the
time a trainee needs to spend on each skill elements.

To tender advice in respect of skill assessments, trade tests and certification for
in-service workers, apprentices and trainees, for the purpose of ascertaining that the
specified skill standards have been attained.

To advise on the conduct of skill competitions in key trades in the industry for the
promotion of vocational education and training as well as participation in
international competitions.

To liaise with relevant bodies on matters pertaining to the development and promotion
of vocational education and training in the industry, including employers, employers’
associations, trade unions, professional institutions, training and educational
institutions and government departments.

To organize seminars/conferences/symposia on vocational education and training for
the industry.

To advise on the publicity relating to the activities of the Training Board and relevant
vocational education and training programmes of the VTC.

To submit to the Council an annual report on the Training Board’s work and its
recommendations on the strategies for programmes in the relevant disciplines.

To undertake any other functions delegated by the Council in accordance with Section
7 of the Vocational Training Council Ordinance.
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Appendix 2

Beauty Care and Hairdressing Training Board

Name

Chairman

Mr CHOI Ho-sang, Jacky

Vice-chairman

Mr PANG Kam-chiu

Members

Ms CHAN Chin-ming, Ada

Ms CHAN Yuen-ying, Jessica

Ms CHAN Yuk-bing, Josephine

Ms Liza CHEUNG
Ms CHIU Siu-ling, Frances

Mr CHOY Orpheus

Ms FOK Chun-yeung, Christine

Ms FU Ka-yin, Doris

Mr HO Shiu-chung, Joseph

Ms HUNG Ellen

Ms KWOK Lee, Cally

Ms Posa LAM

Membership List

Nominated by

(The Cosmetic & Perfumery Association of
Hong Kong Ltd.)

(Hong Kong Image Designer Associations)

(The Hong Kong Federation of Trade Unions)

(Hong Kong Association of Professional
Aestheticians International)

(Hong Kong Hair and Beauty Merchants
Association)

(A major salon company)
(Federation of Beauty Industry (H.K.))

(International Professional Nail Therapists’
Association)

(A major company of beauty care/hairdressing
product (retail/wholesales))

(International CICA Association of Esthetics)

(The Cosmetic & Perfumery Association of
Hong Kong Ltd.)

(CIDESCO Section China)

(International Professional Cosmetology
Association)

(Federation of Beauty Industry (H.K.))

183



Name

Ms LAW Siu-wa, Sara

Ms PANG Yuk-ling, Carmen

Ms TSOI Lai-ha, Sandra

Mr WONG Kwok-wah, Thomas

Ms YANG Hui-chun, Juliana

Ms ZHANG Yan

Miss CHEUNG Shuk-man, Candy

Dr LEUNG Hip-hung

Ms TAM Sau-ngor, Vera

Advisor

Prof CHENG Ming-ming

Mrs FUNG TAM Pui-ling, Christine

Mr IP Sai-hung, Nelson

In Attendance

Mr CHEUNG Shun-ping, Shaun

Dr WONG Wai-ning, Kris

Ms CHEUNG Ching-fai, Nancy

Secretary

Miss HO Chung-chi, Gigi

Nominated by

(The International CICA Association of
Esthetics)

(Hong Kong Hair and Beauty Merchants
Association)

(Hong Kong Beauty and Hair Care Employees’
Union)

(International Beauty Culture Association
(IBCA))

(International Professional Make Up Artists
Federation (Hong Kong))

(Asian Hair and Beauty Association)
(The Commissioner for Labour)

(The Executive Director of Vocational Training
Council)

(The Consumer Council)

(Hong Kong Design Institute)

(Technological and Higher Education Institute of
Hong Kong)

(VTC Youth College (Kwai Fong))

(The Vocational Training Council)
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Appendix 3

Working Party on Manpower Survey
Membership List

Convenor

Mr CHOY Orpheus

Members

Ms CHAN Chin-ming
Miss CHEUNG Shuk-man, Candy
Ms CHIU Siu-ling, Frances

Mr HO Shiu-chung, Joseph
Mr IP Sai-hung, Nelson
Ms KWOK Lee, Cally

Miss HO Chung-chi, Gigi

In Attendance

Representative of the Census and Statistics Department

Secretary

Miss KWAN Ying, Maggie
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Appendix 4
Vocational Training Council B 234k /5

Headquarters Division 2 @B & =&l

20F, Skyline Tower, 39 Wang Kwong Road, Kowloon Bay, Kowloon, Hong Kong
EENENERRAIBEIONEXEB204

www.vtc.edu.hk

Telephone No B&% Facsimile No 4 H

Qur Reference Z & & & Your Reference 3 i 8 5%

VTC

16 February 2012
Dear Sir/Madam,
The 2012 Manpower Survey of the
Beauty Care, Hairdressing and Cosmetics Sector

I am writing to solicit your cooperation in the 2012 Manpower Survey, conducted by the
Beauty Care and Hairdressing Training Board (BHTB) of the Vocational Training Council.

The Beauty Care and Hairdressing Training Board is appointed by the Chief Executive of
the Hong Kong Special Administrative Region (HKSAR) to be responsible for training matters in the
beauty care and hairdressing field. To enable it to assess the manpower situation of the sector and
formulate training plans, the Training Board has been conducting manpower surveys on a biennial basis.
The 2012 Manpower Survey will be conducted from 20 February to 20 March 2012.

Over the past years, the manpower survey findings were widely used by employers and
training institutions as reference materials for formulating their manpower and business plans. Your
participation in the survey is important to its success and I sincerely hope that the survey will provide you
with the relevant manpower statistics to assist in the formulation of your company’s human resources
development plans and strategies.

I enclose one copy each of the Survey Questionnaire, Explanatory Notes and Job
Descriptions of Principal Jobs for your reference and completion. During the survey period, an officer of
the Census and Statistics Department (C&SD) will contact your office to assist you if necessary in the
completion of the questionnaire which is enclosed, together with the Explanatory Note and Job
Descriptions, for your processing.

I wish to assure you that the information collected will be handled in strict confidence and
will be published only in the form of statistical summaries without reference to individual organizations.
May | also draw your kind attention to the fact that the HKSAR may use the data collected from this
survey to assist in the formulation of manpower development policies. For compliance with the Privacy
Ordinance, we wish to solicit your explicit consent for us to share our data with the HKSAR for the
specific purpose of government’s manpower planning and training, with the understanding that
confidentiality will again be strictly observed.

The Manpower Survey Report will be uploaded onto the VTC website at
http://bhtb.vtc.edu.hk. Kindly provide us with your e-mail address in the enclosed questionnaire and you
will be informed of the release of the Survey Report in due course.

Thank you for your kind participation and contribution to the Beauty Care, Hairdressing and
Cosmetics Sector. Should you have any queries in connection with the survey, please contact the
Manpower Statistics Section of the C&SD by telephoning 2116 8301.

