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SECTION I

EXECUTIVE SUMMARY
The Survey
1.1 The Retail Trade Training Board conducts a manpower survey biennially with a

view to assessing the manpower situation and identifying the manpower requirements and
training needs of the retail trade.

1.2 The 2010 Retail Trade Manpower Survey fieldwork was conducted in October
2010 using 10 October 2010 as the time reference of data. Out of a total of 38 458" registered
companies in the retail trade, 902 companies had been selected by the stratified random
sampling method to receive the questionnaires.

1.3 The revised Hong Kong Standard Industrial Classification Version 2.0 was
employed and a new Branch 11 - “Not via Stores and Mobile Stalls” was subsequently
included in the survey.

1.4 To enhance the response rate, companies employing four persons or less were
only requested to complete Part | (basic information) of the questionnaire without any training
related questions asked. Attention should be paid to this change when interpreting and
comparing such data.

1.5 The overall effective response rate* for the current survey was 93.7% which is
lower than the 95.1% achieved in 2008.

Objective

1.6 The Survey aims at looking at the retail trade from a macro stance to identify
short to medium term trends of the manpower demand and training needs in the trade. The
resulting trends therefore point to the general direction the trade is heading for and the
implications of the survey findings to individual branch or entity might vary.

Note:

*  The figure of 38 458 refers to the number of registered companies at company level based on the record of
Central Register of Establishments (CRE) excluding those inactive companies in the trade. The total
number of companies at company level in 2010 was 44 393.

* The response rate includes “In partial response” and “Response”.



Limitations

1.7 In consideration of the time gap between the carrying out of the Survey and the
publication of this report, the growing economy of Hong Kong on which the retail trade grows
in the same time might have changed, rendering deviations of the findings from actual
scenarios.

1.8 Due to limited resources, sample companies were drawn by statistical method
from the trade for this Survey. Hence, inherent statistical errors were inevitable and might
affect the translation to survey findings.

Business Outlook

1.9 The effects of global financial crisis had been removed since first half of 2010,
and Hong Kong’;s economy totally recovered in the third quarter of the same year. According
to the economic and social data from Census and Statistics Department (C&SD), the year-on-
year Gross Domestic Product (GDP) was 7.5% in 2010, up from 10.8% compared to 2009, and
up from 8.9% in the first quarter of 2010 compared to same quarter of 2009. A significant
growth was noted since the first quarter of the year 2010.

1.10 The non-seasonally adjusted unemployment continued to rise, increasing from
4.4% in the first quarter of 2010 to 4.7% of the second quarter of 2010. However, it dropped to
3.7% in the final quarter of 2010 to its lowest level 3.3% since 2003. The unemployment rate
of the period March to May 2011 further dropped to 3.6%. As a result, both sales value and
volume are forecast to rise in 2011 due to the optimistic economic growth, rising household
wealth and falling unemployment.

1.11 Owing to the uptrend in the economic indicators, the economic situation of 2011
is expected to continue to grow. Business conditions for retailers are likely to be in a very
good condition. About the first two months of 2011, the retail trade continued to show
strongly. The total retail sales value and volume increased by 18.8% and 14.7% respectively
when compared to the same period last year. The total retail sales value further reached $33.1
billion in May 2011 and registered an annual increase of 27.8%. After deduction of the effect
of price changes, the total retail sales volume recorded a 21.6% increase.

1.12 High local spending brought about by strong consumer confidence, improving
job and income prospects as well as increasing number of tourists will further boost the retail
trade. In the same time, with the stable global economy and robust economic growth in the
Mainland, total retail sales are expected to register a double digit growth for the whole of 2011.

1.13 The continuous appreciation of the Renminibi against the US dollar since July
2005 accelerated in the latter part of 2007 and in early 2008, against the backdrop of the strong
economic growth and rising trade surplus in the Mainland. In 2010, the value of Renminbi
measured against the US dollar largely hovered with a narrow range. For 2010 as a whole, the
Renminbi appreciated by an average of 6% against the US dollar, and it has a significant
impact on the private consumption of the Mainland tourism.

1.14 The total tourism expenditure associated to inbound tourism raised from
HK$158 275 million in 2009 to HK$209 983 million in 2010 and Mainland visitors accounted
for approximately 63% of total visitor arrivals in 2010, up 26.3% over 2009 to more than 22.6
million, resulting from the higher number of visitors from the Mainland to Hong Kong via the
Individual Visit Scheme (1VS).



1.15 The rising number of the inbound visitors would definitely boost the retail sales
in Hong Kong. Hence, the Central Government implemented Multi journey “Tangin” exit
endorsement for the Mainland residents in order to further facilitate them to visit relatives in
Hong Kong. Holders of an Exit-entry Permit for Travelling to and from Hong Kong and
Macau bearing the multiple journey “Tangin” exit endorsement may make multiple visits to
Hong Kong.

1.16 In addition, the HKSAR Government introduced a measure to facilitate
measures for the entry of Macau and Taiwan residents. The limit of stay for Macau permanent
residents as visitors was extended from 14 to 180 days. Moreover, Taiwan residents holding
a valid “Mainland Travel Permit for Taiwan Residents” were allowed to enter Hong Kong and
stay for up to seven days without an entry endorsement for the Mainland. These measures are
expected to further increase the contribution of Macau and Taiwan visitors to the retail sector.

1.17 According to the National Bureau of Statistic, the Mainland GDP grew 9.7% on
year in the first quarter of 2011. Consumer prices, producer prices, industrial production cost
rose 5.4%, 7.3% and 14.8% on year in March respectively. However, the retail sales jumped
17.4% on year. It was expected that the Mainland residents would prefer to have private
consumption in other countries and Hong Kong relatively as the price of goods was cheaper
than that in their country. As a result, some wealthy Mainland consumers may incline to
purchase more high-end products in Hong Kong.

1.18 The announcement of the HK$6,000 Government Cash Handouts in the 2011-
12 Budget, it could not only ease the burden of living cost of the labour class and working class,
but could also boost the private consumption.

1.19 The inflation pressure has continued further since the final quarter of 2009, and
is expected to reinforce further in 2011. The underlying Composite Consumer Price Index
(CCPI) is forecast to increase by 4.4% in March 2011, which is up from the 2.9% increase in
2010.

1.20 The “Statutory Minimum Wage” came into force on 1 May 2011, which was
initially HK$28 per hour. It would affect the salary of clerical / operation support staff as well
as part time sales services staff, and eventually, it would put pressure on the operation cost.

1.21 Domestically, business cost pressures have become increasingly visible after the
final quarter of 2009 with very strong economic growth. Externally, the pressure from import
prices continues to build up across a wide range of goods, reflecting the strong demand in the
emerging markets, and the global surge in commodity prices amid the liquidity glut. The surge
in global food prices is particularly large. The political unrest in the Middle East and North
Africa has also fuelled a further upsurge in oil prices. Indeed, inflation had picked up further
across the world in the first quarter of 2011, particularly so in Asian economies with vibrant
growth.

1.22 The rental price for private commercial will continue to grow steadily in 2011.
According to the Rating and Valuation Department, price rose continually during the year and
surged 28% in the fourth quarter of 2010 against the last quarter of 2009. Rent also posted
year-on-year albeit at a slower pace of 10%.

1.23 The higher rental price, labour cost, material cost and inflation as well as the
introduction of “Statutory Minimum Wage”, the retail trade will face a lot of challenges in near
future. However, the blooming of visitor spending and local consumer demand will cause the
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retail sales to grow strongly. With the improved income, domestic consumption is expected to
be good and with vibrant inbound tourism continued in the coming months, the retail trade will
be benefited. It is expected the employers will seek more new staff to join their organizations
in order to fulfill the needs of the influx of shoppers.

1.24 The above-mentioned outlook forecast might be similar to the actual situation in
2011 due to the numerous measures linked to the Mainland. In general, the Training Board
and participants of the In-Depth Interviews believe that the retail trade would experience robust
growth in the year of 2011.

Manpower Situation in 2010

1.25 At the time of survey, the total number of employees engaged in the retail
trade was 240 927 (vs 231 229 in 2008), representing an increase of 4.2% over the previous
survey. Of the total, technical manpower consisted of 214 424 (89%) (vs 205 806 in 2008)
whilst non-technical manpower consisted of 26 503 (11%) (vs 25 423 in 2008).

1.26 Technical manpower refers to employees engaged in principal jobs of the
retail trade as listed in Appendix 5 for which analysis is carried out in this report to show the
pertinent needs of this trade. Non-technical manpower, on the other hand, refers to
employees engaged in the more generic jobs such as finance / accounting, human resources,
IT, administrative and other supportive functions.

1.27 Among the total manpower of 240 927 engaged in 2010, 10 075 (4.2%) were
managerial staff, 38 744 (16.1%) were supervisory staff, 147 026 (61.0%) were clerical /
operative staff (including part-time sales staff), 18 579 (7.7%) were owner / sole proprietor /
working partner and 26 503 (11.0%) were non-technical manpower. Comparison on the
composition between the 2008 and 2010 surveys is shown in the following table.

Job Level 2008 2010

Owner / Sole Proprietor / 8% 7.7%
Working Partner

Managerial staff 3.8% 4.2%
Supervisory staff 14.4% 16.1%

Clerical/ Operative staff 62.8% 61.0%
Non-technical manpower 11% 11.0%

Total 100.0% 100.0%

1.28 The total number of vacancies at the date of survey was 3 724 comprising 49 for

the managerial level, 201 for the supervisory level, 3 344 for the clerical / operative level and
130 for non-technical staff. As a result, the total manpower demand, which has taken into
account the vacancies, would have been 244 651 at the time reference of data.

Manpower Forecast for 2011 by Employers

1.29 Employers had forecast the manpower demand to be 244 926 in the next 12
months from the survey reference date, representing an overall increase of 275 (0.1%) over
2010.



1.30 The branches with the highest forecast increase in manpower demand are as
follows:

a. Medicines and Cosmetics (+0.4%)
b. Clothing, Footwear and Allied Product (+1.3%)
c. Fuel and Transport Equipment (+0.2%)

1.31 On the other hand, there is a very slight drop in manpower demand of 2 in
number in the two branches “Consumer Goods, n.e.c.” and “Jewellery”.

1.32 By job level, the forecast manpower increases by 26 (0.2%) for managerial staff;

and 190 (0.1%) for clerical/operative staff. However, the forecast manpower decreases by 21
(0.1%) for supervisory staff.

Manpower Forecast for 2011 - 2013 Using the Labour Market Analysis Approach

1.33 As in the 2008 survey, the Labour Market Analysis (“LMA”) approach has been
applied in projecting manpower for the retail trade in the next three years. In the process,
seven principal components were selected from a pool of some 42 economic indicators, which
were then tested statistically to arrive at the projected figures. A description of the LMA
approach and the key assumptions used are shown in paragraphs 2.24 — 2.25 of Section Il. The
projected manpower requirements for 2011 to 2013 are:

Manpower Projection

Year Actual Manpower Employers’ Forecast by LMA Approach
2010 244 651 ) )
2011 - 244 926 (+0.1%*) 246 920 (+0.9%*)
2012 - - 254 918 (+3.206**)
2013 - } 261 245 (+2.5%**)
1.34 The manpower forecast of 2011 derived from the LMA Approach at +0.9%

shows a slight difference, in terms of both magnitude and direction, from the Employers’
Forecast at +0.1%. Such deviation might be caused by the survey being conducted in October
2010 while the LMA Approach has taken into account the most updated economic indicators
that reflected the favourable economy condition of the first quarter of 2011.

Training Needs”

1.35 In anticipation of the financial crisis, most employers find it pressing to upgrade
the knowledge level and skill base of their employees to cope with the mounting retail business
as well as to stay competitive amongst others.

1.36 In 2010, 159 410 training places were provided or sponsored by employers.
The number of forecast training places to be provided or sponsored by employers in 2011 will
be 161 974 and there is a slight rise of about 1.6% when compared with 2010. With a view of
the optimistic economy in the year of 2011, the rise is necessary and indicates that employers
will continue to pay attention to staff training and development in order to keep the good
quality services to customers.



1.37 The ratio of the forecast training places to be provided internally and externally
for 2011 by areas are:

Subject Areas Training Places to be | Training Places to be
provided Internally Provided Externally
Managerial Training 73.9% 26.1%
Trade Specific Training 74.1% 25.9%
Languages 61.5% 38.5%
Others 70.3% 27.8%
Note:

*  As percentage change vs actual manpower in 2010.
**  As percentage change vs projected manpower in previous year.
#  All figures related to the training needs excluded companies with employment size of 4 persons or less.

1.38 The top three areas that needed training most as reflected in the 2010 Survey
were:

a.  Product Knowledge

b.  Selling Skills

c. Customer Services

1.39 The top three areas that growth of training needed most as reflected in the 2010
Survey were:

a. Putonghua Languages
b. Store Operations
c. English Languages

1.40 With a view to improving overall employee standard, about 32.1% of the
respondents rated pre-employment training for frontline sales staff either a “Pre-requisite” or
“Preferred” criterion, down from 50.8% in 2008. In consideration of the “Pre-requisite” alone,
the percentage of respondents apparently increased from 12.1% in 2008 to 14.2% in this round,
while “Preferred” percentage of respondents decreased from 38.7% in 2008 to 17.9% in 2010,
indicating that, in general, employers thought recruiting employees with pre-employment
training was less necessary as they could provide employees with the on-job training .

Sources:

1. Hang Seng Economic Monthly

2. China Economic Monitor

3. The Hong Kong Monetary Authority

4. Census and Statistics Department

5. Hong Kong Tourism Board

6. Hong Kong Trade Development Council
7.2010 Economic Background & 2011 Prospects



SECTION II

SUMMARY OF SURVEY FINDINGS

A MANPOWER SITUATION IN 2010

Total Manpower

2.1 Based on the survey findings, the retail industry employed 240 927 persons in
October 2010, the time reference of data for this survey. Out of this number, 214 424 (89%)
were technical manpower and 26 503 (11%) were non-technical manpower, same as the
situation in 2008.

2.2 A list of the principal jobs with brief descriptions broken down by job level
used in this survey is shown in Appendix 5. In order to gain a holistic view of the total
workforce engaged in the retail trade, both technical and non-technical manpower were under
scrutiny for analysis in this survey and “manpower demand” refers to the aggregate of these
two categories, which also covers both the number employed and vacancies, throughout the
report. Detailed statistics are shown in Tables 1 to 5 in Section V.

Distribution of Companies

2.3 The retail trade is classified into eleven branches and the distribution of
companies by employment size at company level is shown below:

Employment Employment

Size of Size of
Branch . Total
four or less  five or above
persons persons
1. Food, Beverages and Tobacco 9 565 1120 10 685
2. Supermarkets 40 51 91
3. Fuel and Transport Equipment 611 264 875
4.  Clothing, Footwear and Allied 7788 1638 9426
Product
5.  Consumer Goods, n.e.c. 9 087 1100 10 187
6.  Department Stores 0 28 28
7. Jewellery 1301 475 1776
8.  Medicines and Cosmetics 785 492 1277
9.  Durable Goods, n.e.c. 1025 666 1691
10. Telecommunications Equipment 1449 240 1689
and Electrical Goods
11. Not via Stores and Mobile Stalls 625 108 733
Total 32 276 (83.9%) 6182 (16.1%) 38 458 *(100%)

Note:
*  The figure of 38 458 refers to the number of registered companies at company level based on the record of Central Register of
Establishments (CRE) excluding those inactive companies in the trade. The total number of companies at company level in 2010 was 44 393.
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Distribution of Manpower

2.4 For ease of review and comparison, the retail trade is classified into eleven
branches and the distribution of manpower by branch is shown below:

Branch Number Number_ of Manpower

Employed  Vacancies Demand

1. Food, Beverages and Tobacco 42 295 962 43 257

2. Supermarkets 24 892 51 24 943

3. Fuel and Transport Equipment 8 227 88 8 315

4. Clothing, Footwear and Allied 50 542 992 51 534

Product

5. Consumer Goods, n.e.c. 43 439 365 43 804

6. Department Stores 11 958 73 12 031

7. Jewellery 12 605 63 12 668

8. Medicines and Cosmetics 18 999 148 19 147

9. Durable Goods, n.e.c. 12 478 471 12 949

10. Telecommunications Equipment 13533 381 13914
and Electrical Goods

11. Not via Stores and Mobile Stalls 1959 130 2 089

Total 240 927 3724 244 651

Figure 1: Manpower Demand by Branch

(Total Manpower Demand: 244 651)

Telecommunications
Equipment and Electrical
Goods
13914, 6%

Not via Stores and Mobile
Stalls
2089, 1%

Durable Goods, n.e.c.

12 949, 5%
Food, Beverages and

Tobacco

Medicines and Cosmetics 43257, 18%

19 147, 8%

Jewellery
12 668, 5%

Supermarkets
24943, 10%

Department Stores
12 031, 5%

Fuel and Transport
Equipment
8315, 3%

Clothing, Footwear and

Consumer Goods, n.e.c. Allied Product
43 804, 18% 51534, 21%



2.5 The total manpower demand of 244 651 was made up of 10 124 (4.1%)
managerial staff, 38 945 (15.9%) supervisory staff, 150 370 (61.5%) clerical / operative staff,
18 579 (7.6%) owner / sole proprietor and 26 633 (10.9%) non-technical manpower. The
distribution of total manpower demand by job level is shown below.

Manpower Distribution by Job Level

Job Level Number Number_ of Manpower

Employed Vacancies Demand
Managerial 10 075 49 10 124
Supervisory 38 744 201 38 945
Clerical / Operative 147 026 3344 150 370
Owner / Sole Proprietor 18 579 - 18 579
Technical Manpower 214 424 3594 218 018
Non-technical Manpower 26 503 130 26 633
Total 240 927 3724 244 651

Figure 2: Manpower Demand by Job Level

(Total Manpower Demand: 244 651)

Owner/Sole Proprietor
18 579, 7.6%

Clerical / Operative
150 370, 61.5%

Non-technical
26 633, 10.9%

Managerial
10 124, 4.1%

Supervisory
38 945, 15.9%



2.6 The three principal jobs with the largest number of employees under each of the
managerial, the supervisory and the clerical / operative levels are shown below.

Number of % at the
Job Level Emblovees Respective
ploy Job Level
Managerial
1. Store Manager 4311 42.6%
2. Operations / Retail Manager 1690 16.7%
3. District / Area Manager 793 7.8%
Supervisory
1. Store Supervisor 31928 82.0%
2. Merchandiser / Buyer 4132 10.6%
3. Customer Services Supervisor 945 2.4%
Clerical / Operative
1. Junior Sales Staff 70 028 46.6%
2. Senior Sales Staff 46 340 30.8%
3. Part-Time Sales Staff 24 697 16.4%
Comparison of Manpower Demand in 2008 & 2010
2.7 The 2010 survey was conducted in October, a period similar to the 2008 survey.