Yours faithfully,
[ X \/
(Choi Ho Sang, Jacky)

Chairman
Beauty Care and Hairdressing Training Board

188



god
Appendix 5

T0-HE-O1A

o5 v 9E5
T T ] T T T T T T T T T T T T T T T T T T T T IT T I ] s
”W_\Wv €9 95 SS 8 Wm@m

e CTT T T T T T T T TTTTITT ] ow

UL | 1 8 ZHY 55

wwos [T T T T T T T T TTTTTTTTTT 1 wweonmeaomen

b

B E RO W EEE T THMED

:Ansnpuy| sanswiso) pue BuissaiplareH ‘ase) Aineag ul Auedwo) Ino A ul pabebu3 suosiad JO "ON [e101

() (HET2EE) E (Apoads ases|d) s1eylo (8)
¢ ) Qrehgh3E uofes reN (2)
() B - BUWEED) ey - Auedwod 10npoid onswsod (9) o Br—Euign
¢ ) LY R £ - (273 &040) uodx3 % podw] ‘sfessjoym - Auedwod 1onpoid 21ewsod (G) CHE o TOGR () CHERTE «
() 192 uojes BuissaipiieH (v) 30AT 8UO UBL} 810W 850042 AW NOA
() Qrch 33 ch @) eds 72 anus) YiesH / &3 anus) Ainesg (g) ‘ssauisng
() Hehse - 7HA) -z o0 |ieN * dn-adeiy - [00yds (2) 4noA Jo aInteu ay) 81e3IPUI 0} 1x0eIq
() ZEE WS -Y 7 BuissalpiieH 7 Aineag - jooyds (T) ajejudoidde ayy ur ,, 4, e INd 8583 d
(EHEL) sSaNIsng 40 IINLVYN
Ty
:SSalppy
HWEET
:Auedwo) Jo swepN
12 92 S¢ 144 £€C 144 114 02 6T 8T LT 9T ST T €T T T 0T 6 8 L 9 S 14 € Z T
o] 7]
aureuuonsand ayi Aq ubig "ON "'ON "'ON apoD 8poD adA L
pajano) saakojdw3 Jo 'oN 99UD sJoup3 s, Jojesawnug JusWysgeIs3 Ansnpu| Aaning 09y
R

A[UQ 95N [P0 105

CRRBMBERIEET L8

(3”IVNNOILSINO SIHL ONILITdNOD FH0439 SILON AHOLVYNY1dX3 IHL AVIY ISVITd)

ZFE
JHIVNNOILSANO

BEECY - — T REWANEEE « ¥

AYLSNANI SOILINSOD ANV ONISSTHAHIVH ‘FHVO ALNVYIE FHL 40 AIAINS YIMOINVIN 2T0Z IHL

B SR
TIONNOD ONINIVHL TVNOILVYOOA

C g
Wi EWY

V.1VA HLIM 3431N3 NIHM

VILN3AAIINOD

189


admin
Typewritten Text

admin
Typewritten Text
   附 錄 五
Appendix 5

admin
Typewritten Text
 

admin
Typewritten Text

admin
Typewritten Text

admin
Typewritten Text

admin
Typewritten Text

admin
Typewritten Text

admin
Typewritten Text

admin
Typewritten Text

admin
Typewritten Text

admin
Typewritten Text

admin
Typewritten Text

admin
Typewritten Text


10

11

12

13

14

15

16

17

18

19

20

21

22

23

24

25

26

27

28

29

30

31

32

33

34

35

Questionnaire (Part 1)
AR (F—E0)

Sheet
¥5__ A

GV

Job
e

(B)

Direct
Employees
(excluding trainees)
HEEES
CZAIERRS)

Title
g

Rec.
Type|

No.

Total
Monthly|
Income
Code
&H
A

Number

N

©

Number of
Part-time
Employees

Eid Y Nan
N

(©)

Number of
Freelancers

H %
A A

(B

Forecast
of Number
Employed
12 Months
from Now
(excluding

trainees)

iizE

+ZEA®
EE AR
CZHlIFERRI)

F

Number
of
Vacancies
(excluding
trainees)

ZE A
CZAllE
(220

©)

No. of
Trainees

ZHlE
N

(H)

Actual
Level of
Education

BEHA
BEREE

0

Preferred
Level of
Education

BEHEA
HEREE

O]

Actual
Years of
Experience]

BEHA
el

(K)

Preferred
Years of
Experience]

BREHEA
GiEle ey

11 12-15

16-19

20-23

24-27

28-30

31-33

34

35

36

37

(i) Column (B) : Please base on the following
appropriate  code numbers, enter the
average monthly income range of the
employee(s) after probation period. The
monthly income should include basic salary,
overtime  pay, other allowances,
commission and bonus.

(B) fiil : 3H4Z THI4RSR - 457 1@ BsL A

&P H I ARIERE - TEHEA

B R I TR~ HARAG

RS RACAL -

Average Monthly Income
RESISIELON

Code
“mt

under $4,001 DL~
$4,001 - $7,000
$7,001 - $10,000
$10,001 - $13,000
$13,001 - $16,000
$16,001 - $20,000
$20,001 - $30,000
over $30,000 LA _F

® N o O A~ W NP

(ii) Column (H) & (1) : Please base on the
following appropriate code number, enter
the actual highest education level of the
employees and the highest education level
which an employer prefers his employees to
have respectively.

(H) (DM = 32T H04R5E - oA
g BB AR RS AR LR LR
BEAR SR -

Education Code
HEEE 4Rk
University Degree or above 1
RERERArsl b
Assoicate Degree, Higher 2
Diploma or equivalent
RIER-Er S a R SOB R %
BE
Diploma or equivalent 3
SUBE[E S ELE

Certificate, Advanced Certificate 4
or equivalent
AR R E SR

Secondary 6-7 5
HPENEEGRE TAR
Secondary 4-5 6
TPERTUAEAR B FLAEAR
Secondary 3 or below 7

PEZEGELT

(iii)Column (J) & (K) : Please base on the
following appropriate code numbers, enter
the actual and preferred years of experience
respectively.

() B (KR« 558 T HI4RSE - 2 RIEA
& SEA S BRI RS -

Actual/ Preferred

Years of Experience Code
BA HAHERER i
10 years or more 1
A

6 years to less than 10 years 2
NEEHELUT

3 years to less than 6 years 3
EFEENFLT

1 year to less than 3 years 4
—FEEZFLT

Less than 1 year 5
—EELT
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2012 Manpower Survey of the Beauty Care, Hairdressing and Cosmetics Industry

2012 3K ~ EE R mEATTHRE

Questionnaire (Part 1)

RER (FZHEM)

Present / Preferred Vocational Qualification

BELRA HERBERR

1.

Present VVocational Qualification
B BBUARCE AR

Please tick the vocation qualification which employees have acquired in a particular job level in your company.
(You may wish to tick more than 1 box for each job level.)

HEFE IR S RSB A R CE AR o (BB TR L )

Manager /
Vocational Qualifications Technologist
TE A &EH AT
i.  Certificates of National Occupation Qualifications I:I
of the Mainland 8

i

BIZWSE T (RESET) H

Certificates of trade tests issued by the
Beauty Care and Hairdressing Training Board,
Vocational Training Council

R es = A RE08E B G R s &

® Beautician
EH

® Make-up Artist
bl

® Intense Pulsed Light (IPL) Equipment Operator
FEFIIRE R SR R

® Hairdresser

SERUA

Certificates of Skills Upgrading Scheme /
Employees Retraining Board

RRETET I IMERE S B B P matEse &

ml:l sl:l :I:I :I:I zl:l

Certificates of local professional / recognized
training courses / qualifications

(e.g. Recognition of Prior Learning under Qualifications Framework,
please specify):

Bt A B SRR A
(BB FEZAE MR B EE ] » 555IH) ¢

]

FOR OFFICIAL USE ONLY
AR

Est. No.

ER No.

Officer / Tradesman /
Technician Semi-skilled

EEARGEE NIRRT

N N

10

ﬁl:l .':’I:I zl:l al:l zl:l
ml:l ml:l zl:l al:l m|:|

il
]

v. Certificates of international professional / I:I I:I I:I
recognized training courses (please specify): 29 30 31
HAnBIE RS R ERESE (5551) ¢

For Offical Use Only

PR

32 33 34
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Preferred Vocational Qualification
BB HABCEER

Please tick the vocation qualification which your company prefers an employee has acquired in a particular job
level. (You may wish to tick more than 1 box for each job level.)

i B R Y R SRR A A BRI A% - (BN TR — T )

Manager /
Vocational Qualifications Technologist
&R SV
i. Certificates of National Occupation Qualifications |:|
of the Mainland 35

BIRBE SR (SRE8T) EE

Certificates of trade tests issued by the
Beauty Care and Hairdressing Training Board,
Vocational Training Council

R R AR R R G R RE g &

® Beautician
S

® Make-up Artist
L

® Intense Pulsed Light (IPL) Equipment Operator
SEFUIRED LR EHEF A

® Hairdresser
ST

Certificates of Skills Upgrading Scheme /
Employees Retraining Board

RRETET I MERE S B B | matese &

gl:l J:D 3:|:| .‘:|:| @D

Certificates of local professional / recognized
training courses / qualifications

(e.g. Recognition of Prior Learning under Qualifications Framework,
please specify):

Bt A B SRR A

(Bl & FREZAE MR B EE ] » 555IH) ¢

‘L]

Certificates of international professional / I:I
recognized training courses (please specify): 56

HALB R SR AMERE S (GBI ¢

Officer /
Technician

EE A HdlrE

[]

36

ﬂl:l gl:l al:l t|:| @D

‘]

Tradesman/
Semi-skilled

I/ FHERT

[]

37

al:l gl:l 3|:| al:l sl:l

‘]

For Offical Use Only
PR

59

60

61

192



I1.  Manpower Training and Development Plan

AT B et

3.

What types of training you think the personnel in the beauty care & hairdressing industry needs to enhance
their skills in the next 12 months? (You may wish to choose more than one type of training.)
TEARZRAME AN - B T ol R B A RN BRI 2
(TR —TEEC L RAVESIEER - )

General Management skills

— B RE

Principal of management

(e.g. problem solving, decision making,
leadership, crisis management)
EHHAE (R ~ SR -
A HERERER)

Human resource management
ATTENR

Marketing management
i E

Quality management
EE R E

Others (please specify):

FoAth, GEERER)

Generic skills
A

Customer services

B RIS
Complaints handling
R ERTS

Sales & marketing

B e TS HE RS R
Stores operations
JEHE R

Others (please specify):
HAt, (FE59) |

Language skills
BB A

Putonghua

IR

Written Chinese
POCE AL

Written English
FEEIRE

Spoken English
JEEE

Others (please specify):
HA GEHA) |

Manager
sl

SEREEERN

EEERN

=
o
=

[]

-
j
5]

[]

-
y
o

[]

-
N
N

[]

-
N
@
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-
w
B
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-
'
S

[]

-
'
>

Technologist

Officer

Technician Tradesman Semi-skilled

e el
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FE
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BT T

BERENEEAN
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HEREN
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S [s5]
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o

[]
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o
=

For Offical Use Only
RS

L

152

L

153

L

154

L

155

L

156

L
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Employee Leaving the Company

BER AR

4. The total number of employees left the company in the past 12 months.

BEA{EAMNEG.22011 - 5.2. 2012 R S AR -

Manager / Technologist Officer / Technician Tradesman / Semi-skilled
SVl FAE A L/ T
158 161 164

Recruitment

el

5. Please state the number of recruits of your company in the past 12 months. (5.2.2011 - 5.2.2012)
B HE R R T H 7N(5.2.2011 - 5.2. 201 )FEHEHIES -

Manager / Officer / Tradesman /
Technologist Technician Semi-skilled
sl T it & BT R T
i.  Total number of recruits | | | | | | | | | | | |
Z?ﬂﬂ%)\;ﬁ 167 170 173

ii.  Number of recruits who have performed | | | | | | | | | | | |
beauty care and hairdressing services related duties in their 176
last jobs from item (i) above

EFICHIET - ABRHTR R FRE RGBS A

Recruitment Problems

AR

6. Did your company encourter any difficulties in recruitment of beauty care, hairdressing and cosmetics
personnel at various job levels in the past year?

ERAE R AT E A A EEIS R E Bk R A AN ?

Yes No No recruitment nor tried to recruit
(please go to Q.7)
H GEEETE)

RERFE I

&
185 186 187

For Offical Use Only

B LE || || || || L |

188 189 190 191 192
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Please choose the possible reasons for encountering recruitment difficulties.
(You may tick more than 1 box for each job level).

SH BB E IS N AT RN - (R TBE R — T L )

Manager / Officer /
Technologist Technician
KCERREET FE/ HKiTE

i. Insufficient trained / qualified manpower
in related disciplines 193

= BB E R AR

194

ii. Lack of candidates with relevant experiences

= HAR R ACROR

197

iii. High expectation on working conditions /

= =
© ©
© >
N
=]
S

remuneration package from recruits

SKIBE BRI R TR i

iv. Long working hours
TR B R

v. Low status

L (RS

vi. Others (please specify):
HoAh GEREA) -

) ) )
o o Q
=] a ]
N IN) N
=1 o =1
@ > @

Tradesman /
Semi-skilled

BT/ 3T

195

For Offical Use Only

ST || L] L ||

211 212 213 214

C

215

End of questionnaire. Thank you for your cooperation.

BE5% - SHElE
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b #% 7S
Appendix 6

2012 Manpower Survey of the Beauty Care, Hairdressing and Cosmetics industry

CTO—ZHEEE - FEEREEREATHRE

Explanatory Notes

b 5

Questionnaire (Part )

HEF (E—H#r)

1.

Please complete all columns (‘A’ to ‘K”) of the questionnaire which are applicable to
your business sector and insert a zero (0) in any column which is not. Please refer to
the information as at 5.2.2012.

AEERN (A) & (K) B - R EA - F5E (0) £7759% < B 2 ERFESME 2012
%2 H 5 HEREREE -

Column *A’ - Titles of Principal Jobs in the Beauty Care,
Hairdressing and Cosmetics Industry

(A) 18 — FEF ~ 5252 RAbfiim S T SR 4

Some of the job titles may not be the same as those used in your organization. Please
classify an employee according to his/her major duty and supply the required information
if the jobs have similar or related functions.