Although there was a new Branch 11 — “Not via Stores and Mobile Stalls” included in 2010, it
was believed that it was abstracted from the previous (2008) ten branches as a result of the
adoption of the Hong Kong Standard Industrial Classification Version 2.0 in the Survey. Thus,
the two sets of data are comparable without the need for seasonal adjustment. When
interpreting the data, however, care must be taken that the overall economy in 2010, including
the retail trade, was steadfastly booming while the global financial tsunami significantly
restrained the growth of Hong Kong economy in the final quarter of 2008. The fluctuation in
the economic situation would have a consequential impact on the manpower situation of the
retail trade, as it is one of the industries that are most responsive to the economic trends.

2.8 In the 2010 survey, companies with employment size of four persons or less
(83.9%) only needed to complete Part | (basic information) of the questionnaire for collecting
core information without identifying their training needs. Thus, some 2008 figures related to
training issues had been adjusted to facilitate direct comparison with those of 2010. Attention
should be paid to this change when interpreting and comparing the data.
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2.9 As compared with 2008, the 2010 total manpower demand, comprising both
technical and non-technical manpower, increased to 244 651 (3.5% or 8 280 employees). A
comparison of the manpower demand by branch between the two periods is shown in Table 3
in Section V.

2.10 Among the 11 branches, “Consumer Goods, n.e.c.” (-7.8%) and “Supermarkets”
(-3.2%) recorded a drop in manpower in 2010 (6.2% or 4 532 employees), besides, 8 branches
revealed an increase, the highest being “Fuel and Transport Equipment” (13.7%), followed by
“Jewellery” (12.3%), “Medicines and Cosmetics” (11.5%) and “Department Stores” (10.2%).

Figure 3: Comparison of Manpower Demand by Branch, 2008 & 2010

Branch

Food, Beverages and Tobacco — 43257 W2010

40 769
Supermarkets _I 24943 02008

25776

Fuel and Transport Equipment

51534
50 380

Clothing, Footwear and Allied Product

Consumer Goods, n.e.c. —ﬁw

47503

Department Stores

Jewellery

19 147
17168

Medicines and Cosmetics

Durable Goods, n.e.c.

Telecommunications Equipment and Electrical Goods

Not via Stores and Mobile Stalls

10000 20000 30000 40000 50000 60000
Manpoer Demand

2.11 Owing to the extension of the Individual Visitor Scheme to more Mainland
cities,, the higher demand for the Mainland tourist favorite products, such as clothing, footwear
and allied product, telecommunications equipment / electrical goods and consumer goods
brought about an increase in derived demand for practitioners in the related branches.

2.12 Of the 11 branches, “Consumer Goods, n.e.c.” and “Supermarkets” reported a
mild decrease of 7.7% and 3.2% or 3 699 and 833 in manpower respectively as compared with
the 2008 survey. It was mainly due to the price of material from China was steadily increased,
which in turn adversely affected the manpower demand in this branch.
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2.13 Overall, the 2010 total manpower demand was up 3.5% or 8 280 employees as
compared with the 2008 figure.  If analyzed by job level, all the four job levels recorded
manpower growth over 2008. Among them, the supervisory level registered the highest
growth of 16.1% or 5 387 employees (vs 23.6% or 1 702 employees in 2008), followed by the
managerial level, 13.7% or 1 216 employees (vs 66.7% or 13 424 employees in 2008), the
owner / sole proprietor level, 0.5% or 84 employees (vs 37.6% or 11 139 employees in 2008),
and the clerical / operative level, 0.3% or 512 employees (vs 7.5% or 10 482 employees in
2008).

2.14 The figures indicated that since the global financial tsunami in 2008, there was a
general recovery in economy, which led to the manpower growth in the retail trade. On the
other hand, more employers tried to hire the managerial and supervisory level staff to handle
the daily operations of retail outlets to provide better customer services with good quality in
view of strong competition among competitors in the trade.

Figure 4: Comparison of Manpower Demand by Job Level, 2008 & 2010

Job Level

2010
10 124
Managerial 02008
8908
] 38945
Supervisory
33558
. . 150 370
Clerical / Operative
149 858
18579
Owner / Sole Proprietor
18 495

26 633
25552

Non-technical

0 30 000 60 000 90 000 120 000 150 000 180 000
Manpower Demand
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B. FORECAST MANPOWER DEMAND

Employers’ Forecast for 2011

2.15 The global financial tsunami and the uncertain economic outlook no longer
affected Hong Kong’s economy. Taking the major economic indicators, including the Real
GDP, CCPI, Private Consumption and Unemployment Rate, into consideration, the economic
performance of 2011 would probably be optimistic. The two main drivers affecting the retail
trade, namely internal spending by Hong Kong people and tourism expenditure associated to
inbound tourism, displayed an upward momentum in the final quarter of 2010.

2.16 The number of inbound tourist demonstrated an increase in 2010. Visitor
arrivals of 22,684,388 tourists from the Mainland and 13,345,943 tourists from the Americas,
some European countries and Asian countries have risen due to the global economic recovery.
Meanwhile, the Mainland visitor arrivals could keep recorded with significant growth. The
economy of the Mainland will continue to play an important role in supporting the
performance of retail trade.

2.17 In view of growing economy in both Hong Kong and the Mainland as well as a
steady growth of the number of Mainland visitors, employers predicted a further growth of
manpower demand to 244 926 in the next 12 months, representing an increase of 0.1% in terms
of percentage and 275 in terms of number.

Employers’ Forecast Manpower Demand for 2011

2010 2011
Branch Manpower Forecast Changes
Demand Demand
1. Food, Beverages and Tobacco 43 257 43 305 +48  (+0.1%)
2. Supermarkets 24943 24 965 +22  (+0.1%)
3. Fuel and Transport Equipment 8315 8331 +16  (+0.2%)
4. Clothing, Footwear and Allied Product 51534 51 645 +111  (+0.2%)
5. Consumer Goods, n.e.c. 43 804 43 802 -2 (0%)
6. Department Stores 12 031 12 041 +10  (+0.1%)
7. Jewellery 12 668 12 666 2 (0%)
8. Medicines and Cosmetics 19 147 19 219 +72  (+0.4%)
9. Durable Goods, n.e.c. 12 949 12 949 0 (0%)
10. Telecommunications Equipment and 13914 13914 0 (0%)
Electrical Goods
11. Not via Stores and Mobile Stalls 2089 2089 0 (0%)
Total 244 651 244 926 +275 (+0.1%)
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Figure 5: Employers’ Forecast Manpower Demand by Branch, 2010 & 2011

Branch
F 43 305
Food, Beverages and T obacco ~ 43257
24 965
Supermarkets 24 943
02011
Fuel and T ransport Equipment 883:)1%1 @ 2010

. . 51 645
Clothing, Footwear and Allied Product — 51534
43 802

Consumer Goods, n.e.c. 43 804

Department Stores

Jewellery

Medicines and Cosmetics

Durable Goods, n.e.c.

Telecommunications Equipment and Electrical Goods

Not via Stores and Mobile Stalls

10000 20000 30 000 40 000 50 000 60 000 ManQOWer Demand

2.18 Despite an overall forecast manpower growth of 0.1% in 2011, Figure 5 above
reveals that 3 of the 11 branches, namely, “Not via Stores and Mobile Stalls”, “Durable Goods,
n.e.c.” and “Telecommunications Equipment and Electrical Products” expected no increases or
decreases in manpower demand in 2011. Even among the branches with upside forecasts,
employers of the “Medicines and Cosmetics” sector were the most optimistic, with the
percentage of only +0.4%.

2.19 Employers’ forecast manpower demand by job level is summarized
below.
2010 EmZ(I)o1 1ers’
Job Level Manpower ploy Changes
Forecast
Demand
Demand
Managerial 10124 10151 +27 (+0.3%)
Supervisory 38 945 38 924 21 (-0.1%)
Clerical/Operative 150 370 150 657 +287  (+0.2%)
Owner/Sole Proprietor 18 579 18 579 0 (0%)
Technical Manpower 218 018 218 311 +293  (+0.1%)
Non-technical Manpower 26 633 26 615 -18  (-0.1%)
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2.20 The top 5 principal jobs with the highest forecast increase in manpower demand
are summarized below.

2010 EmZ(I)o1 1ers’
Principal Job Manpower Fp y Changes
orecast
Demand
Demand
Customer Services Manager 226 232 +18 (+2.7%)
Visual Merchandising Supervisor 345 353 +8 (+2.3%)
Junior Sales/ Staff 70028 70 296 +268 (+0.4%)
Stock Assistant 5954 5976 +22  (+0.4%)
Store Manager 4311 4 329 +18 (+0.4%)
2.21 This survey shows that employers will hire more “Customer Services

Managers”, an increase of 2.7% or 18 in number in 2011. It indicates that employers will
continue to provide better customer services to their customers and to be competitive in respect
to strong competition in the retail trade. With the growth in business, more “Junior Sales/
Staff” and “Stock Assistants” will be required.

2.22 Other than “Customer Services Managers”, “Store Managers” is the next
demanding job category in the managerial level, with the manpower demand expecting to
increase by 0.4% in 2011.

2.23 At the supervisory level, “Visual Merchandising Supervisor” with forecast
growth of 2.3% from 2011 indicates that employers will still require more visual
merchandising supervisors to design visual merchandise in shop window, showcase and inside
store in order to attract more customers to patronize their shops.

Manpower Forecast Using the Labour Market Analysis Approach

2.24 In addition to the forecast made by employers, a Labour Market Analysis (LMA)
approach, of which a detailed description of the mechanism involved is provided in Appendix
6, had been applied to project the next three years manpower demand for the retail trade from
2011 to 2013. Seven determinants below had been identified and grouped into principal
components:

Total loans and advances [LAI]

Composite consumer price index [CCPI]
Property price index (private domestic) [PPI]
Number of visitor arrivals [VAI]

Export of services [ XSER]

Export of goods in quantum index [XGDS]
Import of goods in quantum index [MGDS]

@meoooTw
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2.25 Based on the statistical model under the LMA approach, the manpower
requirements for 2011 will slightly increase 0.9% or 2 269 when compared with 2010 figures.
In the 2010 survey, the employers’ forecast manpower demand for 2011 also showed a growth
by 0.1% or 275. With the continuous growth of the economy in Hong Kong, it is forecast that
the manpower demand for 2012 and 2013 will continue to grow by 3.2% and 2.5% or 7 998
and 6 327 respectively. As a whole, the projected manpower requirements for 2011 — 2013 are:

Year Actual Employers’ Forecast LMA Forecast
2010 244 651 -

2o . (2:(1;-11%/5)ch (2+A(f)e.39§/§)(1

-
- G

Note:
*  As percentage change vs actual manpower in 2010.
**  As percentage change vs projected manpower in pervious year.
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C. RECRUITMENT REQUIREMENTS

Preferred Level of Education of Employees

2.26 Employers’ preferred education level of employees is summarized below.
Detailed statistics are shown in Table 6 in Section V.

Figure 6: Preferred Education Level of Employees by Job Level, 2008 & 2010
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Clerical/Operative
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Education Level

2.27 As shown in Figure 6 above, 56.5% of employers preferred managerial staff to
have University or above education level, and 21.6% were satisfied with sub-degree level, i.e.
Associate Degree, Higher Diploma and Diploma. For supervisory staff, only 5.5% of
employers preferred University or above level, while 21.4% preferred sub-degree level and
55.2% were satisfied with Matriculation or Secondary 5 qualifications. Down to
clerical/operative staff, a qualification of either Secondary 3 or Secondary 5, comprising 92.5%
in total, was already acceptable to employers.

2.28 Compared with 2008, more employers in 2010 required their managerial and
supervisory staff to be equipped with University or above qualifications, for the sake of
upgrading the overall quality of service in the retail trade. The distinction among associate
degree, diploma and matriculation, on the other hand, was blurred and did not make a big
difference in the eyes of employers.

2.29 Another phenomenon which deserved attention was that the preference for
employees with Secondary 5 education level increased among supervisory or clerical/operative
level. This also implies that employers preferred to employ candidates with higher
qualifications in managerial level. On the whole, a qualification of Secondary 5 seemed to be
the minimum requirement acceptable by most employers in retail trade.
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Preferred Relevant Years of Experience

2.30 Employers’ preferred relevant years of experience of employees are summarized
in Figure 7 below. Detailed statistics are shown in Table 7 in Section V.

Figure 7: Preferred Relevant Years of Experience by Job Level, 2008 & 2010
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Percentage

Clerical / Operative
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2.31 As compared to the preferred level of education in 2008, employers in 2010

preferred their managerial staff (79.9% vs 57.3% in 2008) to have more working experience of
6 to 10 years of experience, indicating that more employers considered employees’ education

as a prime factor when they hired or promoted their managerial staff.

2.32 When compared with 2008, the Survey revealed that in 2010, employers
preferred the same years of experience as in 2008 for the other two job levels, i.e. “6-10 years”
and “3-6 years” for the supervisory level and “1-3 years” and “less than 1 year” for the clerical

/ operative level.
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D. TRAINING REQUIREMENTS

2.33 Attention should be paid to the presented figures related to the training
requirements as only companies with employment size of five persons or above (16.1%) were
required to answer the questionnaires on training questions during the survey.

Training Needs

2.34 According to the survey, a total of 159 410 training places were either provided
or sponsored by employers in 2010, representing a 21.6% rise as compared with 2008.
Training place per person, increased from 0.5 in 2008 to approximately 0.7 in 2010 and
majority of training was for clerical /operative staff (79.0%). When compared with 2008, the
provision of training to both managerial and supervisory levels, and clerical / operative level
were increased by 29.6% and 36.5% respectively.

2.35 In 2010, two new subject areas of trainings “Product Knowledge” and “Personal
Development” were provided by employers. When compared with 2008, the Survey revealed
significant increases of training places in subject areas of “Logistics / Inventory Management /
Supply Chain Management” (258.3%), “IT & Applications” (68.1%), “Complaints Handling”
(23.1%) and “Selling Skills” (9.7%) in 2010. As a whole, the total training places increased by
21.6% or 34 509. Details statistics of training needs are shown in Tables 8 to 10 in Section V.

2.36 Figures also revealed that employers have a more open attitude to the provision
of training in the coming year. The forecast training places to be provided or sponsored by
employers would increase to 161 974 (1.6%) in 2011. Among the training areas, the biggest
growth will be “Putonghua” (18.0%), reflecting the attachment of greater importance to
clerical / operative staff to deal with visitors from the Mainland to Hong Kong via Individual
Visit Scheme. Other areas where significant increases expected are “Store Operation” (10.1%)
and “English” (8.1%).
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Training Places Provided / Sponsored by Employers

Subject Area 2010 2011 Changes
Forecast
1. Managerial / Supervisory Skills / Business 4 376 4481 +105  (+2.4%)
Management
2. Customer Service 30584 30 184 -400 (-1.3%)
3. Selling Skills 30824 30 448 -376  (-1.2%)
4. Product Knowledge 35 604 36 173 +569  (+1.6%)
5. Complaints Handling 17 753 17778 +25  (+0.1%)
6. Interpersonal Skills 10 220 10 766 -546  (+5.3%)
7. Store Operations 8 456 9 309 +853 (+10.1%)
8. Logistics / Inventory Management / 3253 3333 +80  (+2.5%)
Supply Chain Management
9. IT & Applications 3314 3 366 +52  (+1.6%)
10 Putonghua 4972 5869 +897 (+18.0%)
11. English 5561 6014 +453  (+8.1%)
12. Personal Development 2780 2 840 +60  (+2.2%)
13. Others 1715 1413 -302  (-17.6%)
Total 159 410 161974 2564 (+1.6%)
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Figure 8: Comparison of Training Needs by Subject Area, 2010 & 2011
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2.37 Of the 161 974 training places required in 2011, 116 968 places (72.2%) will be
fulfilled by in-house training while external sources will be required to look after the remaining
45 024 (27.8%) training places.
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2.38 Specifically, external training places required for the different subject areas in
2011 will be:

Subject Areas Training Places Needed  Percentage of Training
Places Needed
1. Managerial / Supervisory 1169 2.6%
Skills / Business Management
2. Customer Service 7851 17.4%
3. Selling Skills 7932 17.6%
4. Product Knowledge 8 669 19.3%
5.  Complaints Handling 6 245 13.9%
6. Interpersonal Skills 2274 5.1%
7.  Store Operations 2904 6.4%
8. Logistics / Inventory Management / 749 1.7%
Supply Chain Management
9. IT & Applications 722 1.6%
10. Putonghua 2728 6.0%
11. English 2 649 5.9%
12. Personal Development 713 1.8%
13. Others 419 0.9%
Total 45 024 100%
Figure 9 : Needs for External Training Places by Subject Area
(Total External Training Places Required: 45 024)
Managerial/Supervisory
Putonghua __ * grolish, 2649, 5.9% Others Skills/Business
Logistics/Inventory
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Pre-employment Training

2.39 Pre-employment training refers to training provided to people before they enter
the workforce or before they are employed in a particular industry. In the 2010 survey, 32.1%
(50.8% in 2008 vs 47.5% in 2006) indicated that pre-employment training was either a “Pre-
requisite” or “Preferred”, following the upward trend of past years. The figures indicated
employers had a neutral attitude on a preference to hire already-trained employees. If analysed
by branch, “Department Stores”, “Fuel and Transport Equipment” and “Clothing, Footwear
and Allied Product” were at the top of the list. Detailed statistics are shown in Tables 11 and
12 in Section V.

Figure 10: Needs for Pre-employment Training for Frontline Sales Staff by Branch,

2008 & 2010
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Figure 11: Needs for Pre-employment Training for Frontline Sales Staff by Subject Area,
2008 & 2010

Subject Area
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o

2.40 Six subject areas were used to assess the need for pre-employment training and
the top three areas where employers signified either “Very Important” or “Important” are
shown in the following table. The results were close to the findings obtained in the 2008 with
“Complaints Handling” replacing “Interpersonal Skills / Team Work”.

Needs for Pre-employment Training

Subject Areas either ‘Very Important’ or ‘Important’
1. Customer Service 95.7%
2. Selling Skills 95.3%
3. Complaints Handling 76.2%
241 The greater emphasis on providing in-service training as well as the need for

pre-employment training in “Customer Service”, “Selling Skills” & “Complaints Handling”
demonstrated the importance of selling techniques to facilitate the rise of sales volume in retail
sector.
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E. THE TRENDS

242 To coincide with the objective of the Survey in respect of the identification of
the development of the overall manpower and training situation of the retail trade, trends over
the past few years of several indicative parameters which warrant attention had been prepared
and given below. The trends should, at the time of interpretation, be read in conjunction with
the underlying economical environment then and direct comparison is not recommended.

2.43 Special attention should be paid to the trend of overall training needs because a
sharp increase of 35.0% was not conclusive in overall presentation as only companies with
employment size of five persons or above (16.1%) were required to answer the questionnaires
on training questions. It was believed that the trend still recorded an increase in order to
provide a good quality of customer services in the retail trade. The result might be explained
by the decreasing importance of pre-employment training. On the other hand, less part-time
sales staff were employed in 2010, a decrease of 14.4% when compared with 2008. Also, the
staff turnover rate by branch recorded a 7.3%, which was the lowest one since 2004.

(a)Total Manpower Demand

Year Total Manpower Demand
Percentage Change
In Number (from previous survey)
2000 167 813 -
2002 206 758 +23.2%
2004 206 971 +0.1%
2006 223121 +7.8%
2008 236 371 +5.9%
2010 244 651 +3.5%
(b) Vacancies
Year Vacancies

As a percentage of the

In Number total manpower demand
2000 3121 1.9%
2002 1166 0.6%
2004 4083 2.0%
2006 4206 1.9%
2008 5142 2.2%
2010 3724 1.5%
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(©) Overall Training Needs

Year Training Needs
Estimated Training Places Percentage Change
Required in the next 12 months (from previous survey)

2000 92411 -

2002 133 308 +44.3%

2004 158 708 +19.1%

2006 161 479 +1.7%

2008 119 950" -25.7%

2010 161 974" +35.0%

(d) Part-Time Sales Staff

Year Part-Time Sales Staff*
Percentage Change
In Number (from previous survey)

2002 19211 -

2004 25 862 +34.6%

2006 27031 +4.5%

2008 28 848 +6.7%

2010 24 697 -14.4%

Note:
* Including vacancies
#  Only companies with employment size of 5 persons or above (16.1%) indicated their training places.
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(e) Staff Turnover Rate by Branch

Branch

Staff Turnover Rate
Man-times as a percentage of manpower
demand by branch

2004 2006 2008 2010
Food, Beverages and Tobacco 21.1% 16.4% 10.4% 9.5%
Supermarkets 27.9% 13.7% 13.9% 1.1%
Fuel and Transport Equipment 14.4% 14.4% 10.9% 7.1%
Clothing, Footwear and Allied Products 30.0% 21.1% 14.6% 8.3%
Consumer Goods, n.e.c. 18.3% 8.1% 9.2% 4.1%
Department Stores 39.4% 10.0% 12.8% 8.3%
Jewellery 20.6% 12.4% 11.8% 4.1%
Medicines and Cosmetics 20.3% 13.6% 13.4% 11.2%
Durable Goods, n.e.c. 27.6% 25.0% 13.1% 10.3%
Telecommunications Equipment and Electrical Goods ~ 23.6% 21.7% 23.5% 12.1%
Not via Stores and Mobile Stalls - - - 1.3%
Trade Average 23.7% 15.0% 12.7% 7.3%

()] Staff Turnover Rate by Job Level

Job Level

Staff Turnover Rate

Man-times as a percentage of manpower
demand by job level

Managerial Staff
Supervisory Staff
Clerical/Operative Staff

2004 2006 2008 2010
12.5% 10.1% 6.8% 2.2%
7.2% 8.5% 4.3% 2.3%
31.5% 18.1% 18.7% 11.3%
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SECTION Il

RECOMMENDATIONS

A. TRAINING NEEDS

3.1 According to the survey findings, 161 974 training places will be required in
the next 12 months, of which 116 968 will be met by in-house training and 45 024 to be
provided by external training bodies. The main external training subject areas are shown in
the table below.

Training Places Provided by

Subject Areas External Training Bodies
Managerial / supervisory skills 1169
Trade specific skills 38 059
Languages 5377
Others 419
Total 45 024
3.2 The short to medium-term business outlook for the retail trade is generally

favourable as a moderate growth is expected in the IVVS measures, local and global economy.
In 2010, the economic growth of the world, the Mainland and Hong Kong were 3.9%, 10.3%
and 6.8% respectively. The economy is expected to continue to grow in 2011 with an
increase of 3.3%, 8.0% and 5.0% in the world, the Mainland and Hong Kong. Moreover, the
domestic demand recovered strongly in 2010. Private consumption growth gathered pace and
registered 5.8% underpinned by solid consumer confidence and continued improvement in
labour market condition. The mentioned factors show a positive strong growth in the retail
trade. Despite the retail trade faced a few challenges, such as higher rental price, labour cost,
material cost and inflation as well as the introduction of “Statutory Minimum Wage” over the
past few months, the trend of growth in the trade is expecting to head upward. On the other
hand, the retailers could be more cautious on cost control. However, the retailers are advised
not to cut their training costs as training on trade specific skills for new employees and the
appropriate training with the view of life-long learning for current staff are necessary.
Eventually, the retail trade will require more manpower and a little bit higher staff turnover
rate will also be expected in 2011 compared with 2010, when the staff were more stabilized
in their current field and post. To match with external training needs as indicated by
employers, the Training Board recommends:

(a) For those companies with little and no resources for internal training, the
Skills Upgrading Scheme Plus (SUS Plus) and Continuing Education
Fund (CEF) funded by the HKSAR Government provide financial
assistance for in-services training to meet the skills requirement of the
industry.  Hence, the Training Board supports the continuation of these
financial measures to help the trade.
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(b) The relaxation of the eligibility criteria and the increase in the number of
retraining places offered by the Employees Retraining Board (ERB) help
the unemployed persons of the industry re-enter into the workforce to
stabilize the employment rate.

(c) The retail-related competencies as Applied Learning Course and
experiential learning in the New Senior Secondary Curriculum should be
included so as to enable students to understand the fundamental theories
and concepts of the retail trade, and provide students with opportunities
to explore their career aspirations in retail areas.

(d) The retail-related modules could be implemented to sub-degree courses
in colleges or in the Applied Learning Course and experiential learning in
the New Senior Secondary School Curriculum. The mode of learning is
easy-penetration to the students who can apply the theory to their daily
lives easily.

Qualifications Framework

3.3 The Qualifications Framework (QF) launched by the Government is a seven-
level cross-sectoral hierarchy covering both academic and vocational qualifications required
by various industries. With unified standards of qualifications and clear indication of the
articulation ladders between them, the QF enables learners to set clear goals and direction for
obtaining quality-assured qualifications. The Government assisted the retail trade to set up its
Industry Training Advisory Committee (ITAC) under the QF in September 2010. Employees
are able to acquire knowledge and skills according to industry need and they will be provided
a clear learning pathway in pursuing their career development.

The Training Services Providers

3.4 The number of inbound tourists travel to Hong Kong causes the domestic
market to continue to grow. In these instances, more training in the areas of languages and
trade specific skills are needed. Meanwhile, the training services providers are also required
to provide more training courses on product knowledge and customer service skills to in-
service personnel.

3.5 On top of expanding the scope of training, training institutions such as the
Vocational Training Council are advised to devise multiple training modes to offer more
flexibility to those employees who have long working hours that are unable to attend the
programme regularly or work shift.

3.6 Apart from in-service training, pre-employment training including internship
and placement opportunities should not be overlooked in order to draw more qualified young
people into the trades. Hence, basic knowledge and skills about the trade can be built into the
curriculum of some vocational training courses to prepare students for easier adaptation to the
job after graduation.
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Employers

3.7 Training on product knowledge, selling skills, customer service and
complaints handling are the core areas for the retail sector. To achieve this, companies could
invite some training services providers to develop tailor made training courses for their
employees in trade specific skills.

3.8 Effectiveness of training relies very much on employers’ support. In order to
encourage employees to attend and complete training courses, employers are advised to offer
various incentives.

3.9 Talks or seminars on the latest development of the trade and trade specific
skills can be arranged during the lunch time and before the opening business for employees to
equip themselves. It would be the easier way for them to adopt the on-job training. In view
of shortage of manpower, employers can co-operate with training providers and institutes to
provide tailor-made interesting training courses to their employees, especially the young ones.

Employees

3.10 To capitalize on the efforts and resource pooled by the other stakeholders most
effectively, the mindsets of the employees are equally important. They should strive to
develop a vision and be aware of the importance of life-long learning. Employees have to
face the changing needs of the trade in order to stay in a competitive and volatile retail
industry.

B. FUTURE SURVEYS

3.11 The Training Board recommends that manpower surveys should continue to
be conducted once every two years with a view to bringing stakeholders to a better
understanding of the manpower situation in the retail trade and be proactive in taking
appropriate actions in anticipation of forthcoming changes.
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SECTION IV

SCOPE AND METHODOLOGY OF SURVEY

A. RETAIL TRADE TRAINING BOARD

The Training Board

4.1 The Retail Trade Training Board of the Vocational Training Council (VTC) is
appointed by the HKSAR Government to be responsible for, among other duties, assessing
the manpower situation and training needs in the retail trade and recommending to the VTC
measures to meet these needs. The Training Board’s Terms of Reference and Membership
List are given in Appendices 1 and 2.

Working Group on Manpower Survey

4.2 Under the Training Board, a Working Group had been formed to manage and
guide the survey in the processes of questionnaire design, sampling, data analysis and
reporting, with the assistance of the Census and Statistics Department (C&SD). Membership
of the Working Group is given in Appendix 3.

In-Depth Interviews

4.3. Several In-Depth Interviews had been conducted to collect views on the
outlook of the economic and manpower perspective of the Industry. The list of participants
of the In-Depth Interviews is given in Appendix 4.

Changes Made in the 2010 Survey

4.4 As compared with the 2008 survey, the following changes had been adopted to
further enhance the effectiveness of data collection and to follow more closely the market
trend:

(@  “Complaints Handling” and “Logistic / Inventory Management / Supply
Chain Management” were revised in training part of the survey.

(b)  “Personal Development” and “Product Knowledge” were added in the
survey to meet the needs of training.

(c) The revised Hong Kong Standard Industrial Classifications (HSIC)
Version 2.0 was used.

(d)  The new Branch 11 - “Not via Stores and Mobile Stalls” was subsequently
included as the result of (c).
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4.5 The Training Board is of the view that the above changes would result in an
improvement in the quality of data collected and better fulfill the purpose of identifying both
the manpower and training needs of the retail industry, thus enabling different stakeholders to
take appropriate actions, if required.

B. SCOPE AND PROCEDURES

Scope of the Survey

4.6 Out of the 38 458" registered companies in the retail industry, a sample
comprising 902 companies covering 11 branches was selected by the stratified random
sampling method, broken down according to the table below.

Branch Sample Size

1 Food, Beverages and Tobacco 139
2 Supermarkets 26
3 Fuel and Transport Equipment 102
4 Clothing, Footwear and Allied Products 160
5 Consumer Goods, n.e.c. 141
6 Department Stores 31
7 Jewellery 77
8 Medicines and Cosmetics 63
9 Durable Goods, n.e.c. 56
10 Telecommunications Equipment and Electrical Goods 70
11 Not via Stores and Mobile Stalls 37

Total 902

Note:

*  The figure of 38 458 refers to the number of registered companies at company level based on the record of
Central Register of Establishments (CRE) excluding those inactive companies in the trade. The total size of
the trade of 2010 was 44 393.
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Procedures of the Survey

4.7 A Briefing Session was held on 10 October 2010. The main purpose of the
Session was to brief fieldwork officers of the C&SD on the manpower situation and the
nature of various jobs of the retail trade. Also, it helped the officers to have a better
understanding of the retail sector before they carried out the fieldwork.

4.8 The fieldwork took place in October 2010, with the majority of questionnaires
completed and returned in the first few months.

4.9 Questionnaires with explanatory notes and job descriptions were first sent to
the sampled companies before the fieldwork. The survey documents are attached in
Appendix 5.

4.10 Interviewing officers from the C&SD visited the sampled companies to assist
the completion of questionnaire and to ensure proper collection of information. The
completed questionnaires were checked, coded and where necessary verified with the
respondents. The survey data were then processed and tabulated by the C&SD.

Response Rate

411 Of the 902 companies selected, 652 complete questionnaires had been
received while 45 companies refused to respond and 20 responded partially. The rest of the
companies were either non-contactable, not engaged in retail trade, had merged, moved,
ceased operation or closed down. The overall effective response rate was 93.7%.
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2010 Retail Trade Manpower Survey
Table 1 : Number of Companies, Employees, Vacancies and Total Manpower Demand by Branch

Total Manpower

Number of No. of Employees | No. of Vacancies | Demand (Numbers Employers Changes on | Changes (%) on

Branch . Forecast

Companies at Date of Survey | at Date of Survey Employed + 2010 2010
. for 2011
Vacancies)
1 |Foodstuffs, Beverages and Tobacco 10 685 42 295 962 43 257 43 305 48 0.1%
2 |Supermarkets 91 24 892 51 24 943 24 965 22 0.1%
Fuel and Transport Equipment 875 8 227 88 8315 8 331 16 0.2%
4 |Clothing, Footwear and Allied Products 9426 50 542 992 51 534 51 645 111 0.2%
5 [Consumer Goods, n.e.c. 10 187 43 439 365 43 804 43 802 -2 0.0%
6 |Department Stores 28 11 958 73 12 031 12 041 10 0.1%
7 [Jewellery 1776 12 605 63 12 668 12 666 -2 0.0%
8 [Medicines and Cosmetics 1277 18 999 148 19 147 19 219 72 0.4%
9 |Durable Goods, n.e.c. 1691 12 478 471 12 949 12 949 0 0.0%
10 |Telecommunications Equip & Elec Goods 1689 13533 381 13914 13914 0 0.0%
11 |Not via Stores and Mobile Stalls 733 1959 130 2089 2089 0 0.0%
Total 38 458* 240 927" 3724 244 651 244 926 275 0.1%
Note:

The figure of 38 458 refers to the number of registered compaines at company level based on the record of Central Register of Establishment (CRE) excluding those inactive
companies in the trade. The total number of companies at company level in 2010 was 44 393.

Including both Technical Manpower (214 424) and Non-Technical Manpower (26 503).
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Table 2 : Distribution of Employees by Branch and Job Level

Clerical/

Part Time Sales/

Owner/Sole

Branch Managerial Supervisory Operative Service Staff’ Proprietor Branch Total % to Total

1 |Foodstuffs, Beverages and Tobacco 844 9158 24 004 3084 5205 42 295 17.6%
2 |Supermarkets 1404 2797 11 637 9 054 0 24 892 10.3%
3 |Fuel and Transport Equipment 363 1215 6129 163 357 8 227 3.4%
4 |Clothing, Footwear and Allied Products 2624 9 306 30033 3779 4 800 50 542 21.0%
5 |Cconsumer Goods, n.e.c. 2242 7 824 24 009 3254 6 110 43 439 18.0%
6 |Department Stores 678 1932 7503 1845 0 11 958 5.0%
7 |Jewellery 770 2323 8717 309 486 12 605 5.2%
8 [Medicines and Cosmetics 1492 3136 12 305 1727 339 18 999 7.9%
9 |Durable Goods, n.e.c. 929 2276 7978 951 344 12 478 5.2%
10 |Telecommunications Equip & Elec Goods 767 2 296 9612 248 610 13533 5.6%
11 |Not via Stores and Mobile Stalls 270 214 1147 0 328 1959 0.8%

12 383 42 477 143074 24 414 18 579 240 927* 100.0%

Note:

Including both Technical Manpower (214 424) and Non-Technical Manpower (26 503)

The number refers to headcounts.
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Table 3 : 2008 and 2010 Manpower Comparison by Branch

2008 2010 2310 2011 2311

Branch Totag)le\’/lr::r[])gwer Totag)le\’/lr::r[])gwer 2008 Forecast 2010

(%) (%)
1 |Foodstuffs, Alcoholic Drinks and Tobacco 40 769 43 257 6.1% 43 305 0.1%
2 |Supermarkets 25776 24 943 -3.2% 24 965 0.1%
3 |Fuel and Transport Equipment 7312 8 315 13.7% 8 331 0.2%
4 |Clothing, Footwear and Allied Products 50 380 51534 2.3% 51 645 0.2%
5 |Consumer Goods 47 503 43 804 -7.8% 43 802 0.0%
6 |Department Stores 10915 12 031 10.2% 12 041 0.1%
7 |Jewellery 11279 12 668 12.3% 12 666 0.0%
8 |Medicines and Cosmetics 17 168 19 147 11.5% 19 219 0.4%
9 |Durable Goods 12 378 12 949 4.6% 12 949 0.0%
10 |Telecommunications Equip & Elec Goods 12 891 13914 7.9% 13914 0.0%
11 |Not via Stores and Mobile Stalls 0 2089 0.0% 2089 0.0%
Total 236 371 244 651 3.5% 244 926 0.1%
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Table 4 : Number of Employees, Vacancies and Total Manpower Demand by Job

2010

Forecast for 2011

No. of Employees at

No. of Vacancies at

Total Manpower
Demand (Numbers

Employers' Forecast

Date of Survey Date of Survey Employed + for 2011 Changes on 2010 Changes (%)
Job Code Job Vacancies)
Managerial
111 |General Manager 598 598 598 0 0.0%)
112 |Operations / Retail Manager 1684 1690 1690 0 0.0%
113  [District / Area Manager 793 0 793 795 2 0.3%)
114  |Store Manager 4296 15 4311 4329 18 0.4%
115 Marketing Manager 657 10 667 668 1 0.1%)
116 Sales Manager 774 10 784 784 0 0.0%
117  |Customer Services Manager 226 0 226 232 6 2.7%)
118 |Head of Merchandising / Buying Manager 615 3 618 618 0 0.0%)
119 Logistics / Distribution / Warehouse Manager 203 0 203 203 0 0.0%
120  [Training Manager 205 5 210 210 0 0.0%)
121 [Visual Merchandising Manager 24 0 24 24 0 0.0%
Sub Total 10 075 49 10 124 10 151 27 0.3%|
Supervisory
211 Store Supervisor 31839 89 31928 31897 -31 -0.1%
212 [Visual Merchandising Supervisor 336 9 345 353 8 2.3%
213 Logistics / Distribution / Warehouse Supervisor 765 21 786 786 0 0.0%
214  [Public Relations Officer / Advertising Officer 637 639 639 0 0.0%
215  [Customer Services Supervisor 941 945 945 0 0.0%)
216 Merchandiser / Buyer 4058 74 4132 4134 2 0.0%]
217  |Training Officer 168 2 170 170 0 0.0%)
Sub Total 38 744 201 38 945 38924 -21 -0.1%)|
Clerical / Operative
311  |Senior Sales Staff 45 329 1011 46 340 46 253 - 87 -0.2%
312 |Junior Sales Staff 68 264 1764 70 028 70 296 268 0.4%
313  [Stock / Purchasing Clerk 2153 5 2158 2162 4 0.2%
314  |Stock Assistant 5835 119 5 954 5976 22 0.4%
315  [Order Assistant (Online services) 1004 160 1164 1164 0 0.0%)
316  [Visual Merchandising Assistant 27 2 29 29 0 0.0%)
411  |Part Time Sales / Service Staff* 24 414 283 24 697 24 777 80 0.3%)
Sub Total 147 026 3344 150 370 150 657 287 0.2%|
198  |Owner / Sole Proprietor / Working Partner 18 579 0 18 579 18579 0 0.0%)
Total Technical Manpower 214 424 3594 218 018 218 311 293 0.1%)
199  |Other Managers 2308 1 2309 2308 -1 0.0%)
299  |Other Supervisors 3733 5 3738 3738 0 0.0%)
399  |Other Clerks / Supportive Staff 20 462 124 20 586 20 569 - 17 -0.1%)
Total Workforce 240 927 3724 244 651 244 926 275 0.1%|