TN BAE T RE A A ERAEFT BR Y 241 - 35 B TR BIER N BB AV E
FHAT > AIEEAHERTS - BRI R B L2 E 0 » WRHE AR &R -

Column “B’ - Total Monthly Income Range of Direct Employees (excluding trainees)

(B) i — E#EEEEHAUA CZIllEFRI)

Please enter in this column the appropriate code number showing the average monthly
income range after probation period for the employee(s). The total monthly income
should include basic salary, overtime pay, other allowances, commission and bonus. If
there is more than one employee doing the same job, please enter the code of the average
monthly income for the 12 months prior to the survey.

s tE 5 e B EUH B R P9 A AR AVERSE - T B HUA L BFEEHT - Al T
TEFEAL ~ ARG ~ e R ACEL - A — e BIEERE —BRAL - 55 LaR &l
| E B Z s R B A UASRST -

Average Monthly Income Code
PR H YA i
Under $7,000 BAF
$7,001 - $10,000
$10,001 - $13,000
$13,001 - $16,000
$16,001 - $20,000
$20,001 - $30,000
Over $30,000 DL k-

-

~N o OB DN
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Column *B’ - Number of Direct Employees (excluding trainees)

(B) i — E#EEE AB CZIlEFRIN)

‘Employees’ refer to those working full-time under the payroll of the organization.
These include proprietors, partners and sales working full-time for the organization.
This definition also applies to ‘employee (s) ° appearing in other parts of the
questionnaire.

BB R EEEAN B LENZH AR - EhaEEREAN 2B TIFR
¥ ABARBEE - FREREMMTHIRG TRBE | —56 0 EFINE -

Column “C’ - Number of Part-time Employees (at 5.2.2012)
(C) fifl — SEMEA - A% (20122 5 )

‘“‘Part-time Employees’ refer to those working part-time under the payroll of the
organization. These include proprietors, partners and sales working part-time for the
organization. This definition also applies to ‘part-time employee (S) ’ appearing in
other parts of the questionnaire.

"FEMEA L TR E R FER LI ZE A8 - R R R A SR Ry
RE - GBAREEER - EERAMMITHIRA " #HBA L, —5  EFN
EE

Column ‘D’ - Number of Freelancers (at 5.2.2012)
(D) H — B A B (f£2012F2 H5H)

““Freelancers’ refer to those providing services on appointment basis and not under the
payroll of the organization. This definition also applies to ‘freelancer (s) > appearing in
other parts of the questionnaire.

"EHBA L IR R MR B L AR P AR R B A L - A
TEAMM TR " B EBA L —5E > ERINE -

Column ‘E’ - Forecast of Number Employed 12 Months from Now (excluding trainees)

(E) M — fHETT (8 =l & NS CZallZFRIT)

The forecast of number employed means the number of employees the organization will
be employing 12 months from now (5.2.2013). The number given could be more/less
than that in column ‘B’ if a expansion/contraction is expected.

THETE B ANBHEEMEE A% (201342 A 5 H) HYEE NE - W55
JEF AT REHEE, Wk - ILHRPTEE B e DY (B) W -
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10.

Column ‘F’ - Number of Vacancies
(F) td —Z=&E8

‘Vacancies’ refer to those unfilled, immediately available job openings for which the
organisation is actively trying to recruit personnel.

"ZERRER ) IR ZE o SO Z AR R IERR RS A\ B IE A

Column ‘G’ - Number of Trainees

(G) M — =zl A

Please fill in the total number of trainees undergoing training or apprentices.
A E B IEAE REZ 5/l SR (g B 488 -

Column *H’ & ‘I’ — Actual and Preferred Education of Employees

(H) K (1) 1 —(eE3A Mg EEHEAAEEE

Please enter in column (H) & () the appropriate code number showing actual education
level of the employees and the minimum education level which an employer prefers his
employees to have respectively.

st THI4RSE - e AN EEE e LIS (e B HANEABEEE
A (H) ko (DA -

Education Code
BEEE o
University Degree or above 1
REELEA L,
Associate Degree, Higher Diploma or equivalent 2
RIS T2/ &4 CUREIE FETE
Diploma or equivalent 3
BB A FEEE
Certificate, Advanced Certificate or equivalent 4
s EANEE B A F R
Secondary 6-7 5
FERNFAR B TR
Secondary 4-5 6
FEEVUAESR 2 AR
Secondary 3 or below 7

HEE = SRR AT
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11. Column ‘)’ & ‘K’ — Actual and Preferred Relevant Years of Experience

0) B (K — (8E3E R AN S

Please enter in Column (J) & (K) the actual and preferred relevant years of experience
according to the following codes:

st E B3R A N EANMHBREER - & MRS AEA Q) K (KA

Actual/ Preferred

Years of Experience Code
HAEHHETE AR

10 years or more 1
+HEDL
6 years to less than 10 years 2
NEETFELT
3 years to less than 6 years 3
ZFEENRFELT
1 year to less than 3 years 4
—HERZEDT
Less than 1 year 5
—FELUT

Note: The information received will be treated in strict confidence and will be published only
in the form of statistical summaries without reference to any individual company.

it HAEEERER R > ROSEHREE SR o WA TE S E R
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Job Descriptions for the Principal Jobs
in the Beauty & Hairdressing Schools

SR BB R T AR

Code No. Job Title Job Description
AR et BR(EEE
MANAGERIAL LEVEL & A B4l
111 Director/Principal (School) |Formulates and implements educational,

kLR (B0

administrative  and  business  development
strategies. Meets with tutors to evaluate and
coordinate educational programmes. Arranges
different levels of appropriate training
programmes to tutors. Establishes and maintains
relationship with professional bodies and
communities. Procures and allocates supplies,
equipment and instructional materials.
%‘JETE&%{T%M%&E ’ ﬁﬁ&%%‘?’*?%
W8 o BLEATERT GRS KRB STHAE

12 BB EEZPREENEIERE - ﬁi%$
TRARE Rt B L SRR R (5 o BTHE S oo B P
TS L ~ BRES KRR -

TECHNOLOGIST LEVEL F7ET4k

211

Senior Tutor / Senior
Instructor — Beauty Care and
Hairdressing

EECERT — FENFEE

Plans and directs training programmes. Instructs
and suggests tutors to improve teaching methods
and techniques. Conducts follow-up studies to
evaluate effectiveness of training programmes in
relation to activities of the school.

RE e IRt E B R E A UE
£y ke J7 0 AT SR E S A A RV B
A -
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Code No.
i

Job Title
He e

Job Description
TAE3RHH

TECHNICIAN LEVEL it &4k

411 Tutor / Instructor — Beauty | Conducts beauty care technique training courses.
Care Plans and supervises students’ works, tests and
evaluates students’ performance.
FEREAN B B EHEOITERE - RENEEEEY
{E > WE SRR AR -
412 Tutor / Instructor — Conducts  hairdressing  technique  training
Hairdressing courses. Plans and supervises students’ works,
tests and evaluates students’ performance.
B P EEROERIE - REI R EHEEZE8HE
M EHZ R B FRIR
413 Assistant Tutor / Instructor — | Assists the Tutor / Instructor to conduct beauty
Beauty Care care training courses.
B S 2 A BN EEEE R A E TR -
414 Assistant Tutor / Instructor — | Assists the Tutor / Instructor to conduct

Hairdressing
B SE B2

hairdressing training courses.
BN EEMAEREERE -

SUPPORTING STAFF B8 B4k

711 Administrative Staff Handles all administrative duties (including
preparation of schedules, filing and record
keeping etc).