* The number refers to headcounts.
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Table 5: 2008 and 2010 Manpower Comparison by Job

2008 2010 2010 2011 2011
Total Manpower Total Manpower Vs Forecast 'S
Job Code |J0b Demand Demand 2008 2010
Managerial
111 General Manager 627 598 -4.6% 598 0.0%
112 Operations / Retail Manager 1569 1690 7.7%) 1690 0.0%
113 District / Area Manager 703 793 12.8% 795 0.3%
114 Store Manager 3952 4311 9.1% 4329 0.4%
115 Marketing Manager 628 667 6.2% 668 0.1%
116 Sales Manager 516 784 51.9% 784 0.0%
117 Customer Services Manager 90 226 151.1% 232 2.7%
118 Head of Merchandising / Buying Manager 537 618 15.1% 618 0.0%
119 Logistics / Distribution / Warehouse Manager 187 203 8.6% 203 0.0%
120 Training Manager 99 210 112.1% 210 0.0%
121 Visual Merchandising Manager 0 24 0.0% 24 0.0%
Sub Total 8908 10 124 13.7% 10 151 0.3%
Supervisory
211 Store Supervisor 28 518 31928 12.0% 31897 -0.1%
212 Visual Merchandising Supervisor 351 345 -1.7% 353 2.3%)
213 Logistics / Distribution / Warehouse Supervisor 700 786 12.3% 786 0.0%
214 Public Relations Officer / Advertising Officer 560 639 14.1% 639 0.0%
215 Customer Services Supervisor 598 945 58.0% 945 0.0%
216 Merchandiser / Buyer 2687 4132 53.8% 4134 0.0%
217 Training Officer 144 170 18.1% 170 0.0%
Sub Total 33 558 38 945 16.1% 38 924 -0.1%
Clerical / Operative
311 Senior Sales Staff 42 239 46 340 9.7% 46 253 -0.2%
312 Junior Sales Staff 69 151 70 028 1.3% 70 296 0.4%
313 Stock / Purchasing Clerk 2044 2158 5.6% 2162 0.2%
314 Stock Assistant 6471 5954 -8.0% 5976 0.4%
315 Order Assistant (Online services) 1105 1164 0.0% 1164 0.0%
316 Visual Merchandising Assistant 0 29 0.0% 29 0.0%
411 Part Time Sales / Service Staff* 28 848 24 697 -14.4% 24 777 0.3%
Sub Total 149 858 150 370 0.3% 150 657 0.2%
198 Owner / Sole Proprietor / Working Partner 18 495 18 579 0.5% 18 579 0.0%
Total Technical Manpower 210 819 218 018 3.4% 218 311 0.1%|
199 Other Managers 1942 2309 18.9% 2308 0.0%
299 Other Supervisors 3355 3738 11.4% 3738 0.0%
399 Other Clerks / Supportive Staff 20 255 20 586 1.6% 20 569 -0.1%
Total Workforce 236 371 244 651 3.5% 244 926 0.1%

* The number refers to headcounts.
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Table 6 : Preferred Education of Employees by Job

University Degree or

Associate Degree /
Professional Diploma /

Diploma / Certificate

Job above }_-Iigher Dipl_oma/ or equivalent Matriculation Secondary 5 Secondary 3 Others Total
Higher Certificate or
equivalent

Managerial Level

General Manager 568 17 6 4 3 0 0 598
Operations / Retail Manager 950 303 129 106 196 0 0 1684
District / Area Manager 377 176 76 95 69 1 0 793
Store Manager 1742 407 604 420 1123 0 0 4296
Marketing Manager 566 52 26 2 11 0 0 657
Sales Manager 514 51 128 27 55 0 0 774
Customer Services Manager 172 14 37 3 0 0 0 226
Head of Merchandising / Buying Manager 462 61 14 11 67 0 0 615
Logistics / Distribution / Warehouse Manager 135 28 35 4 2 0 0 203
Training Manager 183 5 4 0 13 0 0 205
Visual Merchandising Manager 24 0 0 0 0 0 0 24
Sub Total 5692 1113 1057 672 1539 1 0 10 075
% by Job Level (Total : 10 075) 56.5% 11.1% 10.5% 6.7% 15.3% 0.0% 0.0% 100.0%
Supervisory Level

Store Supervisor 1156 1094 4848 4992 13056 4258 2436 31839
Visual Merchandising Supervisor 50 84 137 20 46 0 0 336
Logistics / Distribution / Warehouse Supervisor 96 77 288 52 252 0 0 765]
Public Relations Officer / Advertising Officer 143 107 301 38 49 0 0 637
Customer Services Supervisor 256 123 284 63 215 0 0 941
Merchandiser / Buyer 393 322 521 1027 1559 236 0 4058
Training Officer 39 70 47 6 6 0 0 168
Sub Total 2132 1876 6427 6197 15 183 4493 2 436 38 744
% by Job Level (Total : 38 744) 5.5% 4.8% 16.6% 16.0% 39.2% 11.6% 6.3% 100.0%
Clerical / Operative Level

Senior Sales Staff 147 497 381 1626 32814 8488 1376 45329
Junior Sales Staff 35 179 460 841 54166 8597 3987 68 264
Stock / Purchasing Clerk 11 19 26 51 2008 37 0 2 153
Stock Assistant 0 0 10 65 4201 1250 309 5 835
Order Assistant (Online services) 0 54 0 9 941 0 0 1004
Visual Merchandising Assistant 0 0 0 0 27 0 0 27
Part Time Sales / Service Staff* 0 0 33 99 19538 3914 830 24 414
Sub Total 194 748 911 2 690, 113 695 22 286 6502 147 026
% by Job Level (Total : 147 026) 0.1% 0.5% 0.6% 1.8% 77.3% 15.2% 4.4% 100.0%

*The number refers to headcounts.
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Table 7 : Preferred Relevant Years of Experience of Employees by Job

More than 10

Job years 6 - 10 years 3 -6 years 1-3years Less than 1 year Total

Managerial Level

General Manager 376 167 53 3 0 598
Operations / Retail Manager 677 711 250 46 0 1684
District / Area Manager 301 296 108 88 0 793
Store Manager 1812 1500 976 8 0 4296
Marketing Manager 165 394 98 0 0 657
Sales Manager 210 402 144 18 0 774
Customer Services Manager 37 175 14 0 0 226
Head of Merchandising / Buying Manager 304 239 71 1 0 615
Logistics / Distribution / Warehouse Manager 59 131 13 0 0 203
Training Manager 37 42 127 0 0 205
Visual Merchandising Manager 16 8 0 0 0 24
Sub Total 3994 4 065 1854 163 0 10 075
% by Job Level (Total : 10 075) 39.6% 40.3% 18.4% 1.6% 0.0% 100.0%
Supervisory Level

Store Supervisor 729 9030 16159 5921 0 31839
Visual Merchandising Supervisor 2 100 207 27 0 336
Logistics / Distribution / Warehouse Supervisor 172 474 116 0 765
Public Relations Officer / Advertising Officer 73 493 64 0 637
Customer Services Supervisor 302 439 198 2 941
Merchandiser / Buyer 84 1380 1682 913 0 4058
Training Officer 0 34 131 4 0 168
Sub Total 825 11091 19 584 7241 2 38744
% by Job Level (Total : 38 744) 2.1% 28.6% 50.5% 18.7% 0.0% 100.0%
Clerical / Operative Level

Senior Sales Staff 772 2552 23843 14937 3225 45 329
Junior Sales Staff 0 275 607 34875 32507 68 264
Stock / Purchasing Clerk 0 0 228 1679 247 2153
Stock Assistant 0 0 170 3512 2152 5835
Order Assistant (Online services) 0 0 89 470 445 1004
Visual Merchandising Assistant 0 0 0 27 0 27
Part Time Sales / Service Staff* 0 0 90 3319 21006 24 415
Sub Total 772 2 827 25 027 58 819 59 582 147 027
% by Job Level (Total : 147 026) 0.5% 1.9% 17.0% 40.0% 40.5% 100.0%

* The number refers to headcounts.
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Table 8 : Number of Training Places Provided / Sponsored by Employers in the Past 12 Months by Job Level

2011
Subject Areas Managerial & Supervisory Clerical / Operative Total Forecast for 2011 Vs

2010
Managerial Training
Managerial / Supervisory Skills / Business Management 3497 879 4 376 4481 2.4%
Trade Specific Training
Customer Service 4918 25 666 30 584 30 184 -1.3%
Selling Skills 4215 26 609 30 824 30 448 -1.2%
Product Knowledge 5 468 30 134 35 602 36173 1.6%
Complaints Handling 3822 13931 17 753 17778 0.1%
Interpersonal Skills 1726 8 494 10 220 10 766 5.3%
Store Operations 4499 3957 8 456 9 309 10.1%
Logistics / Invnetory Management /Supply Chair
Management 1075 2178 3253 3333 2.5%
IT & Applications 971 2343 3314 3366 1.6%
Languages
Putonghua 1151 3821 4972 5 869 18.0%
English 1037 4524 5 561 6 014 8.1%
Personal Development 937 1843 2780 2 840 2.2%
Others 512 1203 1715 1413 -17.6%
Total 33828 125582 159 410 161974 1.6%
Note:

1. Companies with employment size of 4 persons or less were excluded




514

Table 9 : Forecast Number of Training Places to be Provided / Sponsored by Employers in the Next 12 Months by Job Level

2010 Retail Trade Manpower Survey

Managerial &

Clerical /

% of Training

% of Training
Places to be

External Training

Subject Areas Supervisory Operative Total P_Iaces to be Provided Places Required
Provided Internally
Externally
Managerial Training
Managerial / Supervisory Skills / Business
Management 3471 1010 4481 73.9% 26.1% 1169
Trade Specific Training
Customer Service 4584 25 600 30 184 74.0% 26.0% 7851
Selling Skills 4087 26 361 30 448 74.0% 26.0% 7932
Product knowledge 5 465 30 708 36 173 76.0% 24.0% 8 669
Complaints Handling 3920 13 858 17778 64.9% 35.1% 6 245
Interpersonal Skills 1946 8820 10 766 78.9% 21.1% 2274
Store Operations 4908 4401 9309 68.8% 31.2% 2904
Logistics / Invnetory Management/Supply
Chain Management 1093 2 240 3333 77.5% 22.5% 749
IT & Applications 915 2451 3366 78.6% 21.4% 722
Languages
Putonghua 1192 4677 5 869 53.5% 46.5% 2728
English 1120 4 894 6014 56.0% 44.0% 2649
Personal Development 921 1919 2 840 74.9% 25.1% 713
Others 455 958 1413 70.3% 29.7% 419
Total 34077 127 897 161974 72.2% 27.8% 45024
Note:

1. Companies with employment size of 4 persons or less were excluded.
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Table 10 : 2008 and 2010 Comparison of Training Places Provided / Sponsored by Employers

2008 2011 2011
Subject Areas 2008 2010 VS Forecast S

2010 2010
Managerial Training
Managerial / Supervisory Skills / Business
Management 4 498 4 376 -2.7% 4481 2.4%
Trade Specific Training
Customer Service 31774 30 584 -3.7% 30 184 -1.3%
Selling Skills 28 102 30 824 9.7% 30 448 -1.2%
Product Knowledge 0 35 602 0.0% 36 173
Handling Complaints 14 416 17 753 23.1% 17 778 0.1%
Interpersonal Skills 14 286 10 220 -28.5% 10 766 5.3%
Store Operations 9 936 8 456 -14.9% 9 309 10.1%
Logistics / Supply Chain Management 908 3253 258.3% 3333 2.5%
IT & Applications 1972 3314 68.1% 3 366 1.6%
Languages
Putonghua 7 054 4972 -29.5% 5 869 18.0%
English 5986 5561 -7.1% 6 014 8.1%
Personal Development 0 2 780 0.0% 2 840 2.2%
Others 5969 1715 -71.3% 1413 -17.6%
Total 124 901 159 410 21.6% 161 974 1.6%
Note:

1. Companies with employment size of 4 persons or less were excluded.
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Table 11 : Needs for Pre-employment Training for Frontline Sales Staff by Branch

Branch Pre-requisite Preferred No comment Not necessary Unspecified Total

1 |Foodstuffs, Beverages and Tobacco 5 94 360 657 4 1120
0.4% 8.4% 32.1% 58.7% 0.4%

2 |Supermarkets 9 7 17 17 1 51
17.6% 13.7% 33.3% 33.3% 2.0%

3 |Fuel and Transport Equipment 5 138 79 29 13 264
1.9% 52.3% 29.9% 11.0% 4.9%

4 |Clothing, Footwear and Allied Product 623 261 625 121 8 1638
38.0% 15.9% 38.2% 7.4% 0.5%

5 [Consumer Goods, n.e.c. 61 288 242 509 0 1100
5.5% 26.2% 22.0% 46.3% 0.0%

6 [Department Stores 2 14 10 2 0 28
7.1% 50.0% 35.7% 7.1% 0.0%

7 |Jewellery 25 81 136 219 14 475
5.3% 17.1% 28.6% 46.1% 2.9%

8 |Medicines and Cosmetics 0 85 160 246 1 492
0.0% 17.3% 32.5% 34.1% 0.2%

9 (Durable Goods, n.e.c. 115 107 157 286 1 666
17.3% 16.1% 23.6% 42.9% 0.2%

10 |Telecommunications Equipment and Electrical Goods 33 25 102 80 0 240
13.8% 10.4% 42.5% 33.3% 0.0%

11 |Not Via Stores and Mobile Stalls 0 6 90 12 0 108
0.0% 5.6% 83.3% 11.1% 0.0%

Total 878 1106 1978 2178 42 6182

14.2% 17.9% 32.0% 35.2% 0.7% 100.0%

Note:

1. Companies with employment size of 4 persons or less were excluded.
2. The number refers to the establishments.
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Table 12 : Needs for Pre-employment Training for Frontline Sales Staff by Subject Area

8y

Very Important Important Not Very Important Not necessary
Subject Areas Number % Number % Number % Number %

Managerial / Supervisory
1 |Skills / Business Managemnt 48 2.4% 269 13.6% 1239 62.4% 428 21.6%
2 |Customer Service 632 31.9% 1265 63.8% 51 2.6% 36 1.8%
3 |Selling Skills 621 31.3% 1269 64.0% 56 2.8% 38 1.9%
4 |Product Knowledge 461 23.2% 1345 67.8% 107 5.4% 71 3.6%
5 |Complaints Handling 348 17.5% 1165 58.7% 309 15.6% 162 8.2%
6 |Interpersonal Skills 291 14.7% 922 46.5% 552 27.8% 219 11.0%
7 |Store Operations 79 4.0% 595 30.0% 1008 50.8% 302 15.2%

Logistics / Inventroy

Management / Supply Chain
8 |Management 49 2.5% 551 27.8% 1035 52.2% 349 17.6%
9 |[IT & Applications 35 1.8% 369 18.6% 1290 65.0% 290 14.6%
10 |Putonghua 80 4.0% 973 49.0% 691 34.8% 240 12.1%
11 |English 105 5.3% 909 45.8% 730 36.8% 240 12.1%
12 |Personal Development 8 0.4% 626 31.6% 1055 53.2% 295 14.9%
13 |Others 115 76.2% 36 23.8% 0 0.0% 0 0.0%

Note:

1. Companies with employment size of 4 persons or less were excluded.
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Appendix 1

VOCATIONAL TRAINING COUNCIL

Terms of Reference of Training Boards

To determine the manpower demand of the industry, including the collection and
analysis of relevant manpower and student/trainee statistics and information on
socio-economic, technological and labour market developments.

To assess and review whether the manpower supply for the industry matches with the
manpower demand.

To recommend to the Vocational Training Council the development of vocational
education and training facilities to meet the assessed manpower demand.

To advise the Hong Kong Institute of Vocational Education (IVE) and training &
development centres on the direction and strategic development of their programmes in
the relevant disciplines.

To advise on the course planning, curriculum development and quality assurance
systems of the IVE and training & development centres.

To prescribe job specifications for the principal jobs in the industry defining the skills,
knowledge and training required.

To advise on training programmes for the principal jobs in the industry specifying the
time a trainee needs to spend on each skill elements.

To tender advice in respect of skill assessments, trade tests and certification for
in-service workers, apprentices and trainees, for the purpose of ascertaining that the
specified skill standards have been attained.

To advise on the conduct of skill competitions in key trades in the industry for the
promotion of vocational education and training as well as participation in international
competitions.

To liaise with relevant bodies, including employers, employers’ associations, trade
unions, professional institutions, training and educational institutions and government
departments, on matters pertaining to the development and promotion of vocational
education and training in the industry.

To organize seminars/conferences/symposia on vocational education and training for
the industry.

To advise on the publicity relating to the activities of the Training Board and relevant
vocational education and training programmes of the VTC.

To submit to the Council an annual report on the Training Board’s work and its
recommendations on the strategies for programmes in the relevant disciplines.

To undertake any other functions delegated by the Council in accordance with Section
7 of the Vocational Training Council Ordinance.
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Appendix 2

RETAIL TRADE TRAINING BOARD

Chairman

Mr JIM Tak-hing, Nicholas

Vice-chairlady

Ms YU Lai-yiu, Ruth

Members

Mr CHOY Jing-man, lan

Mr CHU Chi-ming, Samson
Mr FUNG Kai-wah, Nicholas
Dr KWAN Mun-yee, Stella
Mr KOO Yin-lun, Antonio
Ms KWOK Yee-ying*

Mr LAU Hak-bun, Dennis+

Mr TANG Cheung-sing+

Mr WONG Tsz-wan, Bryon*

Mr WAI Yau-on, Angus

Mr YIP Cheuk-tak, Henry

Membership List
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(nominated by a retail chain)

(nominated by the Hong Kong Retail
Management Association)

(nominated by a retail chain)

(nominated by a retail chain)

(nominated by a retail chain)

(nominated by a retail chain)

(nominated by a retail chain)

(nominated by a retail chain)

(nominated by a retail chain)

(nominated by the Hong Kong Department
Stores and Commercial Staff
General Union)

(nominated by the Hong Kong Department
Stores and Commercial Staff
General Union)

(nominated by a retail chain)

(nominated by the Hong Kong Retail
Management Association)



Ms KEA Chi-shun, Josephine +

Mr KWOK Kai-hing, Daniel*

Secretary
Mr LEUNG Kim-hang, Lesile*

Mr CHENG Tai-man+

(representative of the Executive Director
of the Vocational Training Council)

(representative of the Executive Director
of the Vocational Training Council)

(The Vocational Training Council)

(The Vocational Training Council)

* Appointment term expired on 31% March 2011
+ Appointment term commenced on 1% April 2011
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Appendix 3

WORKING GROUP ON THE
2010 RETAIL TRADE MANPOWER SURVEY

Membership List

Convenor
Dr KWAN Mun-yee, Stella (MTR Corporation Limited)
Members
Ms CHOW Winnie (A.S Watson Group)
Dr TSO Geoffrey (City University of Hong Kong)
Mr WAI Angus (Fairton International Group Ltd.)
Mr WU Chris (Li & Fung (Retailing) Ltd.)
Ms YU Ruth (Hong Kong Retail Management Association)

Ms KEA Chi-shun, Josephine (MVocational Training Council)

Secretary

Mr CHENG Tai-man (Mocational Training Council)
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Appendix 4

IN-DEPTH INTERVIEWS ON THE
2010 RETAIL TRADE MANPOWER SURVEY

Membership List

Mr LAU Hak-bun (Chow Sang Sang
Jewellery Company Limited)
Mr WONG HC, Harvey (Hong Kong CSL Limited)
Mr Joseph CHU (Prince Jewellery & Watch Company)
Ms Eliza FAN (Hong Kong Seibu Enterprise

Company Limited

Secretary

Mr CHENG Tai-man (The Vocational Training Council)
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20F, Skyline Tower, 39 Wang Kwong Road, Kowloon Bay, Kowloon, Hong Kong
ERNEAEREXEIONEXRF2082

www.vtc.edu.hk

Telephone No ® i Facsimile No X (852) 2574 3759

Our Reference /& 12 4% (9) in RT/4/2 (2010) Your Reference ¥ ek %

\/ TC

4 October 2010

Dear Sir/Madam,

2010 Manpower Survey of the Retail Trade

On behalf of the Vocational Training Council, I am writing to solicit your kind
cooperation in the 2010 Manpower Survey to be conducted by the Retail Trade Training
Board. The Retail Trade Training Board is appointed by the Chief Executive of the
Government of the Hong Kong Special Administrative Region to be responsible for matters
pertaining to manpower training in the retail trade.

The purpose of the survey is to assess the latest manpower situation and
training needs so as to enable the Training Board to formulate appropriate recommendations
on manpower training for the retail industry. Information on salary will not be collected in
this survey. The survey will be conducted from 11 October to 12 November 2010. Your
support in supplying the information will be much appreciated.

I enclose the following documents in both English and Chinese for your
completion and reference:

1. The questionnaire (Appendix A),
2. Explanatory notes (Appendix B), and
3. Descriptions of principal jobs (Appendix C)

During the survey period, an officer from the Census and Statistics Department
will contact your office. The interviewing officer will answer any questions you may have,
and assist in the completion of the questionnaire, if necessary.

I wish to assure you that the information collected will be handled in strict
confidence and will be published only in the form of statistical summaries without reference
to individual establishments.

All information and findings reported in the survey reports is of great relevance
for future growth and development in your company. It would be most appreciated if you
would take a few minutes in completing the questionnaire.

For details of past manpower survey reports of the Retail Trade, please visit our
website: http://rttb.vtc.edu.hk.
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Should you have any questions regarding the survey, please contact the
Manpower Statistics Section of the Census and Statistics Department at 2116 8505.

Thank you for your cooperation.

Yours faithfully,

L]

AR

(THJIM)
Chairman
Retail Trade Training Board
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Appendix A
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VOCATIONAL TRAINING COUNCIL

(For companies with employment size of 4 persons or less)

Hgk % E‘)” é\% )%: Aaﬁ%)\ﬁ )\QZ/L—F
2010 MANPOWER SURVEY OF THE RETAIL TRADE
2010 £ & B ¥ N H A &
QUESTIONNAIRE
#HE R
PLEASE READ THE EXPLANATORY NOTES BEFORE COMPLETING THIS QUESTIONNAIRE
H K g 5 i B M A
Rec. Survey Industry Establishment Enumerator's Editor's Check No. of Employees
For official use only: Type Code Code No. No. No. Digit Covered by the
LA EE Questionnaire
T
1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27
NAME OF COMPANY:
NRSIEZy i
ADDRESS:
HrHE

TYPE OF PRODUCTS / SERVICES:

TOTAL NUMBER OF PERSONS ENGAGED:

7 bn /TR % & B 48 N %

NAMEOFPERSONTOCONTACT: | | | | | [ | | | L L [ [ 1| [ ]| ]1|][] POSITION :

PN i 28 41 i iz

veenos | PP FAXNO.

& 3 48 55 56 63 X HE

eva: | |
64 %8

VTC-RT-01




89

10.

A) (B) ©) (D) ® (F)

Job No. of No. of Forecast Preferred Preferred

Employees |Vacancies of No. Level of Relevant

T1fE at Date of |atDate of| Employed | Education Years of

Survey Survey 12 Months Experience

from Now | (g & &4
AR AW WERRE | (BEEAR
BEAS | 26 | #HET12(EH THEAEE
& IRE A
Title Rec. | Job Code
ek T Type | B fiz4m5%
(See Appendix C) (2Eff$%C) 8-10 11-14 15-17 18-21 22 23

7280 N I I I O O
7280 N I I I o
7280 N I I I I O
7280 N I I A I o
2 | | | [ [ | [ | L | |
7280 N I I A I o
7280 N I I I I o
7280 N I I I I o
7280 N I I A I o
7280 N I I A I O

Codes
AmokETEH

Column (E) (Efi#)

Enter in Column (E) the preferred level of education for employee

according to the following codes
R B EANREERE  # I YIESIEA TE, A

Codes Preferred Level of Education
& HANBEEEE
1 University Degree or above
RELEAr s
2 Associate Degree/Professional Diploma/
Higher Diploma/Higer Certificate or equivalent
RIS By ISR SRR, S E A B
3 Diploma/Certificate or equivalent
OB S S
Matriculation FEF}
Secondary 4 - Secondary 5 tfPy - 177
Secondary 3 tf=
Others EHAth

~N o o~

Column (F) (Ff#)

Enter in Column (F) the preferred relevant years of experience for
employee according to the following codes:

iR B EANHBIFE - 2 NYIGRSRIEA TF )

Codes Preferred Relevant Years of Experience
ST HAMWHEREE

1 10 years or more 4EEELL |
6 years to less than 10 years 7NAEZEHELLT
3 years to less than 6 years =4FEZ NFELLT
1 year to less than 3 years —4£ 2 =4FELI T
Less than 1 year —4ELL T

g~ wN

Please tick in the appropriate box if your company wants a complimentary copy of the 2010 Manpower Survey Report.

WEAFREEI ZO—OF N TFHEEREMEER - SERITRAINLE v 58 -
Booklet ZE{ff |:|

L]

388

CD-ROM ¢t L]
389 390

End of questionnaire. Thank you for your co-operation.

BE5E A -

Email %
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B & S

VOCATIONAL TRAINING COUNCIL
BRI &KF

2010 MANPOWER SURVEY OF THE RETAIL TRADE
2010 &# &2 E £ N 1 # &

QUESTIONNAIRE

Appendix A
i 8%A

(For companies with employment size of 5 persons or above)

ANEREANEA AL

-‘E‘Elj

PLEASE READ THE EXPLANATORY NOTES

'R

BEFORE COMPLETING THIS QUESTIONNAIRE

H E FI 55 i BB A

Rec. Survey Industry Establishment Enumerator's Editor's Check No. of Employees
For official use only: Type Code Code No. No. No. Digit Covered by the
L EHEEE Questionnaire
3 0
1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27
NAME OF COMPANY:
ANRSIEZY i
ADDRESS:
L hk

TYPE OF PRODUCTS / SERVICES:

TOTAL NUMBER OF PERSONS ENGAGED:

7E i/ ik 75 & & 48 N8

NAMEOFPERSONTOCONTACT: | | | [ I L L L L L L1 1| |] POSITION :

TN 28 47 i iz

reenos | [ [ Q-] ] FAXNO.

E 48 55 56 63 NEHH

ema: L[l
64 98

VTC-RT-02



10.

11.

12.

13.

14,

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

217.

28.

Part |

E—EH

(A)

Job
TIfE

Title
ik T

(See Appendix C) (2Ffff§%C)

Rec.
Type

(B) © (D) (E) F
No. of No. of Forecast of Preferred Preferred
Employees Vacancies | No. Employed Level of Relevant
at Date of at Date of 12 Months Education Years of
Survey Survey from Now Experience
EEEHAN
700 Code WA AR | HEEFREA% | BEEE (REEEN
EH=UN ZEERER BB AN MHEFE
B 4Rt
8-10 11-14 15-17 18-21 22 23

Managerial Level (including Senior and Assistant

Managers) K34 (GFE SR & B EEH)

General Manager

Codes
dmTERae
Column (E)
(E)f

Enter in Column (E) the preferred level of education

for employee according to the following codes:
FHiHE B EANBERE » HTYIERIHEA
"E filA

| 2 jafafa) L]
Operations/Retail Manager
|Bim zewm 2 jafafef | L]
District/Area Manager
& smem 2 jafafs) L]
Store Manager
| 2 jafafal L]
Marketing Manager
| 2 jafafsf [ [ [ L[ [ ]
Sales Manager
| 2 jafafef | [ [ L]
Customer Services Manager
\Ermmsgm 2 jafafjz ) VL]
Head of Merchandising/Buying Manager
|z o 2 jafafsf | [ [ L[]
Logistics/Distribution/Warehouse Manager
Jwre e, A 2 |afafo| | | | | | | | |
Training Manager
sl 2 jaf2fof | | [ L 1] ]
Owner/Sole Proprietor/Working Partner
Y BEAEE OB 2 jafofef | [ [ |1 [ ]|
Other Managers (please specify titles)
B AEHAR N & (55058 ERE)

2 J1lol9of [ | | | | | | |

Supervisory Level (including Senior and Assistant Supervisors) F{E4k (& =4k S ETEE F{F)

Store Supervisor

Codes Preferred Level of Education
ot HANBERE
1 University Degree or above
REZEr sl B
2 Associate Degree/Professional Diploma/
Higher Diploma/Higher Certificate or
equivalent
RISy BEESUR SR
(AN B E S B
3 Diploma/Certificate or equivalent
SURFE B FEEE
4 Matriculation
TR
5 Secondary 4 - Secondary 5
W - A
6 Secondary 3
h=
7 Others
oA
Column (F)
(F)h

Enter in Column (F) the preferred relevant years of

experience for employee according to the following

codes:
FEirHE 2 EAENERREE » FTYI4RIHEA
TF, H#r

Al S IEEAE 2 j2fafaf | L]
Visual Merchandising Supervisor
RS 2 j2faf2f | [ L]
Logistics/Distribution/Warehouse Supervisor
Vit ki B 2 j2fafsf | [ [ L[]
Public Relations Officer/Advertising Officer
PSR B T 2 j2fafaf | [ L L]
Customer Services Supervisor
RS AT 2 j2fafsf | [ [ | ][ ][]
Merchandiser/Buyer
PR (T 2 j2fafef | [ [ | L] [ [ ]
Training Officer
SR 2 q2faf7f | [ L]
Other Supervisors (please specify titles)
HAh EER A S (GFR I HRTE)
2 |209l9f [ | | | | | | |
Operative/Clerical Support Level #ifAE, L2k
Senior Sales Staff
B 2 3fafaf | L]
Junior Sales Staff
L 2 3faf2f | [ ]
Stock/Purchasing Clerk
Vi 5e 2 3fafsf | [ [ ]
Stock Assistant
5 s 2 3fafaf | ]
Order Assistant (online services)
STHBYE (48 FAEFS) 2 3fafsf | [ [ |1 ]|
Other Clerks/Supportive Staff (please specify titles)
B & /BB (FEe ECRAE)
2 3lofof | [ [} [ [ | [ ]|
Part Time Sales/Service Staff
MBS A 2 jafafaf | L]
7250 S N I I O I O I A

Codes Preferred Relevant Years of Experience
Ko A RER &
1 10 years or more
LA B
2 6 years to less than 10 years
NEZTFEIUT
3 3 years to less than 6 years
ZFEENRFLUT
4 1 year to less than 3 years
—HEEZFEDT
5 Less than 1 year
—HELLT

Note : If additional lines are necessary, please tick here[ ] and enter on supplementary sheet(s).

Bt : AL EHN - SR
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Part 11

BHM

For Full-time Employees

=RER

1. Number of full-time retail trade employees inOctober 2009 (12 months ago).

2009££10 H iy (121 5 D FY R Z 6 (R R AL -

(@) Managerial
Gy

(b) Supervisory
EEEK

(c) Sales Staff
EEE

(d) Other Operative & Clerical Support
HoAtrite N BSOS HK

L1111

8

I

12

I

16

I

20

2. Number of full-time retail trade employees left in thepast 12 months.

iz VAIENR GRS e S SYN (i

(@) Managerial
S

(b) Supervisory
EEEK

(c) Sales Staff
EHE

(d) Other Operative & Clerical Support
HoAtrite N BSOS E K

For Part-time Sales/Service Staff

H*BMERR RBE

3. (&) Number of Part-time Sales/Service Staff inOctober 2009 (12 months ago).

L1111

25

I

29

L1111

33

I

37

20094E10 H I (1218 H il HIERE B B TR B A% -

(b)  Number of Part-time Sales/Service Staff left in thepast 12 months.

WFRI2(5 A N E B R IR AN -

61

L1111

42

I

47

For Official Use Only

LM S
Est. No.

ER No.

24

M

L

46

51




Training
Ellkcd

4. How many training (either internal or external*) places have you/will be sponsored or provided to full-time retail trade employees on the
following subject areas?
EtEE BRI EEEST T ERA T H 89k E B 28 (BB E RSN N EA %D 2

Past 12 Months ##%Z= 121 H Next 12 Months K212 H

Full-time Full-time Sales, Full-time Full-time Sales,

Managerial and Operative and Managerial and Operative and

Supervisory Staff Clerical Support Staff Supervisory Staff Clerical Support Staff

EHRACEL K EREES - RRASH R =HEEE -

EESEE g NEKSLE FESEE g NBFSLE
(@) Managerial/Supervisory Skills/
Business Management 55 59 62

EH BB EEE

LIl [ ]

:

LIl [ ]

(b) Customer Service

b T

% PR 69 7 7

(c) Selling Skills |_|_|_|_|
HERTY 80 83 87 90

(d) Product Knowledge |_|_|_|_|

©
=

SR 97 101 104

(e) Complaints Handling |_|_|_|_|

Py T 108 111 115 118

LIl [ ] LIl [ ]

:
:

:
:

(f) Interpersonal Skills

PN s 2%] 122 125 129 132
(g) Store Operations
B & 136 139 143 146

(h) Logistics/Inventory Management/

Supply Chain Management 150 153 157 160
VIR FEER e

:
:

:

L1111

:

I

(i) 1T and Applications

B R S e 164 167 171 174
(j) Putonghua

i 178 181 185 188
(k) English

iEh 192 195 199 202

~AK

(I) Personal Development

BN 206 209 213 216

(m) Others (please specify) : |_|_|_|_|

Hofth (S5ERH7) 220 223 227 230

:
:

:
:

Note : * Internal training refers to an in-house training offered by the company.

BEE o * NEREISRIE A S R B R 31k -
For Officialuseonty | | | | | |
* External training refers to a training offered by an external training provider. JISw i A PNt 234 236

* SNETFI GRS F A B DS MRS IR FR i 3116k -

62



5. For each of the subject area, please indicate the relative percentage of internal and external training to be sponsored/

provided in the next 12 months.

FELA T S TG GRS - SHEE SRR R K208 H & B, $e Ay B s S NEsE s S B 53t

Internal PNEEEZE External #MREZEN
(%) (%)

(&) Managerial/Supervisory Skills/Business Management
B BERTS R EE 238 241

:
:

:
:

(b) Customer Service

EHERE 245 248

(c) Selling Skills
PHERTT 252 255

:
:

:
:

w w w w N N} N N N ) N N
) = S S © 154} N = o a a =

(d) Product Knowledge
EE (i I 259 262

:
:

(e) Complaints Handling
e 266 269

(f) Interpersonal Skills
NIRRT 273 276

:
:

:
:

(g) Store Operations
[ e 280 -

:
:

(h) Logistics/Inventory Management/Supply Chain Management

VI 1 SUEEE he  RE 287 200
(i) 1T and Applications

ERRH S E R 294 297
(J) Putonghua

A 301 304
(k) English

Pk 308 311

:
:

(I) Personal Development

(EPNG:73 315 318

:
:

(m) Others (please specify) :
HAh (FFaREH) 322 325

Do your company sponsor or provide training to Part-time Sales/Service Staff?
B LA RFEMEEE I S SRR R ?

Yes |:| No |:|
H B

Pre-employment training refers to training provided to people before they enter the workforce or before they are
employed in a particular industry. What is your view on pre-employment training for front-line sales persons?
P EITRE ) RIS AT TR L AEAY AL - SREE ARG - IRE AT B N BIRTEEIIA TR R ?

|:| Pre-requisite (please go to Q.8) |:| Preferred (please go to Q.8)
330 PHGGEESRSHE) Bl HAGHEEM)
|:| No comment |:| Not necessary
332 (End of Questionnaire. Thank you.) 333 (End of Questionnaire. Thank you.)