TEE & BEEJTHNTELIE - GIal4EHIRFHEZR -
BREE R KBRS -
712 Receptionist Handles telephone enquires. Accepts

appointments arrangement. Serves customers
and provide relevant information. Maintains
relationship with customers.

PEIRERSS - BB - B TR - R
R SR BEAHRA AR - B ORI -
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Job Descriptions for the Principal Jobs
in the Make-up & Nail Schools

bl ~ 55 SRR s Y TR Eh

Code No. Job Title Job Description
Ao L TAREEREH
MANAGERIAL LEVEL & A E4%
121 Director/Principal (School) |Formulates and implements educational,

WEE MR (R0

administrative  and  business  development
strategies. Meets with tutors to evaluate and
coordinate educational programmes. Arranges
different levels of appropriate training
programmes to tutors. Establishes and maintains
relationship with professional bodies and
communities. Procures and allocates supplies,
equipment and instructional materials.

HIET RFITERHE » (TR EFREER
W o BLEATEET GRS RSB S THAE R
2 BEEMZPFEEIEIERE - BEZE
Tt R AT BRI S T % » BTHE S oy BC P
FHVRHSE oL ~ BRES BEEMHL -

TECHNOLOGIST LEVEL FZEhgk

221 Senior Tutor / Senior Plans and directs training programmes. Instructs
Instructor — Make-up and and suggests tutors to improve teaching methods
Nail and techniques. Conducts follow-up studies to
evaluate effectiveness of training programmes in
relation to activities of the school.
= SERT — b 5= RE| B E ST E] - B R R AU
FeIG R 7 - EATHISRET E R A A RSB
A -
TECHNICIAN LEVEL {24k
421 Tutor / Instructor — Make-up | Conducts make-up technique training courses.
Plans and supervises students’ works, tests and
evaluates students’ performance.
e LT BIACHLEATERE - REI R EHESHE
A EHZEE B FRIR -
422 Tutor / Instructor — Nail Conducts nail care technique training courses.

< FZERT

Plans and supervises students’ works, tests and
evaluates students’ performance.

P FHEHEETERE - REINEEEEH
1B W EFZEE B FRIR -

202




Code No. Job Title Job Description
ot ke TFEiAA
TECHNICIAN LEVEL #fiif &4k (Continued) (48)
423 Assistant Tutor / Instructor — | Assists the Tutor / Instructor to conduct make-up
Make-up training courses.
B AT B BEN A LALGERIE -
424 Assistant Tutor / Instructor — | Assists the Tutor / Instructor to conduct nail care

Nail
Bl 25 FH 2B

training courses.
Th BB 5= HEEFEERIE -

SUPPORTING STAFF B/ & B4k

721 Administrative Staff Handles all administrative duties (including
preparation of schedules, filing and record
keeping etc).

fTERSR T ATTECTAE - Bl S % -
BB R ERE -
722 Receptionist Handles telephone enquires. Accepts

appointments arrangement. Serves customers
and provide relevant information. Maintains
relationship with customers.

PEIREEES o BB EEE B TRV - BT
R R &N - B PRI -

203




Job Descriptions for the Principal Jobs
in the Beauty Centre, Health Centre & Spa

FAEBE ~ #EETOKERLL
FER I LI

Code No. Job Title Job Description
At e TAEEHA
MANAGERIAL LEVEL &2 A 24k
131 Director/General Manager Formulates and implements company policies.
Oversees and manages the operations of all the
departmental and branches in order to achieve
company objectives.
kT s REN ~ BB B AT R oy ] HY
{E » DLZFIAEIHYHAE -
132 Chief Shop Manager / Takes charge of the overall operations and
Operation Manager managements of stores. Supervises and instructs
staff for works completion. Carries out
company’s strategic plans. Formulates and
implements sales policies and promotion plans.
Controls operational costs.
PANTA S - g Gk AS BEEMHEEEET - BB MEEA TS
FCTAE o BN FIHIEEE RIS BUR - HETT K
HESHE ~ HEETTE - R SRR -
133 Brand / Sales / Marketing Plans, coordinates and implements the

Director / Manager

auf | ESE | T
L S

organizational business development strategies
and sales plans. Establishes the organizational
branch image. Identifies potential opportunities
in order to increase business volume and market
share. Arranges sales conventions and seminars.
Prepares  sales  reports and  reviews
sales/marketing strategies.

RE] ~ TR S B AT SR S 5 TR SRS NI T 55
& o BILAFmRIP S - WESEEE 0 DL
hEEBIRE TS EAR - e g%
Kt & - il Ems inatii g5
R o

OFFICER LEVEL T4k

331

Sales / Marketing Officer

E VAR

Assists the Sales/Marketing Director/Manager to
monitor sales/marketing activities. Prepares sales
reports. Organizes sales promotion programmes
to sales persons.

WEEE T 4EE KB ENE
WL - wEHERE - /HIHEERER
JEEE) -
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Code No.
i

Job Title
iy

Job Description
TAEERHA

TECHNICIAN LEVEL Ffif &4k

431

Senior Beautician

SR ek

Analyzes skin types. Recommends appropriate
beauty services and products. Provides beauty
care services. Supervises and advises beauticians
on beauty care techniques and the services to
customers.

TN RS o R R R AR B AR S R o
TR B REH AR - B E N5 E =R
FEARTT AR B TR IR -

432

Senior Make-up Artist

SRSl

Applies appropriate cosmetics to customers.
Provides proper make-up advices. Advises
make-up artists on the application of make-up
products and its technique.
feftE e bl TEE - HEERFDEEL
M e & o 15 EAL AL Al 8 AL o R AB AL HX
TG o

433

Slimming Consultant

dhAe A

Analyzes health conditions and problems based
on professional knowledge and experiences.
Recommends appropriate slimming programme.
Advises customers to build up proper life style
and suitable diets.

DA SRR, S &85 oy i B e IR L R TR - 2
e o AV EAG ST E] - A E R I IR
ATEMERREE -

TRADESMAN LEVEL 7 T4k

531 Beautician Provides beauty care services including facial,
body treatments and other related treatments by
using electronic equipments, manicure, waxing
and make-up services.

FASHRN R R - B ERE - GG
H - BIEE TS ARANVER - BH - T
(eSS -
532 Assistant to Medical Assist medical practitioners to provide different

Practitioner (Beauty Care)

S A BB ()

lasers / intense pulsed light / other light optics or
cosmetic treatments. Provide other beauty care
services. Perform duties assigned by medical
practitioners.

N EsEE N BIEIT A [ER0E 5 FUAREDE K
BB RS A YRR - IREHMES
REEARAS - P TESRE N BPTZIRAVEIRGS -
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Code No.
i

Job Title
iy

Job Description
TAEERHA

TRADESMAN LEVEL £ T4} (Continued) (4&)

533

Make-up Artist

etk

Applies cosmetics and make-up techniques in
order to meet customers’ requirements for
improved appearance.