RABR(MES - Z#HEE ) TRERET  ZHEE )
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8. Which types of training you think a front-line sales person needs to acquire before employment?
(Please tick in the box with appropriate level of importance.)

rw8 Ry SR & N B ARKAITZAREZ LT ISR 7 (GEIZ BRI & @7 AL "v™ 5%)

Very Important Important Not Very Important
e HE AREE
(@) Managerial/Supervisory Skills/ |:| |:| |:|
Business Management 335 336 337
B BERT R
(b) Customer Service
2 EIR R 339 340

() Selling Skills
HERTY

(d) Product Knowledge
JEE tim TR

(e) Complaints Handling
FRERREST

(f) Interpersonal Skills/Team Work
NFERRAEDT /B TAE

(g) Store Operations
JE e

o a a1 =~ 5
© a =N J A
w w w w w
» a a1 = =
> a a1 = 5 Iy
= ~ @ © o -

(h) Logistics/Inventory Management/
Supply Chain Management

VIR RER e

w
13}
@
w
=3
~
w
»
al

(i) 1T and Applications
HHRHR R B

(j) Putonghua
i

(k) English

Hi=hH
NAO

(I) Personal Development
(PN

w w w w
~ ~ = >
w w w w
© BN N »
w w w w
5] ~ = »

(m) Others (please specify) :
HoAthr (F5329H)

w
o}
@
w
©
=
w
o<}
a

Not Necessary

Eg@g

[]

338

w w w w w w
[} a a1l a1l = g

w
(2]
(2]

w w w w
© b ~ =

w
(o]
(2]

For Official Use Only

LR AR RS

387

Please tick in the appropriate box if your company wants a complimentary copy of the 2010 Manpower Survey Report.

WEAFRKEI —O—OF NS HEHREIERIMR - FHITREAIL "™ 5 -

|:| Booklet =1} |:|

388 389 390

CD-ROM J:ft []

Email ZE%;

End of questionnaire. Thank you for your co-operation.

Lkl & = (O
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Appendix B

2010 Manpower Survey of the Retail Trade

Explanatory Notes

(For companies with employment size of 4 persons or less)

1. Please ignore the numbers in the row immediately beneath the boxes. They are purely
for data processing.

2. Before completing the questionnaire, please read carefully the job titles and job
descriptions in Appendix C.

3. Please fill in information as accurate as possible because the information collected
from this survey is vital for determining the manpower requirements of the industry in
order that the Retail Trade Training Board can make meaningful recommendations to
Government on how to meet training needs.

Part |

4. Column “A” - Job Titles

(@) The job titles and job codes have been pre-printed.

(b)  Please refer to Appendix C “Job Titles and Brief Job Descriptions of Principal
Jobs”. Please note that some of the job titles may not be the same as those used
in your company, but if the jobs have similar or related functions, please treat
them as the same and supply the required information in the questionnaire.

(c) Please classify an employee according to his/her main duty irrespective of any
additional secondary duties he/she may be required to perform.

(d)  For other managers, other supervisors and other clerks/supportive staff whose

duties require retail training, please specify their titles and fill in ‘B’ to ‘D’
accordingly.

5. Column “B” - Number of Employees at Date of Survey

Please fill in the total number of employees for each job title at date of survey. These
include proprietors, partners and unpaid family members working for your company.
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Column “C” - Number of Vacancies at Date of Survey

Please fill in the number of existing vacancies for each job title at date of survey.
“Existing Vacancies” refer to those unfilled, immediately available job openings for
which the company is actively trying to recruit.

Column “D” - Forecast of Number Employed 12 Months from Now

The forecast of number employed means the likely number of employees for each job
title you will be employing in your company 12 months from now. If an
expansion/contraction is expected, the number given could be more/less than that in
column ‘B’.

Column “E” - Preferred Level of Education

Please enter the appropriate code number showing the preferred level of education
which your company requires an employee in a particular position to have. (Please
refer to the codes in the last column of the same page of the questionnaire).

Column “F” - Preferred Relevant Years of Experience

Please enter the appropriate code number showing the preferred relevant years of
experience which your company requires an employee in a particular position to have.
(Please refer to the codes in the last column of the same page of the questionnaire).
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Appendix B

2010 Manpower Survey of the Retail Trade

Explanatory Notes

(For companies with employment size of 5 persons or above)

1. Please ignore the numbers in the row immediately beneath the boxes. They are purely
for data processing.

2. Before completing the questionnaire, please read carefully the job titles and job
descriptions in Appendix C.

3. Please fill in information as accurate as possible because the information collected
from this survey is vital for determining the manpower requirements of the industry in
order that the Retail Trade Training Board can make meaningful recommendations to
Government on how to meet training needs.

Part |

4. Column “A” - Job Titles

(@) The job titles and job codes have been pre-printed.

(b)  Please refer to Appendix C “Job Titles and Brief Job Descriptions of Principal
Jobs”. Please note that some of the job titles may not be the same as those used
in your company, but if the jobs have similar or related functions, please treat
them as the same and supply the required information in the questionnaire.

(c) Please classify an employee according to his/her main duty irrespective of any
additional secondary duties he/she may be required to perform.

(d)  For other managers, other supervisors and other clerks/supportive staff whose

duties require retail training, please specify their titles and fill in ‘B’ to ‘D’
accordingly.

5. Column “B” - Number of Employees at Date of Survey

Please fill in the total number of employees for each job title at date of survey. These
include proprietors, partners and unpaid family members working for your company.
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Column “C” - Number of Vacancies at Date of Survey

Please fill in the number of existing vacancies for each job title at date of survey.
“Existing Vacancies” refer to those unfilled, immediately available job openings for
which the company is actively trying to recruit.

Column “D” - Forecast of Number Employed 12 Months from Now

The forecast of number employed means the likely number of employees for each job
title you will be employing in your company 12 months from now. If an
expansion/contraction is expected, the number given could be more/less than that in
column ‘B’.

Column “E” - Preferred Level of Education

Please enter the appropriate code number showing the preferred level of education
which your company requires an employee in a particular position to have. (Please
refer to the codes in the last column of the same page of the questionnaire).

Column “F” - Preferred Relevant Years of Experience

Please enter the appropriate code number showing the preferred relevant years of
experience which your company requires an employee in a particular position to have.
(Please refer to the codes in the last column of the same page of the questionnaire).

Part Il

10.

11.

12.

Full-time Retail Trade Employees 12 Months Ago

Please fill in the total number of full-time retail trade employees 12 months ago for
each job level.

Full-time Retail Trade Employees Left in the Past 12 Months

Please fill in the total number of full-time retail trade employees left in the past 12
months for each job level.

Part-time Sales/Service Staff 12 Months Ago & Part-time Sales/Service Staff Left in
the Past 12 Months

Please fill in the total number of part-time sales/service staff 12 moths ago and those
left in the past 12 months.
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13.

14.

15.

16.

Training to be Sponsored/Provided to Full-time Retail Trade Employees

Please fill in the number of training (either internal or external) places have been/will
be sponsored/provided to full-time retail trade employees in the past/next 12 months
for each subject area.

Relative Percentage of Internal and External Training to be Sponsored/Provided

Please fill in the relative percentage of internal and external training to be
sponsored/provided in the next 12 months for each subject area.

Training to be Sponsored/Provided to Part-time Sales/Service Staff

Please indicate whether training have been sponsored/provided to part-time
sales/service staff.

View on Pre-employment Training for Front-line Sales Persons

Please indicate the company’s view on pre-employment training for front-line sales
persons for each subject area.
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Appendix C

2010 Manpower Survey of the Retail Trade

Job Descriptions of Principal Jobs

Code No.

Job Title

Brief Job Description

MANAGERIAL LEVEL (including Senior and Assistant Managers)

111

General Manager

Assumes total responsibility for retail
operations, merchandising, sales and marketing
functions.

112

Operations/Retail Manager

Takes charge of the overall operations and
management of stores/outlets/retail chain.

113

District/Area Manager

Takes charge of the operations and management
of a number of stores/outlets usually within a
geographical area.

114

Store Manager

Takes charge of the operations and management
of a store/outlet.

115

Marketing Manager

Plans, directs and manages marketing functions
including advertising, public relations and
corporate communications.

116

Sales Manager

Plans, directs and manages sales-related
activities aiming at maximizing sales. Directly
contacts clients to promote sales.

117

Customer Services Manager

Plans, organizes, directs and controls activities
relating to customer services. Contacts
customers, liaises with internal departments to
ensure provision of high standard customer
services.

118

Head of Merchandising/
Buying Manager

Plans, organizes, directs and controls
merchandising or buying activities. Assesses
market demand by carrying out market surveys
or studies. Contacts suppliers, coordinates with
appropriate departments to ensure continuity and
quality of merchandise supply.

119

Logistics/Distribution/
Warehouse Manager

Plans, directs and manages logistics/
distribution/warehousing activities to ensure
smooth operation of merchandise flow.
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Code No.

Job Title

Brief Job Description

MANAGERIAL LEVEL (including Senior and Assistant Managers) (Continued)

120 Training Manager Plans, directs and manages training functions.
Formulates training plans with reference to
manpower plan, identifies training needs,
delivers training programmes and monitors
training effectiveness.

198 Owner/Sole Proprietor/ Owns and runs the business.

Working Partner
199 Other Managers Managers involve in accounting, finance, IT or

(please specify titles)

other administrative work.

SUPERVISORY LEVEL (including Senior and Assistant Supervisors)

211 Store Supervisor Responsibles for the sale of a particular
merchandise or a range of merchandises in a
store/outlet. Checks and studies sales figures,
stock and customers’ preference and makes
subsequent recommendations. Supervises a
team of sales staff.

212 Visual Merchandising Supervises and designs visual merchandise in

Supervisor shop window, showcase and inside store. Plans
and implements merchandise display in store.

213 Logistics/Distribution/ Supervises logistics, distribution and

Warehouse Supervisor warehousing of merchandise to achieve planned
levels of services to users and customers.

214 Public Relations Officer/ Plans and implements marketing programmes to

Advertising Officer promote sale of merchandise and to promote a
company’s image. Keeps close contact with the
mass media and advertising agents.

215 Customer Services Supervises and implements activities relating to

Supervisor customer services. Provides services directly to
customers.

216 Merchandiser/Buyer Responsibles for merchandising or buying

functions. Liaises and negotiates with suppliers
and appropriate departments to ensure continuity
and quality of merchandise supply.
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Code No. Job Title

Brief Job Description

SUPERVISORY LEVEL (including Senior and Assistant Supervisors) (Continued)

217 Training Officer Implements training plans, conducts training
programmes, maintains training records, and
arranges for training administration.

299 Other Supervisors Supervisors performing administrative and

(please specify titles)

supporting works.

OPERATIVE/CLERICAL SUPPORT LEVEL

311

Senior Sales Staff

Sells merchandise, provides customer service,
and/or operates cash register in retail store.
Typically has more sales experiences and/or
good sales records. (If companies do not have
their own system of classification, sales staff
having 5 years or more relevant experience in
the industry will be classified as senior.)

312

Junior Sales Staff

Sells merchandise, provides customer service,
and/or operates cash register in retail store.
Usually has less sales experience. (If companies
do not have their own system of classification,
sales staff having less than 5 years of relevant
experience in the industry will be classified as
junior.)

313

Stock/Purchasing Clerk

Receives, stores and distributes supplies and
commodities.  Prepares purchase orders and
maintains records of items purchased. Compiles
and compares stock records to prepare purchase
requisitions.

314

Stock Assistant

Delivers and receives merchandise, arranges
storage, fills up shelves in warehouse and/or in
stores.

315

Order Assistant (Online
services)

Receives online orders, checks stocks, arranges
distribution of commodities, and confirms the
delivery of commodities to destinations.

399

Other Clerks/Supportive
Staff (please specify titles)

Clerks provide supporting work.

411

Part Time Sales/Service
Staff

Employed on part time basis. Sells
merchandise, provides customer service, and/or
operates cash register in retail store.
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Appendix 6

Manpower Projection of the Retail Trade for 2011-2013
Labour Market Analysis Approach

Methodology

The Labour Market Analysis (LMA) approach first examines a
group of key statistical data collected by a reliable and independent authority
that reflects important changes in the local economy, demography and labour
market. It then selects some of the data as independent variables and attempts
to build a statistical model that can be used to project manpower in the
economic sector under study. In other words, the model makes use of some
relevant and reliable economic indicators to project manpower demand in the
short and medium term.

2. The LMA approach has been applied to manpower projection for
the retail trade since 2002.

3. The building of a statistical model comprises two main steps. The
first step is called “Diagnostic” because two sets of statistical data are tested to
select independent variables as determinants. Set | comprises 9 core statistics in
the National Accounts of Hong Kong (e.g. Gross Domestic Products (GDP) and
its components). These statistics provide information about our key economic
activities. Set Il comprises 42 economic indicators with more disaggregate
information about various economic sectors. Such information includes
consumption, investment, trade, tourism, property and related activities, and
information about the labour market, etc. From these two data sets, some
determinants can be found. To minimize Types | & Il and other errors, these
determinants are statistically tested for multi-collinearity before they are
grouped into Principal Components (PCs). The second step of statistical
modeling is called “Prognostic” because PCs are used to build the statistical
model for manpower projection.

Manpower Projection for Retail Sector

4. For the retail trade, 7 determinants below have been identified and
grouped into PCs.

1) Total loans and advances [LAI]

i) Composite consumer price index [CCPI]

1ii) Property price index (private domestic) [PPI]
Iv) Number of visitor arrivals [VAI]
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v) Export of services [ XSER]
vi) Export of goods in quantum index [XGDS]
Vii) Import of goods in quantum index [MGDS]

5. Due to insufficient manpower data for the second step, a method
based on economic theories applied to the Input-Output (1/0) model will be
adopted. Input-output model attempts to quantify the interdependency of the
various sectors in an economy. In this I/O table, information on the economy
will be presented with all outputs in either one of the two types: production (i.e.
agriculture, manufacturing, services industries) or final demand (i.e.
consumption or investment). In the I/0 model, an industry uses certain primary
inputs (e.g. labour, capital equipment) to produce outputs. The industry is
assumed to have fixed production coefficients (i.e. constant return to scale) over
the short time span under consideration. To generate the employment effect, it is
necessary to estimate a set of labour input requirements by determining the ratio
of the production (or final demand) to the number of employees. The ratio,
called employment coefficient, will represent the number of employees needed
to produce a single unit of production (or final demand).

6. In the retail trade, the retail sales in volume index is defined as the
output of the industry. Principal Component Regression is then applied to
forecast retail sales in volume index. Multiplying the employment coefficient to
the projected index will give projected manpower demand.

7. Based on the statistical model with LMA approach, the manpower
demand of the retail trade for 2011-2013 is projected as below:

Year Actual Manpower | Employers’ Forecast Projected Manpower
2010 244,651

2011 244 926 (0.1%%*) 246,920 (0.9%%*)
2012 254,918 (3.2%**)
2013 261,245 (2.5%**)

* as percentage change vs actual manpower in 2010
** as percentage change vs projected manpower in previous year.
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111 |4pege 598 0 598 598 0 0.0%
112 &l T 1684 6 1690 1690 0 0.0%
113 |5l HEsas 793 0 793 795 2 0.3%
114 4296 15 4311 4329 18 0.4%
115 657 10 667 668 1 0.1%
116 | 774 10 784 784 0 0.0%
117 | B Hemsass 226 0 226 232 6 2.7%
118 |BREETE 4 615 3 618 618 0 0.0%
119 |Vt il B A 203 0 203 203 0 0.0%
120 |mEises 205 5 210 210 0 0.0%
121 |l Ak 24 0 24 24 0 0.0%
/NEF 10 075 49 10 124 10 151 27 0.3%
FE{ER
211 |EE Sy E A 31839 89 31928 31897 -31 -0.1%
212 |PEenbdE AT 336 9 345 353 8 2.3%
213 |Vt g B T 765 21 786 786 0 0.0%
214 NIRRT ST 637 2 639 639 0 0.0%
215 |BEFRETE 941 945 945 0 0.0%
216 |ERIEE(T 4058 74 4132 4134 2 0.0%
217 |BElfE 168 2 170 170 0 0.0%
/gt 38 744 201 38 945 38924 -21 -0.1%
-V TN
311 |=HEES 45329 1011 46 340 46 253 -87 -0.2%
312 |WEER 68 264 1764 70 028 70 296 268 0.4%
313 |ESR A 2153 5 2158 2162 4 0.2%
314 |[fFEpH 5835 119 5954 5976 22 0.4%
315 |ETHEOhIE (4 RS ) 1004 160 1164 1164 0 0.0%
316 |pamfREIEEE 27 2 29 29 0 0.0%
411 | FEEESE R E* 24414 283 24 697 24777 80 0.3%
/gt 147 026 3344 150 370 150 657 287 0.2%
198 [T WELEE To¥ES 18 579 0 18 579 18579 0 0.0%
EERAE A B4R 214 424 3594 218018 218311 293 0.1%
199 |HAnLLHR N & 2308 1 2309 2308 -1 0.0%
299 |HAth FAEHRAE 3733 5 3738 3738 0 0.0%
399 |HAthszE I AR 20 462 124 20 586 20 569 -17 -0.1%
GRSt 240 927 3724 244 651 244926 275 0.1%
BfsE

> ARBCEE AL -
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& 51 2008 £FEE 2010 £ AIFRREEER (HEBREEIS)

ZEE 2010 FANTHE

. . 2010 481 . N
2008 4N SIFEK 2010 FFLENIFEK 2008 Er:ﬂ;t@i 2011 FEFEMI 2011 484 2010 FEELH#E
mHE e
KR
111 RSt 627 598 -4.6% 598 0.0%
112 oy e 1569 1690 7.7% 1690 0.0%
113 Syl EE 703 793 12.8% 795 0.3%
114 [ AR 3952 4311 9.1% 4329 0.4%
115 TS5 AR 628 667 6.2% 668 0.1%
116 B 516 784 51.9% 784 0.0%
117 % = R B 90 226 151.1% 232 2.7%
118 PR T A 537 618 15.1% 618 0.0%
119 Yk e AL 187 203 8.6% 203 0.0%
120 bzl s 99 210 112.1% 210 0.0%
121 P e PR 5 1 6K B 0 24 0.0% 24 0.0%
et 8908 10 124 13.7% 10 151 0.3%
EEK
211 & IEFAE 28518 31928 12.0% 31897 -0.1%
212 PR E A 351 345 -1.7% 353 2.3%
213 Y e B AT 700 786 12.3% 786 0.0%
214 ARG TE EETE 560 639 14.1% 639 0.0%
215 & FE R AT 598 945 58.0% 945 0.0%
216 PRI A 2687 4132 53.8% 4134 0.0%
217 B EAE 144 170 18.1% 170 0.0%
et 33558 38 945 16.1% 38924 -0.1%
=V PN=T
311 EREEE 42239 46 340 9.7% 46 253 -0.2%
312 WMBEES 69 151 70 028 1.3% 70 296 0.4%
313 i PRI A 2044 2158 5.6% 2162 0.2%
314 & 6471 5954 -8.0% 5976 0.4%
315 TN (4 BARTE) 1105 1164 0.0% 1164 0.0%
316 P PR 5 1 B R 0 29 0.0% 29 0.0%
411 FEREES RFEE* 28 848 24 697 -14.4%) 24777 0.3%
NeF 149 858 150 370 0.3% 150 657 0.2%
198 HY IR T AR EE 18 495 18579 0.5% 18579 0.0%
TEBEASER 210819 218018 3.4% 218 311 0.1%
199 HANKEHRR N E 1942 2309 18.9% 2308 0.0%
299 HAth FERAE 3355 3738 11.4% 3738 0.0%
399 Hitrsr 8 A& 20 255 20 586 1.6% 20 569 -0.1%
gast 236 371 244 651 3.5% 244 926 0.1%
ffsE -

* HRBEEEAS
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BER 2010 EAIEE

®6: BREAKEEE (ZBHES)

Rl A-E Ay B st [ A
W VIR ey el BNV

SRR

Ssil 568 17 6 4 3 0 0 598
B TR 950 303 129 106 196 0 0 1684
Pan 0 A 377 176 76 95 69 1 0 793
[ AR 1742 407 604 420 1123 0 0 4296
TG HERE AR 566 52 26 2 11 0 0 657
Eaasi] 514 51 128 27 55 0 0 774
ISl 172 14 37 3 0 0 0 226
PR T ag 462 61 14 11 67 0 0 615
Y g R A 135 28 35 4 2 0 0 203
Rl A 183 5 4 0 13 0 0 205,
[ E] 24 0 0 0 0 0 0 24
/NgF 5 692 1113 1057 672 1539 1 0 10 075
G IRER B SR (BB ABK ¢ 10 075) 56.5% 11.1% 10.5%) 6.7%) 15.3% 0.0% 0.0%) 100.0%
EER
[, 53 AR 1156 1094 4848 4992 13056 4258 2436 31839
P bR Y A 50 84 137 20 46 0 0 336
g B AT 96 77 288 52 252 0 0 765
AFERRGR T BEE AT 143 107 301 38 49 0 0 637
& F RS A 256 123 284, 63 215 0 0 941
PRIE AT 393 322 521 1027 1559 236 0 4058
S AR 39 70 47 6 6 0 0 168
/NEF 2132 1876 6 427 6197 15 183 4493 2 436 38 744
G RRRE S EE (BB AEK ¢ 38 744) 5.5% 4.8% 16.6%) 16.0% 39.2% 11.6% 6.3% 100.0%
XE /B ASK
SREES 147 497 381 1626 32814 8488 1376 45 329
VMREEE 35 179 460 841 54166 8597 3987 68 264
FE RS 11 19 26 51 2008 37 0 2153
FEphE 0 0 10 65 4201 1250 309 5835
STELENE (48 BARTE ) 0 54 0 9 941 0 0 1004
P L RS B 0 0 0 0 27 0 0 27
SEEE IREE* 0 0 33 99 19538 3914 830 24 414
/et 194 748 911 2 690 113 695 22 286 6 502 147 026
(EZRRARE 5L (BB B : 147 026) 0.1% 0.5% 0.6%) 1.8% 77.3% 15.2% 4.4% 100.0%

I
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THEH 2010 FFANHEE
R EAEFHEMTE (ZRBED)

i DL ANEHF =ENRE — A —FELLF qaEt

BN

ks 376 167 53 3 0 598
B 677 711 250 46 0 1684
ST AR 301 296 108 88 0 793
AP 1812 1500 976 8 0 4296
TG A 165 394 98 0 0 657
B 210 402 144 18 0 774
E =l ha sl 37 175 14 0 0 226
PRiETE K 304 239 71 1 0 615
/DL S 59 131 13 0 0 203
B4 37 42 127 0 0 205
P e 1) 4 16 8 0 0 0 24
Nt 3994 4065 1854 163 0 10 075
(EZBRE S (BAE - 10075) 39.6% 40.3% 18.4% 1.6% 0.0% 100.0%
FE{ELR

Al e 729 9030 16159 5921 0 31839
P PR 51 AT 2 100 207 27 0 336,
ViR s BETAE 3 172 474 116 0 765
ARG TE BEEEE 73 493 64 0 637
&P RS AT 302 439 198 2 941]
PRI A 84 1380 1682 913 0 4058
Bl EfE 0 34 131 4 0 168
/NEF 825 11001 19584 7241 2 38 744
TG BRARE 5 EE (SEAE - 38 744)) 2.1% 28.6% 50.5% 18.7% 0.0% 100.0%)
B /EimAES

EREES 772 2552 23843 14937 3225 45 329
VBEEE 0 275 607 34875 32507 68 264
FE /BB E 0 0 228 1679 247 2153
fEE 0 0 170 3512 2152 5835
TEEEhH (48 BRRTS) 0 0 89 470 445 1004
[l 0 0 0 27 0 27
FHEEE REE* 0 0 90 3319 21006 24 415
/NEF 772 2827 25027 58 819 59 582 147 027
(EZBRE S (BEAE © 147 026) 0.5% 1.9% 17.0% 40.0% 40.5% 100.0%

B
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BEX 2010 EATTHE

ol fiingg LR F AT a=VE PN 4G 2011 AT 2011 4£8 2010 £ELLER
itk
B BNy EHER 3497 879 4376 4481 2.4%)
sl
B R 4918 25 666 30 584 30184 -1.3%
P ERTY 4215 26 609 30 824 30 448 -1.2%
B 5% 5 468 30134 35 602 36 173 1.6%
e 3822 13931 17 753 17 778 0.1%
NFEBRGETT 1726 8 494 10 220 10 766 5.3%
JEE e 4499 3957 8 456 9309 10.1%
YR FEEELEE 1075 2178 3253 3333 2.5%
EEH R ER 971 2343 3314 3366 1.6%)
ai=1
g 1151 3821 4972 5 869 18.0%
pi 1037 4524 5561 6014 8.1%
@A 937 1843 2 780 2 840 2.2%
HAth, 512 1203 1715 1413 -17.6%
qEst 33828 125 582 159 410 161 974 1.6%
Bk -

L FafEREABRZT 4 AHYATE] -
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RO ARK 12 [HAREEERAL KBTI SR8 (FERREkED)

61T

= = 7 g7 2] == 7
%‘}”é%ﬁm% %gfiﬁji'ffé& BIE/EU’TLT/\E ,%%“[‘ W Ellgilj u}”%%ﬁ &HHEﬁilj u}”%%ﬁ ﬁﬁﬁ&bﬁ;ﬁiﬂ D}”;gl
& (%) (%) %
ise sl
RETH RIERTG SRS 3471 1010 4481 73.9% 26.1% 1169
TEEMEFI
B IR 4584 25 600 30184 74.0% 26.0% 7851
PHERTT 4087 26 361 30 448 74.0% 26.0% 7932
B 5 465 30708 36 173 76.0% 24.0% 8 669
b 3920 13 858 17 778 64.9% 35.1% 6 245
NIRRT 1946 8820 10 766 78.9% 21.1% 2274
|5 R R 4908 4 401 9309 68.8% 31.2% 2904
YIRS E L E p T 1093 2 240 3333 77.5% 22.5% 749
EER R EF 915 2 451 3366 78.6% 21.4% 722
2FS
O —
AT 1192 4677 5869 53.5% 46.5% 2728
HiEh 1120 4 894 6014 56.0% 44.0% 2 649
NG 921 1919 2840 74.9% 25.1% 713
HAh 455 958 1413 70.3% 29.7% 419
L=t 34077 127 897 161 974 72.2% 27.8% 45 024
BfsE

1 TR EANEA 2R 4 ARYAFE -
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TEX 2010 EFATHE

%2 10 : 2008 4E81 2010 4E(g Fiefit / EBIHVsI SR %a L=

e 2008 £ £ 2010 . 2011 Ei 2010

|| 4o A 2008 2010 N 2011 AEFEH N
=gk
RETH BUERTS SRS T 4 498 4376 -2.7% 4481 2.4%
TEHMR
E PR 31774 30 584 -3.7% 30 184 -1.3%
S EERETT 28 102 30824 9.7% 30 448 -1.2%
JEE v Rl ik 0 35 602 0.0% 36173
e 14 416 17 753 23.1% 17 778 0.1%
PNl s ies 14 286 10 220 -28.5% 10 766 5.3%
J & e i 9936 8 456 -14.9% 9 309 10.1%
YR/ FEEHE LEEE 908 3253 258.3% 3333 2.5%
LR Ry EF 1972 3314 68.1% 3366 1.6%
2F =
o =
S gk 7 054 4972 -29.5% 5 869 18.0%
ik 5986 5561 -7.1% 6014 8.1%
PN 0 2780 0.0% 2 840 2.2%
HAr 5969 1715 -71.3% 1413 -17.6%
5 124 901 159 410 21.6% 161 974 1.6%
Bt
1. NEFERE NBRZHY 4 AFYAE] -




FE 2010 FATTHEE
* 11 RS e SRR E (ERIED)

TZT

(bl WhIE H R fi R KA HEET

1 & BRemREE 5 94 360 657 4 1120
0.4% 8.4% 32.1% 58.7% 0.4%

2 |BYS 9 7 17 17 1 51
17.6% 13.7% 33.3% 33.3% 2.0%

3 WA R 5 138 79 29 13 264
1.9% 52.3% 29.9% 11.0% 4.9%

4 | RV - EEERARE 623 261 625 121 8 1638
38.0% 15.9% 38.2% 7.4% 0.5%

5 | AR ER b 61 288 242 509 0 1100
5.5% 26.2% 22.0% 46.3% 0.0%

6 |HEAH 2 14 10 2 0 28
7.1% 50.0% 35.7% 7.1% 0.0%

7 |BRE 25 81 136 219 14 475
5.3% 17.1% 28.6% 46.1% 2.9%

8  |ZEY) kALt 0 85 160 246 1 492
0.0% 17.3% 32.5% 34.1% 0.2%

9 | ECi A 115 107 157 286 1 666
17.3% 16.1% 23.6% 42.9% 0.2%

10 | EEEAE S B TR 33 25 102 80 0 240
13.8% 10.4% 42.5% 33.3% 0.0%

11 |5 AN &R B S i 0 6 90 12 0 108
0.0% 5.6% 83.3% 11.1% 0.0%

gzt 878 1106 1978 2178 42 6182

14.2% 17.9% 32.0% 35.2% 0.7% 100.0%
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BEX 2010 EATTHE

* 12 : FisRsN SR BRI IRE (5| REsEy)

JFEEZE g NREZE AR
5l GRS N % N % N % N %
1 & BERT SR 48 2.4% 269 13.6% 1239 62.4% 428 21.6%
2 |EFEHRS 632 31.9% 1265 63.8% 51 2.6% 36 1.8%
3 |syERTY 621 31.3% 1269 64.0% 56 2.8% 38 1.9%
4 | 461 23.2% 1345 67.8% 107 5.4% 71 3.6%
5 |4aipEr 348 17.5% 1165 58.7% 309 15.6% 162 8.2%
6 | APERIARETY 291 14.7% 922 46.5% 552 27.8% 219 11.0%
7 |EEEEE 79 4.0% 595 30.0% 1008 50.8% 302 15.2%
8 |Mih TR L E A 49 2.5% 551 27.8% 1035 52.2% 349 17.6%
9 |EHEH ERH 35 1.8% 369 18.6% 1290 65.0% 290 14.6%
10 |Eimss 80 4.0% 973 49.0% 691 34.8% 240 12.1%
11 |¥iE 105 5.3% 909 45.8% 730 36.8% 240 12.1%
12 |(EAZE 8 0.4% 626 31.6% 1055 53.2% 295 14.9%
13 | Hfth 115 76.2% 36 23.8% 0 0.0% 0 0.0%
BfE
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Vocational Training Council B %3l % /5

Headquarters Division 2 @SR —§

20F, Skyline Tower, 39 Wang Kwong Road, Kowloon Bay, Kowloon, Hong Kong
ERNEAEREXEIONEXRF2082

www.vtc.edu.hk

Telephone No B Facsimile No 3 (852) 2574 3759
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CONFIDENTIAL
WHEN DATA ENTERED

A B 1R B

w®

Appendix A
FirERA

VOCATIONAL TRAINING COUNCIL

(For companies with employment size of 4 persons or less)

W JNEF] = WPNEAD
Hﬁ % E}” gﬁ )% ANEHEE ANBIOAKLLT
2010 MANPOWER SURVEY OF THE RETAIL TRADE
2010 £# 2 8 £ AN 5 A &
QUESTIONNAIRE
3 AR
PLEASE READ THE EXPLANATORY NOTES BEFORE COMPLETING THIS QUESTIONNAIRE
H K B F A BN A
Rec. Survey Industry Establishment Enumerator's Editor's Check No. of Employees
For official use only: Type Code Code No. No. No. Digit Covered by the
It E S Questionnaire
T
1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27
NAME OF COMPANY:
NSy
ADDRESS:
#r ik

TYPE OF PRODUCTS / SERVICES:

TOTAL NUMBER OF PERSONS ENGAGED:

7E in ke 75 (RPN

NAMEOFPERSONTOCONTACT: | | | | [ [ I L [ L [ L 1L 1 [ 11| [|]]| POSITION :

i 4% N\ 2% 28 47 B iz

veenos | [P -LEff]]] FAXNO.

o 48 55 56 63 XEE

eva: | |V
64 %

VTC-RT-01




1€T

10.

(A) B) ©) (D) B) G)
Job No. of No. of Forecast Preferred Preferred
Employees |Vacancies of No. Level of Relevant
T1F at Date of | at Date of| Employed | Education | Years of
Survey Survey 12 Months Experience
from Now  |{g S E A
WAH BAH LERE |REHEHAN
RE A% | =6 | BET12(EAH THEAEE
(EEHZUN: i
Title Rec. | Job Code
i Type | Az &bt
(See Appendix C) (£EdfT§%C) 8-10 11-14 15-17 18-21 22 23
7 N I I B
7 N I I A I A
7 N I I A I A
7 N I I A I A
2 [ | [ || [ | [ ||
7 N I I B
7 N I N I B
7 N I I B
7 N I N I B
7 N I I B

Codes
4moEEiif

Column (E) (Eff#)

Enter in Column (E) the preferred level of education for employee
according to the following codes:

FirHE R HANEERER » #TYIRSHEA TE, X

Codes Preferred Level of Education

e HANBAEEE
1 University Degree or above
REEErsLl b

2 Associate Degree/Professional Diploma/
Higher Diploma/Higer Certificate or equivalent

RIS LB "HESURSHOUR, S ERIE TR E

3 Diploma/Certificate or equivalent

OB S E A S
Matriculation FHF}

Secondary 4 - Secondary 5 FpU - 175
Secondary 3 1=

Others HAtfr

~N o 0o

Column (F) (Ffi)

Enter in Column (F) the preferred relevant years of experience for
employee according to the following codes:

AR R EARIMHEEE - FIIRESHEA TF, WA

Codes Preferred Relevant Years of Experience
&9 HAHBEEE

1 10 years or more F4EELL
6 years to less than 10 years 7N EH4FELUT
3 years to less than 6 years =4EENFELLT
1 year to less than 3 years —F- & =PI
Less than 1 year —4ELIF

a b~ w N

Please tick in the appropriate box if your company wants a complimentary copy of the 2010 Manpower Survey Report.

WEAFAUWEI ZO—OF AN RERSERMN - SFRJTaMmE v 9t -

L]

389

L]

388

Booklet i

CD-ROM 3¢

[]

390

End of questionnaire. Thank you for your co-operation.

MB5E - SHEF -

Email ZE &}
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CONFIDENTIAL
WHEN DATA ENTERED

A BB 1 B R

B & S

VOCATIONAL TRAINING COUNCIL
BRI &KF

2010 MANPOWER SURVEY OF THE RETAIL TRADE
2010 &# &2 E £ AN 1 # &

QUESTIONNAIRE

Appendix A
i 8%A

(For companies with employment size of 5 persons or above)

ANEREANEAASRS L

-‘E‘Elj

PLEASE READ THE EXPLANATORY NOTES

'R

BEFORE COMPLETING THIS QUESTIONNAIRE

H X FI 55 i BB A

Rec. Survey Industry Establishment Enumerator's Editor's Check No. of Employees
For official use only: Type Code Code No. No. No. Digit Covered by the
R EEEE Questionnaire
3 0
1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27
NAME OF COMPANY:
ANRSIEZY i
ADDRESS:
L hk

TYPE OF PRODUCTS / SERVICES:

TOTAL NUMBER OF PERSONS ENGAGED:

7E in/ ik 75 & & 48 N8

NAMEOFPERSONTOCONTACT: | | | [ I L L L L L L1 1| |] POSITION :

TN 28 47 i iz

reenos | [ [P d-LL L] FAXNO.

E 48 55 56 63 XEHH

ema: L[ LP PPl rlyd
64 98

VTC-RT-02



10.

11.

12.

13.

14,

15.

16.

17.

18.

19.

20.

21.

22.

23.

24.

25.

26.

217.

28.