2 B ROF R AL R AL 50 & e B A= 4
Bl o

534

Body Therapist

TR K B e G P

Provides massage services and  body
conditioning treatments for hygienic or remedial
purposes. Uses different techniques (hands /
equipment) and care products to facilitate blood
circulation, relax muscle tension and increase
metabolism. Recommends body conditioning
treatments.

Fe Bt ERR 75 PO T B G (R FREERAR - A1
FHF B0 E R T ~ R e BGE B A an DA
RO > FRS AL A R AR - $R Ot B AGEE
HEAR S -

535

Manicurist / Pedicurist

fEFET (F5HHEH)

Removes old nail polish. Cleans, shapes and
smoothes out nails with tools. Applies clear and
colour polish.

EERTEH _ERYEE - BRiE R > (ERTEE
BUHE H RS R PE - AR 2
E}EI °

536

Nail Artist

FREART

Provides nail painting and drawing. Applies nail
sticker and builds on three dimensional (3D)
sculptures in order to beautify nail appearance
for customers. Excludes nail and hand
conditioning treatment.

FEiREE g MRS LTRSS - Ky
BIE = ez e SN Z 5 - B
o HH TR FRAR -

537

Slimming Therapist

gl

Uses equipments and products to reduce weight,
make slimming and firm up muscles on an
overall or partial basis.

M s K Em - BT B EEERE ~ B
5 R EBHSHIRR -

538

Beauty Consultant

SRR

Provides professional analysis of skin conditions
and problems. Recommends proper skin care
proposal and/or advises customers to establish
appropriate life style and skin care concept.
FeBLHS K7 IR S R REY B 0 A R e
HHGEHE T - MAFERBF B IEMN A0S
TIERF R -
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Code No.
i

Job Title
iy

Job Description

BR(EEE

SEMI-SKILLED LEVEL 2}k T 4%

631 Beauty Assistant Assists beauticians in providing beauty care
services. Performs duties as assigned and
instructed by beauticians. Receives theoretical
and practical training to meet services
requirements.

==X atEilipe =R At R A B R - BTSSR
ZR A E Z S o REZE w5 E SR A
EEFIRAEOR -
SUPPORTING STAFF ##B/1{& &4k

731 Marketing Assistant Implements marketing plans and promotion
activities.

[iRzzziide et AT A BRSBTS E) -

732 Promoter Participates in promotion activities. Sells
products to customers or visitors.

HEE SHBUN RIS E) - MR B R EE
[l:I:l[:I o

733 Administrative Staff Handles all administrative duties (including
preparation of schedules, filing and record
keeping etc) of the stores.

TEEE BE/EHEE & ITHEITE LR - G4
HillF IR ~ FRERAEZE AR AO R -

734 Receptionist Handles telephone enquires. Accepts
appointments arrangement. Serves customers
and provide relevant information. Maintains
relationship with customers.

PERT R PEIRERSS o [HIBEEE » B TRV - B
BHA AR AR AN - B OR R -
OTHERS HAftl
831 Medical Personnel Includes Dentist, Doctor, Chinese Medicine

o3l
p
pilln

Practitioner, Chiropractor,
Therapist, Optometrist, Pharmacist,
Physiotherapist, Radiographer, Dietitian,
registered nurses and midwives and other
personnel under the Supplementary Medical
Profession Ordinance.

BFEE ~ HE >~ TR - B BEEIER
Bifi ~ FROGHET ~ SERIAN - PIEUE AN » PO
Bl - EEAD  SEfEE L -~ BhE LRIEAMARE
W) R FEE R TR A R AL -

Occupational
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Job Descriptions for the Principal Jobs

in the Hairdressing Salon

G2 £ RS A LA F a5

Code No. Job Title Job Description
oI Lt TfFa5EH
MANAGERIAL LEVEL &2 A 24k
141 Director/General Manager Formulates and implements company policies.
Oversees and manages the operations of all the
departmental and branches in order to achieve
company objectives.
i s KA BB RE R T S oy A E Y E R
PRSI S HAE -
142 Chief Shop Manager / Formulates and implements sales policies.

Operation Manager

sy e

Reviews sales figures and assesses market
demands. Conducts sales briefings and
implements  sales campaigns.  Supervises
performance of staff.

S BT RBETHEEUR - el & HER Kk
TG - EREEHEE G - T
) o BEEENVRIA

TECHNOLOGIST LEVEL fZAfi4k

241

Art Director

o
o
KA
=113
—+
@2
c]

A
HY

Advises customers on appropriate hairstyle and
designs tailor-made hairstyles to models for
specified occasions. Provides hairdressing
services. Trains and supervises hairdressers.

FRy R R B R SRR MR BRI NP AR HH i
e At A EEES G - BRI EE
M5 - B3 RE RS2 AR TAF -

242

Technical Director

Work closely with art directors and hairstylists
for perm, color and related chemical treatments
based on the hair image designs of customers.
Conduct different treatments (i.e. perm, color
and chemical etc) training to technicians (perm
and color). Train and supervise technicians
(perm and color).

BB RIS s B AR H G 1F - M
i REe st FER AL EREE  HeB ROH R LER SR
12 o BUXEIROT BN FEEEE - 4e82 KAHRH
{EERRAR - Bl R EE AR A -
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Code No. Job Title Job Description
ol et TAE3RHH
TECHNICIAN LEVEL #fifif &4k
441 Senior Hair Stylist Analyzes hair types and understands customer

needs. Advises customers on appropriate
hairstyle and designs tailor-made hairstyles to
models for specified occasions. Provides

hairdressing services. Assigns works to and
supervises hairdressers.

ST R T R TR - PR T 5
S LAMBISEC B AN A 1 e o B U
ESIEESG - RECHERERS - FERE
BRI T(F -

TRADESMAN LEVEL # T4

541 Hair Stylist Analyzes hair types and provides hairdressing
services.

SR TIATEEE AR AT R SR BRI -

542 Technician (perm and color) |Provides technical services (e.g. perm and color
treatments) to hairstylists for hair image design
purpose.

EER SN TR B2 AU Bl K R 25 Pl s s T Y 28 B SR L
B2 RAB2IHs

543 Manicurist / Pedicurist Removes old nail polish. Cleans, shapes and
smoothes out nails with tools. Applies clear or
colour polish.

EHED (F5HBEH) HbRTEH ERVHOR - BF2ETEH - (EHTAE
SIS RS W E - A E A U E
5

544 Nail Artist Provides nail painting and drawing. Applies nail
stickers and builds on three dimensional (3D)
sculptures in order to beautify nail appearance
for customers. Excludes nail and hand
conditioning treatments.

FHERHT FEED -~ R4~ MR FITRREE 0 K

B R bECRE S B MEANE 25 - AR
filirE BT ER R R A -
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Code No.

Job Title
He e

Job Description
TAE3RHH

SEMI-SKI

LLED LEVEL 3N T 4%

641

Hairdressing Assistant

SERIBNH

Provides technical services (e.g. perm and color
treatments) to hairstylists for hair image design
purpose and basic hair services (including
shampoo). Performs duties as assigned by
hairdressers. Receives theoretical and practical
training to meet services requirements.

RIS A BT et AV S A R IE LB 52 - H
B2k % S AR B2 RIAR 5 (B S BAARAS) © $hdT
SR Z IRk R AR H 2 B - BBl e SE

AlISR L AR 20K -

SUPPORT

ING STAFF EB{E S 4k

741

Administrative Staff

TBEA

Handles all administrative duties (including
preparation of schedules, filing and record
keeping etc) of the stores.

SR EE AT EITBCLAE > B4R
HINFRIRR ~ BRI AR -

742

Receptionist

Handles telephone enquires. Accepts
appointments arrangement. Serves customers
and provide relevant information. Maintains
relationship with customers.

PEIGEERS o [MIEEEE - BERTHILE > FE Y
BEE SR AR R - BB ORI -
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Job Descriptions for the Principal Jobs
in the Product Company —Wholesale, Import & Export

3% e A 2 s =] E BB Y T /RsR

Code No. Job Title Job Description
Ao e TAFE5EEA
MANAGERIAL LEVEL &2 A 24k
151 Director/ General Manager | Formulates and implements company policies.
Oversees and manages the operations of all the
departmental and branches in order to achieve
company objectives.
HEEE | ARaKE RE ~ BB S BT EEET Koy A SR E LR DL
RN EHEEE -
152 Brand / Sales / Marketing Plans, coordinates and implements the
Director / Manager organizational business development strategies
and sales plans. Establishes the organizational
branch image. Identifies potential opportunities in
order to increase business volume and market
share. Arranges sales conventions and seminars.
Prepares sales reports and reviews sales/marketing
strategies.
oo | B | T RE ~ b S TR R RIS AT 5T -
YAy | G #IUAESME  WESERE - DURRE
B S TG A R - ZHREB G Kt s
o AT B R Mo imat s & TS RIS -
OFFICER LEVEL E{T4k
351 Product / Technical Manager | Takes charge of the overall stock of products.
Gives technical advice on the quality and
application of, and provides appropriate after-
sales services. Oversees and follows up buyers
or sales orders and product deliveries to sales
stations.
FEnn,/ BTEEEE BEAE VAR Em SR » BEm
FE - JEROEE 2 BRI BRI EEER -
ME R E T SHESTE - MERE mesLERT
HIxEFHERL -
352 Sales / Marketing Officer Assists the Sales/Marketing Director/Manager to

E VRS

monitor sales/marketing activities. Prepares sales
reports. Organizes sales promotion programmes to
sales persons.

fBER T B CHEHERHE T
EEDE) - BN E WS - RIHE BNEHE
GO
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Code No. Job Title Job Description
ot Eeit TAFE5EH
OFFICER LEVEL (Continued) F{L4% (%)

353 Trainer Organizes practical and technical courses
including the demonstration of sales skills of
products, and other theoretical and practical
lectures. Tests and evaluates students’
performance and assesses the effectiveness of
training programmes.

5[4k F 1 SHERE B KR ITERE - B E A EROTR
g~ M o ESAVEERE o M ETR R ERYER
B S ERAE A R
TECHNICIAN LEVEL £¢fft E4

451 Technical Adviser Provides technical advice on the quality and
application of certain products. Assists managers
in the preparation of technical manuals to beauty
advisers / consultants for their reference.

Reftalgafs RS E R E RER R EE R R - B
PR BIE TR Tt = B 275 -

452 Sales Representative Identifies potential customers to promote
products. Provides services to existing customers
and gives advice on products.

BERAE WEEREIE P S EEm - IRBHRAR P
&EjEFUUTIE{/\ IS8 % °
SUPPORTING STAFF ##B/1{& B4k

751 Marketing Assistant Implements marketing plans and promotion
activities.

[ERzzziiAn et BT FIYSEB T & R EE) -

752 Promoter Participates in promotion activities. Sells products
to customers or visitors.

HEE S BN EINHEETEE) - RS B S EE
[l:I:l[:I o

753 Administrative Staff Handles all administrative duties (including
preparation of schedules, filing and record
keeping etc) of the stores.

TEE & BRIEHEE L&A TEBUCLAE - B4R S
R ~ PR BRI -
754 Receptionist Handles telephone enquires. Accepts

appointments arrangement. Serves customers and
provide  relevant  information. Maintains
relationship with customers.

PETERESE > [ REEH %yﬁﬁiﬁ#}?? FEFFIEA
& AR AR AR - B ORI R
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Job Descriptions for the Principal Jobs
in the Product Company — Retail

TR N F EEE Y TR

Code No.
A

Job Title

it

Job Description

TAERHH

MANAGERIAL LEVEL EH A 54K

161 Director / General Manager |Formulates and implements company policies.
Oversees and manages the operations of all the
departmental and branches in order to achieve
company objectives

by ks RE ~ BB B EEERT Koy A SR E R L
RN HEIHEHEE -
162 Corporate & Brand Image Plans, coordinates and implements the
Sales Director / Manager organizational business development strategies
and sales plans. Establishes the organizational
branch image. Identifies potential opportunities in
order to increase business volume and market
share. Arranges sales conventions and seminars.
Prepares sales reports and reviews sales/marketing
strategies.
e P RE ~ Wb ST EEETE] o EEILA ST A
Cf ST SEl B4 - ESEES - DIhEEGNR S TS
AR - ZHEEB SRS - 2SR
& Rt o B R
163 Chief Shop Manager / Formulates and implements sales policies.
Operation Manager Reviews sales figures and assesses market
demands. Conducts sales briefings and
implements  sales  campaigns.  Supervises
performance of staff.
srliefEf A %@%ﬁ&%i%ﬁﬁ% UZERE A== o ans]
%% FHREHEFEEGE  RPITHHS
gy - B R BHYFRH -
OFFICER LEVEL F {4k
361 Marketing Manager Implements and coordinates marketing activities

iR L

and launches promotion campaigns. Conducts
market research. Liaises with advertising agencies
for the preparation of promotion kits. Provides
services to sales force.

BT R rp TS HE R A - G BRI 85 EE) -
TSI - BEEAERS > HiEEEE
- RyEsR A Rie s -
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Code No.
i

Job Title
Kot

Job Description

TAERH

OFFICER LEVEL (Continued) F{T4%k (44)

362

Product / Technical Manager

FEan /R

Takes charge of the overall stock of products.
Gives technical advice on the quality and
application of, and provides appropriate after-sales
services. Oversees and follows up buyers’ or sales
orders and product deliveries to sales stations.
BEAE VA RRE L AP SEmZ
F2E - JER RS 2 BRI REEEER -
SENRHEET HESTE - MEIRE MmN
HixEHERD -

363

Sales / Marketing Officer

B MBEL

Assists the Sales Director / Marketing Manager to
monitor sales/marketing activities. Prepares sales
reports. Organizes sales promotion programmes.

BN E R TSR E TSR
HE) - mBEHERE - HIHERSEHEEE
H -

364

Trainer

HIIEREAE

Organizes practical and technical courses including
the demonstration of sales skills of products, and
other theoretical and practical lectures. Tests and
evaluates students’ performance and assess the
effectiveness of training programmes.

SHERE T R aR IR - EFEE e H B R R
i B BRI - sl etz BHR
R R AR

365

Buying Officer

HF

Keeps eyes on the latest design and quality
requirements of new and existing products.
Collects samples and asks quotations from
suppliers / manufacturers to place orders.
Negotiates with suppliers / manufacturers and
follows up the progress of product delivery.