Part |

E—EH

(A)

Job
TIfE

Title
ik T

(See Appendix C) (2Ffff§%C)

Rec.
Type

(B) © (D) (E) F
No. of No. of Forecast of Preferred Preferred
Employees Vacancies | No. Employed Level of Relevant
at Date of at Date of 12 Months Education Years of
Survey Survey from Now Experience
EEEHAN
700 Code AR AR | HEER2EA% | BEEE (REEEN
[EH=UN ZEHRER VN MHEFE
WA 4Rt
8-10 11-14 15-17 18-21 22 23

Managerial Level (including Senior and Assistant

Managers) X34 (G0FE =4 & B 4KH)

General Manager

Codes
dmTERae
Column (E)
(E)f

Enter in Column (E) the preferred level of education

for employee according to the following codes:
FHiHE B EANBERE » HTYIERIHEA
"E fi|l

| 2 jafafa) L]
Operations/Retail Manager
|Biw zewm 2 jafafef | L]
District/Area Manager
& smem 2 jafafs) L]
Store Manager
| 2 jafafal L]
Marketing Manager
| 2 jafafsf [ [ [ L[ [ ]
Sales Manager
| 2 jafafef | [ [ L] ]
Customer Services Manager
\Ermmswm 2 jafafjz ) VL]
Head of Merchandising/Buying Manager
|z o 2 jafafsf | [ [ L[]
Logistics/Distribution/Warehouse Manager
Jrre e, A 2 |afafo| | | | | | | | |
Training Manager
sl 2 jaf2fof | | [ L 1] ]
Owner/Sole Proprietor/Working Partner
S BEAET T OB 2 jafofef | | [ |1 [ ]|
Other Managers (please specify titles)
B AEHAR N & (5555 ERE)

2 J1lol9of [ | | | | | | |

Supervisory Level (including Senior and Assistant Supervisors) F{E4k(BiE =4k BB F{F)

Store Supervisor

Codes Preferred Level of Education
ot HANBERE
1 University Degree or above
REZEAr s B
2 Associate Degree/Professional Diploma/
Higher Diploma/Higher Certificate or
equivalent
RISy BB SR
(AN E B E S B
3 Diploma/Certificate or equivalent
SURFE U FEEE
4 Matriculation
TR
5 Secondary 4 - Secondary 5
H - A
6 Secondary 3
=
7 Others
oA
Column (F)
(F)h

Enter in Column (F) the preferred relevant years of

experience for employee according to the following

codes:
FEirHE 2 EAEERREE » FETYI4RIEA
TF, H#r

At SIEEAE 7250 i1 15 1 T I O A
Visual Merchandising Supervisor
RS 2 j2faf2f | [ L]
Logistics/Distribution/Warehouse Supervisor
Vit ki BT 2 2fafsf | [ [ L] ]
Public Relations Officer/Advertising Officer
PSR B T 2 j2fafaf | [ L L]
Customer Services Supervisor
PR AT 2 j2fafs) [ [ [ [ ] ]
Merchandiser/Buyer
PR AT 2 j2fafef | [ [ | L] [ [ ]
Training Officer
SR 2 q2faf7f | [ L]
Other Supervisors (please specify titles)
HAh EER A S (FF0 I HRE)
2 |209l9f [ | | | | | | |
Operative/Clerical Support Level #ifAE, L2k
Senior Sales Staff
EREEE 2 |3fafaf| | | | || L1 ]
Junior Sales Staff
L 7200 I3 1 2 T I A A
Stock/Purchasing Clerk
t8/ S 2 3fafsf | [ [ ]
Stock Assistant
7 2 |3]1]4] | | | | | | ||
Order Assistant (online services)
STHLEH (4L ETS) 2 |3]1]s] | | | | | | | |
Other Clerks/Supportive Staff (please specify titles)
HA > B A G (R H )
2 3lofof | [ [} [ [ | [ ]|
Part Time Sales/Service Staff
MBS A 2 jafafaf | L]
7250 S N I I O I O I A

Codes Preferred Relevant Years of Experience
Ko HARER &
1 10 years or more
LA B
2 6 years to less than 10 years
NEZTFEIUT
3 3 years to less than 6 years
ZEERFLUT
4 1 year to less than 3 years
—HEEZFEDT
5 Less than 1 year
—HLLT

Note : If additional lines are necessary, please tick here[ ] and enter on supplementary sheet(s).

Bt : AL EHN - SR
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Part 11

BHM

For Full-time Employees

=RER

1. Number of full-time retail trade employees inOctober 2009 (12 months ago).

2009££10 H iy (121 5 D FY R Z 6 (R R AL -

(@) Managerial
Gy

(b) Supervisory
EEEK

(c) Sales Staff
EEE

(d) Other Operative & Clerical Support
HoAtrite N BSOS HK

L1111

8

I

12

I

16

I

20

2. Number of full-time retail trade employees left in thepast 12 months.

iz VAIENR GRS e S SYN (i

(@) Managerial
S

(b) Supervisory
EEEK

(c) Sales Staff
EHE

(d) Other Operative & Clerical Support
HoAtrite N BSOS E K

For Part-time Sales/Service Staff

H*BMERR RBE

3. (&) Number of Part-time Sales/Service Staff inOctober 2009 (12 months ago).

L1111

25

I

29

L1111

33

I

37

20094E10 H I (1218 H il HIERE B B TR B A% -

(b)  Number of Part-time Sales/Service Staff left in thepast 12 months.

WFRI2(5 A N E B R IR AN -
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42

I

47
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24

M

L

46

51




Training
Ellkcd

4. How many training (either internal or external*) places have you/will be sponsored or provided to full-time retail trade employees on the
following subject areas?

HRE R T EERE R G IREL T YITEH AR B B R (AEAE R SNES) R ERA 20 2

Past 12 Months ## =121 H Next 12 Months £k 12{H H

Full-time Full-time Sales, Full-time Full-time Sales,

Managerial and Operative and Managerial and Operative and

Supervisory Staff Clerical Support Staff Supervisory Staff Clerical Support Staff

EIRAE K 2REES - IRACHE K 2REES -

TESER Kilf NBRSLA FEREER Kt NBRSLA
(&) Managerial/Supervisory Skills/
Business Management 55 59 62

EHOEERYTEBEE

(b) Customer Service

& PR

LI I [ ]

69

:

LIl [ ]

76

~
w

FE T

(c) Selling Skills

LIl [ ]

:

LIl [ ]

FHERTS 80 83 87 90
(d) Product Knowledge
T SR 94 97 101 104

(e) Complaints Handling |_|_|_|_|

Rt 108 111 115 118

LIl [ ] LIl [ ]

:
:

:
:

(f) Interpersonal Skills

PN alE sk 122 125 129 132
(g) Store Operations
[ e 136 139 143 146

(h) Logistics/Inventory Management/

Supply Chain Management 150 153 157 160
VIR rEE R e T

:
:

:

I

:

I

(i) 1T and Applications

FRHE R A 164 167 e e
(j) Putonghua

A 178 181 185 188
(k) English

HiE 192 195 199 202

(I) Personal Development

PN 206 209 213 216

(m) Others (please specify) : |_|_|_|_|

HoAth (FFRE) 220 223 227 230

:
:

:
:

Note : * Internal training refers to an in-house training offered by the company.

BEE o * NEREISRIE A S B ER O Z 311k -
For Officialuseonty | | | | | |
* External training refers to a training offered by an external training provider. TR 234 236

* SNEIFIGRAE H A B DS MRS IR F 2 F1I 6k -
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5. For each of the subject area, please indicate the relative percentage of internal and external training to be sponsored/
provided in the next 12 months.

FELA T S TG GRS - SHEE SRR R K208 H & B, $e Ay B s S NEsE s S B 53t

Internal PNEEEZE External #MREZEN
(%) (%)

(&) Managerial/Supervisory Skills/Business Management
B BERTS R EE 238 241

:
:

:
:

(b) Customer Service

EHERE 245 248

(c) Selling Skills
PHERTT 252 255

:
:

:
:

w w w w N N} N N N ) N N
) = S S © 154} N = o a a =

(d) Product Knowledge
EE (i I 259 262

:
:

(e) Complaints Handling
e 266 269

(f) Interpersonal Skills
NIRRT 273 276

:
:

:
:

(g) Store Operations
[ e 280 -

:
:

(h) Logistics/Inventory Management/Supply Chain Management

VI 1 SUEEE he  RE 287 200
(i) 1T and Applications

ERRH S E R 294 297
(J) Putonghua

A 301 304
(k) English

Pk 308 311

:
:

(I) Personal Development

(EPNG:73 315 318

:
:

(m) Others (please specify) :
HAh (FFaREH) 322 325

6. Do your company sponsor or provide training to Part-time Sales/Service Staff?
B LA RFEMEEE I S SRR R ?

Yes |:| No |:|
H B

7. Pre-employment training refers to training provided to people before they enter the workforce or before they are
employed in a particular industry. What is your view on pre-employment training for front-line sales persons?
P EITRE ) RIS AT TR L AEAY AL - SREE ARG - IRE AT B N BIRTEEIIA TR R ?

|:| Pre-requisite (please go to Q.8) |:| Preferred (please go to Q.8)
330 PHGGEESRSHE) Bl HAGHEEM)
|:| No comment |:| Not necessary
332 (End of Questionnaire. Thank you.) 333 (End of Questionnaire. Thank you.)

RABR(MES - Z#HEE ) TRERET  ZHEE )
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8. Which types of training you think a front-line sales person needs to acquire before employment?
(Please tick in the box with appropriate level of importance.)

rw8 Ry SR & N B ARKAITZAREZ LT ISR 7 (GEIZ BRI & @7 AL "v™ 5%)

Very Important Important Not Very Important
e HE AREE
(@) Managerial/Supervisory Skills/ |:| |:| |:|
Business Management 335 336 337
B BERT R
(b) Customer Service
2 EIR R 339 340

() Selling Skills
HERTY

(d) Product Knowledge
JEE tim TR

(e) Complaints Handling
FRERREST

(f) Interpersonal Skills/Team Work
NFERRAEDT /B TAE

(g) Store Operations
JE e

o a a1 =~ 5
© a =N J A
w w w w w
» a a1 = =
> a a1 = 5 Iy
= ~ @ © o -

(h) Logistics/Inventory Management/
Supply Chain Management

VIR RER e

w
13}
@
w
=3
~
w
»
al

(i) 1T and Applications
HHRHR R B

(j) Putonghua
i

(k) English

Hi=hH
NAO

(I) Personal Development
(PN

w w w w
~ ~ = >
w w w w
© BN N »
w w w w
5] ~ = »

(m) Others (please specify) :
HoAthr (F5329H)

w
o}
@
w
©
=
w
o<}
a

Not Necessary

Eg@g

[]

338

w w w w w w
[} a a1l a1l = g

w
(2]
(2]

w w w w
© b ~ =

w
(o]
(2]

For Official Use Only

LR AR RS

387

Please tick in the appropriate box if your company wants a complimentary copy of the 2010 Manpower Survey Report.

WEAFRKEI —O—OF NS HEHREIERIMR - FHITREAIL "™ 5 -

|:| Booklet =1} |:|

388 389 390

CD-ROM J:ft []

Email ZE%;

End of questionnaire. Thank you for your co-operation.

Lkl & = (O
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itk B

010 EFZEEEANNHFE

&

£ —#

I FEERANWEMEMH  LE SO B SN E AR
(0) -

2. (A - B TH

(a) FSEIMs C "ETEBRB MK THESRHE" - RAE 7 BHE
AR EAEMEAEAR D BOBENEMEE S
A AE BB EHEmMEER -

(b) 3F MR B EEZB LR 78 > M F 5 E H P E e H R

¥ e

EAFASAHEMEHEFAS - TEFANEBNIE #WBP A
B o MEERENEFEEZTEIH®  FHEHLEAMBEMR  WE
5 (B)ZE (D)W -

I

(¢c) 4

3.(B) M - HEFAE S N

FHEHAGHBHAREE AR BFRELAFNIFHNREREG®
Ao

4. (C) fidl - 8 & B By 72 &k B0

AEA BAFBEAENZGHRE - "HAEEGRE ) BZBA Rz
AL ZIE A R E AR FE RS A B EE A -

5. (D) - FHEF 12 (HH & (B & A\

AEA BAFERE 12 HH&&E GRS NB - 4145 5 5 &
G R GRUCHE o BB RTE AN BT R D (B -
138



B - EEEFHEEE

I NI HAREBEEANHEREE -

HEREE 4 5t
REEMNE 1

AE SR SVE T e V4 )
SESS VAT EEEAES Y

S VI EEL T
7
S5
=
H i

~ O B~ W

(B - B H A YA B EE

g NAIGmyt > HE BERBESBEERNWHETIEEE -

fH B AR A & e
+E Lk 1
NEZRETFLLT 2
=FEENFELLT 3
— B =T 4
—E DT 5

AR EMNEH RS > NG ME AR AR KE
] & Bl 2~ =] -
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ks

CE L K0

8. (1) 2009 4F 10 H B aY 4= B {8 8 A\ %
i IE A 2009 10 HEFHY = e B N8 -

9. (2) BE 12 HH N EFBRAY = B (e & A
HEABEE 12 A NBERS =HkER N8 -

10.(3)(a) 2009 £ 10 ARFEyEMEET S "Rk #H 8 A\ #
AIE A 2000 F 10 HEHRBESER "B E NE -

(by BE 12 HEANERNFREKES S RHEE N
AEABE REANBEROGFRESR IRHE A& -

11.(4) =B &85 & B Fl ek (65 PN B RSP+ ) HY #4 %8
i El REIZIE A 2 E |V EI B EII® (BN K
ShE*F) YRR -

12.(5) Az 12 (8 H & By~ §2 0L 6y P9 & ke A1 [ 5% S 69 A0 3 5 53 EE
im 1% B/l SR B MR HE AR 12 {8 A & B 2 O By BB R A1 e 8
A S E e -

13.(6) EBEGES k¥ 8 5l
EREEARANE Y RURRERALRERERS R
B &R sl -

14, (MH&(8) HiI&g 8 & A\ & 8 B AT I " B
W BN EVERLIR R EREE AR E A
Em%miN%%%°%HE%@%%@%%WMLV’
5t DL on B &R 55 B N B A AT ZH #2 2 By Bl eR s R -
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it $% C

2010 FZEEEANNHAE

TR 18 R T E &R B

DM —E&BBamagEs sNamREBEARAR BB A EM
FEEHO > FEREME B UTEFAEREEMFER -

& 5k i g T {F & 9

A ek (B fEE S kB EEH )

I11 | g BT SR R
SRR E -

SVRE-S P& 2T & BOEEM S EHIE S E R
WMEEREREL -

13 |58 /it BESMEH CHE CBEE
B — W Y ) B R B R
H o

114 | 8 4 £ — [ 5 48 84 I 19 B R
EEMHEL -

115 | it 45 i B 40 OB~ fE O RE B TS R T
fEo BEESE - AEEGREH
CEE

116 | 8 % 48 HH - H R A8 T

B LIEERITERE - EHEK
BEPE o LIRS -

117 | & F k% &# RE-HG-FFEZEF RS LE-
it &8 = P R BN ERFT o HE IR
ik % 2 B E R KR e
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& 5k i g T {F & 9
118 |kl EE &H R~ AR BRERELFE -

BT SER > UEEH
Koo W&k QL ERE o 175 56 A B AL P
T EREHRRT R > LT EGm
BEXK -

119

VIR B B &

RE - EENEHY R EE
7B LE R TIE -

120

1% Fl 4% B

KE - HENEHEINET - %
BN T T & W0 ST 8 EE & o 6
Al E - RAEIIGRE - Dk

B 25 8% JIl B 2 -

198 | HE BELEEH MAMLZER -
HITEGHES
199 | H &L A &

(&5 &t BH H B )

EER (BREEHEHE EE

211

JE & o7 IE EAE

BEAEE S NBEELE M
T &K B 5 BT B B o A RO
RHERY  BEhFERBEEZE
Ko AredER - EHE -AE
BEEWIIF -

212

R am PR A E A

BB Roakat i & - BRAIME 2E A
PR 51 P an B R 5 RCR - RET K TS
) P an A e

213

VIR B B E LT

EEEMNYR  EmkEFEL
B UEREHEBEFREMLSR
R -
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& 5k

Bk T

T {F & 9

214

NG LIRS
B & F AR

RE TS A AT A MF
KP b BH B R HERRE AN E P R - H
KRG ARTE A RSN ERFFR

R ek
& 4g -

215

#FPR®B AL

BEE HTHEFPREAREN T
fE-EffREFPRERE -

216

PR g AT

EEEMRETFE - HEEER K
BEREMFIBG L  WErRERRT
B UHFEmEEK -

217

gl AT

W TR B R BRI R
Jak e sg o R EHAMTRT
fF -

299

Hftt EEHANA

(57 & B 5 B A )

Rt N& /LB

311

=ERAR

EEEE KHEEEES 72
BB ERB XA TWRET
B BB ZHELR KN R
HELE o (WA EIRA RS
o BRFMU EHES A
=g ERA)

312

EEEE /KHEEEFES £
HEEE RS R, HE TR T
fE: BEHEEEB®R D - (40
H2AERRSRA > BAONRAFEM
& EBYVRERE)

313

TE /R E

gl FEASKFRERE M -
WHEMETTE > LRFCEWMEY
MY EC 8% - 4R W AL e F & 5 8%
R EmZH -
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4 5 Tk 7 T 1 &t ¥

314 | EBHE BN ZHE#E AHEE
B/ RKEHEENGFEE -

315 |ETEEHE (@ ERB) MEBRETE TREEER %
PEiEd > NEMREWHEEHMN
H# o

399 | EfMix & EE A B

( 5% &5 B9 H B 8 )
411 |EBMEEER RK A DHEBRTAZRE -FEBEEE &

HEEE B EHEBEERE &
SR E TR T E -
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b &% /<

2011 £ 2013 FEEFE ATITHM
ANTIHS 3

pAR IDARES

CAJTHIRH A | [LMATAE 5 RS F o 560 0 1L e TR Y
U RS o AR YA A A LR B T A B S -
Ptk o EPHEE RO o (E BB > RIS » LURSA MR R
CISPSIRE YR i3 EETE e O E Sl iR
AIITK -

2, AgH 2002 FERIMHIRA LMA » HEEZEEN AT -
3. LA G AP B - BB R T2, o B

WAHAET BUE - hBEE B EE - FRAERR - B -HBEREERERRLE
Pz E T ILERZ LS Et BT o B A A4 E SE [GDP] R HAH A ES 73 - 1B LL 4R
sTETF R B R EHEE SR ER - B HBER R 42 EERER - 2
HAFEEE AN HBEER - EEERAENE K& "5 R1E - V%R
MHEEE) > U ZH TSN ERE - CEREBET » Akt —SLRAERE -
RS — ~ D R HAMAI YIRS B E N R G LBt sl ot
EMZEEr > HReEMERE " EEHEKE T, - F_ETEHE " 7E
BT, o BRI EZEAERE o I e st A - DR AT -

ZEXNANTRKEN

4. TEEEE T A ERE - BT PRE S TR -
i) 55 B SR [LAL

i) SGrEHEYIETIE#/CCPI
iii) VIZEESTEE (RAAE=E) [PPI/
iv) AEIRE NE/VAL]

V) Ak %5 i H /XSER /
vi) Bt O EZH%/XGDS/
vii) MmN EEHEH/MGDS)
S R Z B 50 AN DB T " B, P AgRAKEE L1

"I AFEMER ) BTN o TRAEHBEY, SEELEEREANSETE

ZEIRFR % - ERAELERN  EEEBRNVTAELBEG Y AWEE

o AE (BRAREE  BISERMRBEE) SR FK (AUFENKEE) - £

RABEHBERA - FERITRFERALLEEEZGIRH (FIAO55ET] - BAREM)

Dl i an o IRMVBERAETHE Y — B IF N > s TSRV AEE R B & (BRI
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U AR ) - BIREZITRERNATIFRK - BALHEELEE (Sm&FHEK) W
BB NBHILER > REAMEFTERANSHEAT - SELERERE "X A
%, o REEEEERM (NE&FR) IFENEEHEH -

6. AELTERNT SR ERIEMEBENGHER A% ETH
B 3 B 43 T S S S U P BT I 4 BOR L B 2 A
BT A DT RS -

7. & LMA fNaat BRI EHER » 2011 42 % 2013 FE B EEATHEF AT
TR :
Fl BEATEF & T FEHI B+ WEATEF
2010 244,651
2011 244 926 (0.1%%) 246,920 (0.9%%)
2012 254,918 (3.2%**)
2013 261,245 (2.5%**)

* g1 2010 FEKE A ST LLERATE BN E 5%
> SR —CEHE A EL R BB 57
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