VIR E T S E0 FORA E e at R R E %
oK o [E B RS A E e YRR R i (B DA ST
i - (LRSS R R BT

366

Shop Manager / Supervisor

JE

Supervises beauty advisers to acquire business and
serve customers. Contacts customers to promote
sales.
BEEHEFEEAS AR BB NIRRT - A
BB - HEESERS -

TECHNIC

IAN LEVEL i E4%

461

Technical Adviser

TR

Provides technical advice on the quality and
application of certain products. Assists managers in
the preparation of technical manuals to beauty
advisers / consultants for their reference.
WHBEmNRE REMAREERER - i
SCFRAR IR TRl T LSS R 275 -
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Code No.

st

Job Title
Kot

Job Description

TAERH

TRADESMAN LEVEL 7 T4k

561 Beauty Adviser (Counter) Analyzes skin types and recommends proper skin
care products to improve skin conditions. Sells
beauty care products. Gives advice on other skin
care and beauty services.

FERRAM (H&(r) TN EZRE - R SE A S fn DADGE S 1
KR EEm o IREEHA SR EHE RS R E A -

562 Hair Care Adviser Analyzes hair types and scalp conditions,
recommends proper hair care products to improve
hair conditions. Sells hair care products. Gives
advice on other hair care and related services.

PR EZE H A ] T T EEE KR B IR - R SR A BERE T 2 an DA
BUE AR L R BH B o TR AL Ho At SR B2 E P
AR R,

563 Make-up Artist Provides cosmetics and make-up services in order
to meet customers’ requirements for improved
appearance.

e Fac R s SR A B i B AR H075 25 s il A
HNE -
SUPPORTING STAFF #fiBfi{E B 4%

761 Marketing Assistant Implements marketing plans and promotion
activities.

5 HE EE B BTN EIHEBEE SRS E) -

762 Promoter Participates in promotion activities and sells
products to customers or visitors.

R B SEUNEINHERE RS 0 M E IR EE
Lo

763 Administrative Staff Handles all administrative duties (including
preparation of schedules, filing and record keeping
etc) of the stores.

TEE & BEEHEE E&ITHATTBULAE - Bl 4R H]
IR ~ PR ZE BRI -
764 Receptionist Handles telephone enquires. Accepts appointments

arrangement. Serves customers and provide
relevant information. Maintains relationship with
customers.

IR o B ERTRLHE - B
F AR HRB &R - BIRAR PRIFIAE -
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Job Descriptions for the Principal Jobs
in the Nail Salon

SR AL E RS A LA F SR

Code No. Job Title Job Description
Ao e TfFa5EH
MANAGERIAL LEVEL &2 A 24k
171 Director/General Manager Formulates and implements company policies.
Oversees and manages the operations of all the
departmental and branches in order to achieve
company objectives.
Y s RE] ~ B B E T S oy A EIHYE R LA
EFANEHIEEE -
172 Chief Shop Manager / Formulates and implements sales policies.
Operation Manager Reviews sales figures and assesses market
demands. Conducts sales briefings and implements
sales campaigns. Supervises performance of staff.
PANTA S - g kS ST R EETHEEUR - s & IEI T
SR - FREEEEEE  KPITHEHEE
g - BEgENRE -
TECHNICIAN LEVEL #ifff &4
471 Nail Consultant (Fingernail / | Supports Director / Manager on daily operations.
Toenail) Assigns jobs to and supervises subordinates.
faFHRAR (G5 BEF) SRR MK HEEE - BEEEET
J& F oy Bo TAF -
472 Senior Nail Technician Accumulates adequate experience as a nail

(Fingernail / Toenail)

[SEICERESEE
(5 HEE)

technician. Assists nail consultant to provide
natural nail care, nail shape improvement, nail
extension or refill services by using artificial nail
materials and different techniques. Analyzes the
texture of fingernail / toenail. Suggests appropriate
home care products to improve nail condition.
Provides Nail Arts.

A e e R TIR&C g - pBhfs FEARE &
BT EER T - R AUEE Y E S e
DI fe N g fa HPIRIGE P ~ IR A5 FH B
e NiEfe HIVIR S - R EHE miFxEE
BB « bt AR -
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Code No.
i

Job Title
iy

Job Description
TAEERHA

TRADESM

AN LEVEL #T4%

971

Manicurist / Pedicurist

fEFET (F5HHEH)

Removes old nail polish. Cleans, shapes and
smoothes out nails with tools. Applies clear or
colour polish.

HbRTE R EAVEOH - JFRTER 0 (EH T EER
e S WIS E - Rfttsa G RURZER -

572

Nail Artist

Provides nail painting and drawing. Applies nail
sticker and builds on three dimensional (3D)
sculptures in order to beautify nail appearance for
customers. Excludes nail and hand conditioning
treatment.

FEiRE T~ g~ BRSO EITASEES - K
FRALEZE S BN Z A5 - NS
FHECFERE AR

573

Hand and Foot Care
Therapist

T e E AT

Uses hand / foot care products to provide
conditioning treatments on hand, arms, feet or legs
(with or without massage) for hygienic or remedial
purpose. Applies hand massage technique and uses
equipment to facilitate blood circulation, relax
muscle tension and release body toxins.
Recommends hand, arm, feet or legs conditioning
activities or treatments and furnishes with
treatment records.

FBEHFEEEEL - BT T - WERER
(EH IR ) WYEREEERR - A F-Eb%
FER TG B R e e A TURAUE - RRGHAIL A R BHRL
FENEER - Rt - F - WERRAVE A KR
HEFRFR 408 -

574

Junior Nail Technician
(Fingernail / Toenail)

IR CERE &
(& HEE)

Provides natural nail care, nail shape
improvement, nail extension or refill services by
using artificial nail materials and different
techniques. Analyzes the texture of fingernail /
toenail. Suggests appropriate home care products
to improve nail condition.

BT HREER - REEENA AR HE
BHB DAL iy R N 355 EF'%HEKZEEE%/ AERAE
FHEE A A S TE HAVRR RS - e @ E s fF o
JEE IR DA E L ©
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Code No. Job Title Job Description

i L TAERH

TRADESMAN LEVEL (Continued) ¥ T4k (%8)

575 Foot Reflexologist Uses thumb, finger and hand pressures to
concentrate on ten different reflex points which
correspond to every part of the bodies in order to
promote health and relaxation and achieve
physiological effect.

JE S EERT R DLBHE ~ FHERTE . BE-EAE
PRI [m By 3G SR BR AL TG B - 22 B 5 AG Y A= s
FA -
SUPPORTING STAFF §fiB/{E & 4K

771 Administrative Staff Handles all administrative duties (including
preparation of schedules, filing and record keeping
etc) of the stores.

TEES BRI 5 T(TECTAF » (s
IR ~ PRERAEZE BRSO
772 Receptionist Handles telephone enquires. Accepts appointments

arrangement. Serves customers and provide
relevant information. Maintains relationship with
customers.

PEREREEE > MBS ?ﬁci?ﬁéﬁﬁfﬁ PEFFIA
Z R AR ER AR - B ORI R
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